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1.

Ilepeyenb MIaHNPYEeMBIX Pe3yJIbTATOB 00YUYEHUS 10 JUCHUIIMHE,
COOTHECEHHBIX C IVIAHMPYEMBbIMHU Pe3yJabTATAMHU OCBOCHHSA
o0pa3oBaTeJbHON NMPOrPaMMBbI

Hucuumiuna b1.0.01 NHocTpaHHbIi s13bIK oOecrieurBaeT (HOPMUPOBAHUE Y
oOy4Jaromuxcs CAeAYIMUX TPo(ecCHOHaIbHBIX KOMIIETEHIIMNA:

OTO/TD Kox |HammenoBaun Kon HaumenoBanu| O0pa3zoBaresibHbII pe3yJjbTaT
" KOMIIETEeH ue HHAHKATOPA |€ HHAUKATOPA
PEeKBU3UT 107001 JOCTHKEHUS] | TOCTUKEHMS
oI IIC KOMHeHTeHu" KOMIIETEHIINI | KOMIIeTeHI A
(npu
Hanu4uu)
OC BO YK OC-4. YK OC-4.1. 3HaeT MEXaHU3M
CaMOCTOATEJIbHON OATOTOBKYU U
CriocobeH CriocobeH CTPYKTYPHUpPOBAHUSA COACPIKAHUA
OCYILIECTBIISATD MOJATOTOBUTHCS |[1€TI0OBOM BCTPEUU UITU
KOMMYHUKAaI! K J1€J10BOU MyOJIMYHOTO BBICTYIUICHUS Ha
K0, B TOM BCTpCUC PYCCKOM M HHOCTPAHHOM SA3BIKax
EASIE MyOJIMYHOE  |B COOTBETCTBHH C IIOCTABICHHOI
JICIIOBY1O, B BBICTYILICHIC) KOMMYHHKATUBHOM 3a/1a4yeil.
YCTHOU U Ha PYCCKOM H
MUCBMCHHON MHOCTPAaHHOM Croco0eH: Pa3pa6aTBIBaTI)
(bopmax Ha SI3BIKE. [MPOrpamMMy U COIyTCTBYIOILIUE
rOCYy1apCTBEH MaTepuaibl (TUTaH, MPE3CHTAIHIO,
HOM 1 TE3UCHI) IS IEIOBOM BCTpEUH
MHOCTPaHHOM W ITyOJIMYHOTO BBICTYIUICHUS
BIX) S3BIKAX Ha pyCCKOM M MHOCTPaHHOM
SI3BIKAX, aJIEKBATHO BBIOMPAS
CTHJIb, hOpMaT U CpeACTBa
AQPIYMEHTALUH JIJIS LIEJIEBOM
Qy ITUTOPHH.
YK OC-4.2 Cnocoden OpdexTuBHO
[MPOBOJUTH JIETOBYIO BCTPEUY
Crniocoben WK TyOTMYHOE BRICTYIUICHHE Ha
MPOBECTH PYCCKOM M HHOCTPAHHOM
NIEJIOBYIO SI3bIKAX, JEMOHCTPUPYS YMEHHUE
BCTPEUY YIIPABJIATH CTPYKTYPOH COOBITHS,
myO4HOe B3aMMOJENCTBOBATH C
BBICTYILICHIIC) ay IUTOPHUEHN, ApIyMEHTUPOBATH

Ha PYCCKOM U

CBOIO ITO3HUIIMIO U JOCTUTATh
IIOCTAaBJICHHBIX




MHOCTPAHHOM
A3BIKE.

IKOMMYHHKATHUBHBIX ueneﬁ.

BrnaneeT sICHBIM U3J10KEHUEM
WHpOpPMALINH, TTOAIEPKAHIE
ITOTHYECKON CTPYKTYDHI,
pearupoBaHue Ha BOIPOCHI U
PETUIMKY ay TUTOPHH,
MCTIOJIb30BAHUE YMECTHBIX
BepOaTbHBIX U HEBEPOATBHBIX
CpeACTB KOMMYHHUKAIHH.

YK OC-4.3

CriocobeH
OCYIIECTBIISATh
IEJTOBYIO
MEPerucKy Ha
PYCCKOM U
MHOCTPAHHOM
SI3BIKE.

3HaeT U NpUMEHsEeT IpaBuia
oopMIIeHHsT JOKYMEHTOB
NIeJIOBOM MepenucKy Ha PyCCKOM
M THOCTPAHHOM SI3bIKaX B
COOTBETCTBUH C HOpMaMu
NIEIOBOTO STUKETA U
[IOCTABJIEHHBIMU
KOMMYHHKAaTUBHBIMU 33/Ja4aMH.

OcCy1IecTBIATh JET0BYIO
MEePEnUCKy Ha PYCCKOM U
MHOCTPAHHOM SI3BIKAX, CO3/1aBast
TEKCThI Pa3JIUYHbIX )KAaHPOB
(MMcbMO-3anpoc, MUCbMO-
MpeIoKeHUe, OTBET,
HAIIOMUHAHUE U Jp.), aICKBATHO
MCIIOJNIB3YS CTaHIaPTHBIE
pEUEBbIC MOJIEIH U KIIHIIIE.

YK OC-4.4.

CriocobeHn
[oCjaeA0BaTEIb
HO CTPOHTH
BBICKA3BIBAHUS
B COOTBETCTBUH
C MOJCISIMH
COIMAIBLHOIO
B3aNMOJICHCTBH
o1,

'YMeeT CTpOUTH JIOTUYHBIC U
CUTYaTUBHO-YMECTHBIE
BBICKa3bIBAHUS HAa PYCCKOM U
MHOCTPAHHOM SI3BIKAX, CIEAYS
OOIICTIPUHATHIM MOJICIISIM
(crieHapusiM) COIIMAILHOTO U
NIEJI0BOTO B3aUMOJICHCTBHUS.

[TponyuupoBaTh yCTHBIE U
IMMChbMEHHbBIC BBLICKA3bIBAaHMS Ha
PYCCKOM M HHOCTPAHHOM SI3bIKaX
B COOTBETCTBUH C MOJACIISIMHU
COLIMAJIbHOT'O B3aUMOJICHCTBUS
(Hampumep, MPUBETCTBHE,
BHAKOMCTBO, POCHOa,

M3BUHCHNE,




coracHe/Hecoriacue, oOMeH
MHEHHSIMH ), UCTIOB3YS

Ay TEeHTUYHBIE pedeBbIe (HOPMYIIBI
1 cOOJIF0/1ast KOMMYHHKATHBHBIS
HOPMBI LIEJIEBOM A3bIKOBOU
CpEIbl.

2. O0beM U MeCTO AUCHUILIMHBI (MOYJISI) B CTPYKTYpe
o0pa3oBaTeJIbHOM NPOTrPaMMbI

VYuebnas pucuumimHa b1.0.01 «MHOCTpaHHBIM S3bIK  (QaHTJIMMCKUN )»
OTHOCUTCS K OJIOKy 00s3aTeIbHOM YacTh AMCHUIUIMH. B COOTBETCTBUM C
y4eOHBIM TIJIaHOM, 110 OYHOU (popme 00ydeHUs AUCITUIUIMHA OcBauBaeTcs B 1, 2,
3 u 4 cemecrtpax, o0IIast TPYJAOEMKOCTh JUCIMIUIMHBI B 3a4€THBIX €IMHMIIAX
cocraBiusier 540 wyacoB (15 3ET). KoinuuecTBO akaieMHUYECKHX YacOB,
BBIJICJICHHBIX Ha KOHTAKTHYIO palboTy c mnpemnogaBareinieM 332 4daca u3 HuUX 4
yaca — NpeIdK3aMEHalMOHHAs KOHCyJbTalus, 256 YacoB NPAKTUYECKUX
3aHSATUNA, B TOM 4Kciie 76 4acoB OCBauMBaeTCs B JIUCTAHIIMOHHOM (opmare, ¢
UCIIOJB30BAaHUEM JJICKTPOHHOTO Kypca, 36 4YacoB KOHTakTHasi paboTa Ha
aTTECTAllMI0 B MEPHOJ 3K3aMEHALMOHHBIX ceccui, 208 4YacoB BBIAECIEHO Ha
CaMOCTOSITEIIbHYIO pa00Ty 00y4Jaronuxcs, 36 4acoB Ha MOJITOTOBKY K 9K3aMEHY.

dopma MPOMEKYTOUHOM aTTECTAIlMU B COOTBETCTBUU C YICOHBIM TUIAHOM:

- 1 cemecTp — 3a4eT ¢ OLEHKO;

- 2 ceMecTp — dK3aMEH U KOHTpOJIbHasi paboTa;

- 3 ceMecTp — 3a4eT C OLEHKOI;

- 4 cemecTp — PK3aMEH.

OcBoeHue  OUCHUIUIMHBI ~ OMHUPAETCSs  HAa  HEOOXOAMMBIA  00BEM
TEOPETUUYECKNX U TMPAKTHUYECKUX 3HAHUNW B 00JaCTH MHOCTPAHHOTO S3bIKa,
c(hOpPMHUPOBAHHBIX B XOJ€ M3yYCHUS MUCIUIUTHHBI «HOCTpaHHBIA S3BIK» Ha
MPEABIAYIAX YPOBHIX OCBOCHHS TUCIUIUIMH. Ha manHOM »Tame oOyueHus
OCYILIECTBIISIETCS OOIIIasi MOJrOTOBKA MO MHOCTPAHHOMY SI3BIKY, MO3BOJISIOIIAS
pemaTth 3aJauyd MEXJIUYHOCTHOTO M MEXKKYJIbTYPHOTO MpOodheCCHOHAIBHOTO
o01IeHu.







3. Conep:xaHne U CTPYKTYpa JMCHHUIIIHHBI
3.1. CTpykTypa IMCHHIIIMHBI

Ounas ¢hopma o0b6yyenus

O0BeM JUCIUIIINHEL, aK.4ac
KonraktHas pabora o0yqarommxcs
C MPEToJaBaTesieM 0 BUAaM YIeOHbIX 3aHATHH CamocrosTenpHas ®opma
IMepuon TeopeTHIECKOro 00ydeHHs Teproa npomeskyTouHOi pabota oo
Ne /i HauMmeHOBaHHE TeM U BCELO pron Teop Y arTecTanuu (ceccus) KOHTPOJIA
(mnn) pasnenon 3 3 YCIIEBaEMOCTH,
AHATHSL AHATHSI « POMEKYTOUHOT
FICKUMOMIL | - CEMUHAPCROT | pre | kep | KD | Karook | O™ | CPxp | CPox | CP aTTecTaun
Oro0 THIa 0 THHA 0J1b
J | BJI | JIP 113
Cemectp 1
Tema 1 | Kapbepa 27 16 8 Ompoc
Tema 2 | OHnaltH-IPOJAXKY. 27 16 8 Onpoc
Tema 3 | Komnanuu. 27 16 8 Onpoc
Tema 4 | Benukue naeu 27 16/4 11 Omnpoc
IIpomexxyTouHas arrecranus 3auem c oyenxoil
Hroro no 1 cemectpy 108 64/4 2 9 35
Cemectp 2
Tema 5 | Ctpecc. 36 16 12 Ompoc




Tema 6

PazBieuenus.

36 16 12 Omnpoc
Tema 7 | MapkeTunr 36 16 12 Onmpoc
Tema 8 | [InanupoBanue 36 16/4 15 Ompoc
[IpomexxyTouHas arTecTanus
HToro no 2 cemectpy 144 64/4 18 51 Okszamen,
= KOHMPONbHAS

Cemectp 3
Tema 1 | YrpaBiacHue

p 27 16/8 8 Onpoc

MEePCOHAIIOM

Tema 2 | Kondaukrs 27 16/8 Onpoc
Tema 3 | BoIxo1 Ha PBIHOK 27 16/8 Omnpoc
Tema 4 | [IpoaykTsl 27 16/10 11 Omnpoc
[IpomexxyTouHas arTectanus
Hroro mo 3 cemecrpy 108 64/34 35 3auem ¢ oyenkoti
Cemectp 4
Tema 5 | bpennbl 45 16/8 21 Omnpoc
Tema 6 | [lyremectBus 45 16/8 21 Onpoc
Tema 7 | CtpykTypa

PYKTYP 45 16/ 21 Onpoc

KOMITaHUH

Tema 8 | Tpenabl 45 16/10 24 Omnpoc
[IpomexxyTouHas arrecranus
Hroro no 4 cemecrpy 180 64/34 18 87 Dkszamen




Hroro

540

256/76

36

36

208

chozzwyemwe COKpaulerus.

JI — nexkuum - 3aHATHSA, IPEAYyCMaTPUBAIOIINE TPEUMYIIECTBEHHYIO Nepeady yueOHOi nHpopManny 00yJaronuMcs e1arorndecKUMH pabOOTHUKAMH OpPTaHNU3auy U (MIH) JINLHAMH,

MMPUBJICKACMbIMU OpFaHI/IBaHI/Ieﬁ K pcajin3anmu O6paSOBaTeJ'ILHBIX IporpaMm Ha UHBIX YCJ'IOBI/UIX,).

BJI — Buneo gexnuu.
JIP — nabopaTopHble paboTHI.

13 — mpakTuyeckue 3aHATHS (32 HCKITIOYCHUEM JTa00paTOPHBIX padoT).

UK — naauBuyanbsHble KOHCYJIBTAlUH.

KCP — KOHTpOJIE CAaMOCTOSITETHHOI paboThI

KD — xoHCyBTaIINN ITepe]] SK3aMEHOM

Kartax — koHTakTHast paboTa Ha aTTECTANHIO B TIEPHOJ] SK3aMECHAIIMOHHBIX CECCHI

KOHTpOJ’IB - KOHTaKTHasa pa60Ta Ha aTTeCTAllUIO B ICPHUO/ SK3aMCHAIIMOHHBIX ceccui JUIS 3a09HOM q)OprI O6y‘I€HI/I$I

CPxp — camocrosTensHast paboTa Ha IMOArOTOBKY KypCOBOI paboThl/ KypcOBOTO MPOEKTA.
CPak — camocrosiTensHas paboTa Ha IOATOTOBKY K 3k3aMeHy.CP — camocrosTensHas paboTa B ceMecTpe Ha MOJATrOTOBKY K yUeOHBIM 3aHATHAM

Ipumeuanue: gopmvr mexyweco konmpons ycneeaemocmu. onpoc (O), mecmuposanue (1), pegpepam (P), cumyayuonnasa zaoaua (C3), pewenue

3a0a4 (3)
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3.2. CoaepxaHue TUCIUTLIUHBI

Coaep:xanue ucuunauHbl «AHOCTpaHHBIN A3BIK» 14141 1 cemecTpa
00y4eHUs

Tema 1. Kapbepa u jamuyHocTHble KadyecTtBa (Career & Personality
Traits / Karriere und personliche Eigenschaften)

Jlekcudeckre W TEMAaTUYECKHWE KOMIIOHEHTBI: WAEH I TOCTPOCHUS
Kapbepbl, MPOQPECCHH, 3HAKOMCTBA, COBPEMEHHBIN PBIHOK Tpy/a, Tpodeccu, soft
skills (koMMyHUKaIMs, SMITATHS, CTPECCOYCTOMYHNBOCTD), COOECEIOBAHUE.

['pamMmaTHUecKknuii MaTepuall: YCTOWYUBBIE CIIOBOCOYETAHUS CO CJIOBOM
career, MOJIaJIbHbIE THarofsl: ability, requests, offers.

Tema 2. OOmeHue, OHJANH-B3aUMOJECTBHE, OHJAWH MPOJAAKH
(Communication, Online Interactions, Selling online / Kommunikation,
Online-Interaktionen, Online-Verkauf / Communication, Interactions en
ligne, Vente en ligne)

Jlekcuueckne ©W  TEeMaTHYECKHE KOMITIOHEHTHI: ITU(POBOM  ITHKET,
ah(eKTUBHAS TIEPENHCKa, OHJIAWH TIOKYNKA ¥ TPOJaxH, JOCTIKCHUE
COTJIalIeHHsI, OOCYXKJIEHHE IIeHbI, COBMECTHBIC TMPEANPHUITHSI, KaK H30erarh
KOH(JIMKTOB B OHJIAH-O0IICHUHU.

['pammaTryeckuii MmaTepuai: MoaalbHbIe TJIaroisl: must, need to, have to,
should / MogansHbIe raromsl (miissen, sollen, diirfen, konnen) + KOHCTpYKIUHU C
man u es ist notwendig / BepaxkeHue noymkeHcTBoBaHus (devoir, falloir, il est
nécessaire de).

Tema 3. Komnanuu (Companies / Unternehmen / Entreprises)

Jlekcuueckne ® ~ TEMAaTHYECKHUE  KOMIIOHEHTBI: BHUABl  KOMITAHHMA
(koprioparus, crapran, Hekommepueckas opranuzauus, MCII (manoe u cpegnee
MPEANPUATHAE), MHOTOHAIMOHANIbHAS KOMIIAHUS), TMPE3CHTANUS KOMIIAHUH,
WHBECTUIINH, MHBECTHIIMOHHBIN TUTaH.

['paMMaTHuecknii Marepuai: MpaBwia o0Opa3oBaHHMS W yHOTPEOJICHHS
rpaMMaTHYECKUX (OPM HACTOSIIETO NPOCTOTO M HACTOSAIIETO JUINTEIHLHOTO
BpeMmenH (Present Simple u Present Continuous) / HacTosiiero BpeMenu Prasens /
Présent de I'indicatif u Présent progressif.
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Tema 4. Oocy:xknenne uaei (Discuss Ideas / Ideen diskutieren / Discuter
des idées)

Jlekcuueckre W TEMaTHYECKHE KOMIIOHEHTBI: MO3TOBOM  IITYypM,
oOCyXJIeHHe WUACH, MPOBEACHHUE YCIEIIHBIX BCTPEY, MHHOBAIMH, KPUTHUECKOE
MBIIICHHE.

['pammaTHueckuii MaTepuan: MpaBWwia OOpa3oBaHHUS W YHMOTpPEOICHUS
rpamMmmarnueckux ¢opm mpouexamero npocroro (Past Simple) u nmpomenmero
murenbHoro (Past Continuous) Bpemenu / Préteritum u Préteritum + gerade /
Passé composé u Imparfait.

Copepxanue JWCHUIUIMHBI «VHOCTpaHHBIM S3BIK» JUIS 2 CeMecTpa
oOyueHus

Tema 1. Crtpecc m ymnpasijenue >MouusaMu (Stress and Emotion
Management / Stress- und Emotionsmanagement / Gestion du stress et des
émotions)

Jlekcuueckre M TEMaTHYECKHE KOMIIOHEHTBI: HWCTOYHUKU CTpecca
(Harpyska, CpOKH, KOH(DJIUKTBI, BRITOPAHKUE), METOJIbI PEIaKCAllMH, TOJKHOCTH U
YPOBEHb OTBETCTBEHHOCTH, CTpecc Ha paboyeM MecTe, 3MOLMOHAIbHBIN
UHTEJJIEKT.

['pamMmmaTuueckuii Marepuai: mpaBuia oOpa3oBaHMs M yHOTpPEOJICHHS
rpaMMaTHYECKUX (OpM: MPOMISANIEr0 MPOCTOTO M HACTOSIIETO 3aBEPIICHHOTO
Bpemenu Past Simple u Present Perfect / Préteritum u Perfekt / Passé composé,
Plus-que-parfait, Passé simple.

Tema 2. Pa3Biaeuenus: (Entertaining / Unterhaltung / Divertissement)

Jlekcuueckre M TEMaTHYECKHE KOMIIOHEHTHI: KOPIOpAaTHBHAs KYJbTypa
(mocTpoeHue KOoMaH[bl, O0amaHC MEXIy paOOTON M JIMYHOW KU3HBIO, IIEHHOCTH
KOMITaHWH), KOPIIOPATUBHBIE pa3BJICUYEHHMS, IPUBETCTBUE, 3HAKOMCTBO, small talk,
KYJIbTYpPHbIE OCOOCHHOCTH.

['pammaruueckuit matepuan: CocrtaBHble riaronsl (Phrasal Verbs /
Préafixverben / Verbes a particule).

Tema 3. Mapkerunr (Marketing)
Jlekcuueckue Y TEMATHYECKUE KOMIIOHEHTBhI: MAapKETHHI, peEKIaMma,
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NapTHEPCTBO, Tele(OHHbIE NEPEeroBOPbl, MApKETUHIOBas CTpaTerus, IiejieBas
ayJIuTOpHsl, y3HABAEMOCTb OpeH/a.

['paMMaTHyeckuii MaTepuas: THUIBI BOIPOCOB (0OmIME, CcHenuaibHbIE,
aJIIbTEPHATUBHBIE BOIIPOCHI).

Tema 4. [lnanuposanue (Planning / Planung / Planification)

Jlexcuueckne W TEeMaTHYCCKHE KOMITOHEHTHI: IUIAHHPOBAHUE, BEICHHE
MIEPETOBOPOB, BCTPEUH, JIC/UTAHBI, TOBECTKA. Dpa3sl JIJIs IEPETOBOPOB U BCTPEY.

['pammatuueckuii Marepuan: BolpakeHuss 1 0OCYXJIEHHUS IUIAHOB,
HacTosIIee BpeMs Ul 3allaHupOBaHHBIX JericTBui (plan, hope, expect, would
like, want; going to u Present Continuous) / wir planen, ich hoffe, sie erwarten,
wir mdchten er will sein / nous prévoyons, j’espere terminer, ils s’attendent a,
nous aimerions, elle veut u ap.).

Copepxxanue aucUMIUIMHBL «MHOCTpaHHBIA S3BIK» JUII 3 CceMecTpa
oOyueHus

Tema 1. VYnpasienue mnepconasom (Managing People /
Personalveraltung / Gestion du personnel)

Jlekcudyeckue W TEMaTHUUYECKHE KOMIIOHEHTBI: JIUJEPCTBO, HABBIKH,
KauecTBa W 4YepThl XOPOLIEro MEHeIKepa, KoMaHaHas pabora, oOlleHHe B
KOJUIEKTUBE, MOTUBAIMS, d(deKTHUBHAsE 0OpaTHas CBA3b.

['paMMaTuueckuii Marepuai: Trjaroibl W TMPEJIoTH, KOCBEHHAas peub
Reported Speech / Indirekte Rede / Discours indirect.

Tema 2. Konduuktsl (Conflict / Konflikt / Conflit)

Jlexcuueckue u TEMaTHYECKHE KOMITOHEHTHI: KOH(DITUKTHI,
yperyaupoBaHue  KOH(IUKTOB, TmeperoBopel, wmeamarop. Dpaszer s
yperyaupoBaHusi KOH(QIUKTOB.

['pammaTHueckuii MaTepuai: CIOBOOOpa30BaHHWE MPUAATOYHBIC YCIOBHUS
(cydukcer —tion, -ment, -er u ap., Conditional Clauses / npeduxcsl, cyhukcsl,
Konditionalsétze / cydduxcel, propositions conditionnelles).

Tema 3. HoBblii 0u3nec (New Business / Neues Geschiift / Nouvelle
Entreprise)
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Jlexcuueckre U TeMaTUYECKHUE KOMIIOHEHTBI: YCIOBHUS BbIXO/JA HA PHIHOK,
3allyCK KOMITaHWHM, CTapTambl, BHIbl KOMIAHHUH, (pUHAHCHUpPOBaHHE, WHBECTOD,
pPEHTAa0EeNbHOCTh MHBECTULIUN, aHAJIN3 KOHKYPEHTOB.

['paMMaTrueckuii MaTepualt: npuaaToyHoe Bpemenu (subordinate clause of
time / Nebensatz der Zeit / proposition subordonnée de temps).

Tema 4. IIpoaykrsl (Products / Produkte / Produits)

Jlexcuueckue W TEMAaTHUYECKHE KOMIIOHEHTHI: JIIOOMMBbIE MPOJYKTHI,
IpEe3eHTalNs MPOAYKTa, WHHOBAIIMOHHBIE MPOIYKThI, IKOJOTUYECKUE UHCTHIE
IPOAYKTBHI, IPOJIaBa€Mble MPOTYKThl, CPABHEHHUE CBOMCTB.

['paMMaTHueckuii MaTepuan: IMEHa IpuiaraTesbHble, CTEIIEHU CPAaBHEHHUS
IIpUJIaraTelbHbIX.

Conmepxanne JUCHUIUIMHBI «VHOCTpaHHBIA SI3BIK» I 4 cemecTpa
oOy4eHUS

Tema 1. bpenas! (Brands / Marken / Marques)

Jlexcuueckne W TEMAaTHYECKHE KOMIIOHCHTBI: OMUCAaHWE OPEHJIOB, THIIBI
OpeHI0B, XapaKTePUCTUKH, ayTCOPCUHT, JIUJEPHI PHIHKA.

['paMMaTHUecKkrii MaTepHall: MAaCCUBHBIN 3aJIOT, HACTOSIIUE BpPEMCHA H
MACCUBHBIN 3aJIOT i1 ONMUCaHMs OpEHJIOB U X JesTelbHocTH Present Simple,
Continuous, Perfect Passive / Prasens + IlaccuB ¢ werden st omucaHus
nporeccoB / Présent u Passé composg).

Tema 2. IlyremectBus (Travel / Reisen / Voyages)

Jlexcuueckue U TeMaTHYeCKHe KOMIIOHEHTHI: MyTEUIeCTBUS,
KOMaHJMPOBKHU, BBIOOp oOTens, OpOHHMpOBAaHME, PETUCTpalMs 3ae3a/Bble3na,
TpaHcnopT (OpoHUpOBaHUE pelica, apeH1a aBTOMOOUIIS U . ).

['pammaruueckuit matepuai: Oyaymue nercteus (Future Simple, Be going
to, Present Continuous / Futur I (werden + und.), Prasens + BpemeHHoit mapkep /
Futur simple u Futur proche (aller + und.)).

Tema 3. Ctpykrypa komnanuu (Organization / Unternehmensstruktur

/ Organisation de I'entreprise)
Jlexcuueckne U TeMaTHUYEeCKUE KOMIIOHEHTHI: CTPYKTypa KOMITAaHUH, IIITa0-
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KBapTUpa, MOApA3JeNeHUs, OTAeNbl, pabouyee MecTto, paboTa B KOMaHE,
oOCy>)KUBaHUE KIMEHTOB.

['pammaTHueckuii Mmatepuan: repyHaui (-ing) u nHGUHUTHUB (to + TIaron),
apruknu (a, an, the) / unpunutus ¢ zu, apruxknu (der, die, das, ein, eine) /
apruknu (le, la, les, un, une, des), "HGUHUTUB U MHOUHUTUBHBIE KOHCTPYKLIHH
MOCJI€ MPEIJIOTOB).

Tema 4. Tpenast m u3menenusi (Change / Trends und Wandel /
Changement)

Jlexcuueckne W TEeMaTHYECKHME KOMIIOHEHTBI: TPEHHbI, LHU(poBas
TpaHchopmanus, yaajieHHas paldoTa, IOJITOCPOYHOE pa3BUTHE, H3MEHEHUS,
PECTPYKTYpPHU3aLINH, CIIUSIHUE U TOTJIONIEHUE, aJalTallui, THHOBAIUU.

['pamMaTnyeckuii Matepuai: Y CIOBHBIE IPEIJIOKEHHUS, TUIIBI YCIOBHBIX
MpeUIOKEHU (MPOrHO3UPOBATh PUCKU | THMN, TUIAHUPOBATH CTPATETUMU 2 THIIL,
aHAJIM3UPOBATH OIMIUOKU 3 THM).

4. Tunsi OICHOYHBLIX MaTE€pHUaJI0B, MOKA3aTCJIU U KPUTECPUHN
OLlCHUBaHUHA

4.1. Ouenounsie matepuaiibl o aucuuiimae b1.0.01 MHocTpaHHbIi S3bIK
BXOJAT B COCTAaB OIICHOYHBIX MaTEpHUaJOB IO OOpa30BaTENILHOIN IpOrpaMMe.
COBOKYNHOCTh OLICHOYHBIX MAaTEpHUAJIOB IO BCEM AMCHUIUIMHAM (MOIYJISIM)
00pa30BaTeIbHON MPOrpaMMbl COCTABIISIIOT (POHJI OLEHOYHBIX CPENICTB (najee —
DOC). ®OC ucnosb3yercs Mpu MPOBEICHUN TEKYILETO KOHTPOJIS YCIIEBAEMOCTH
U TMPOMEKYTOYHOW aTTecTallud OO0y4alouIMxcs C 1LeJbl0  OLIEHHWBAaHUSA
JOCTHKEHHSI 00yJaroIIMMHUCA TIAHUPYEMbIX PE3yJIbTaTOB O0YUYEHHUS.

4.2. ®OC pazpaboTaH Kak KOMIUIEKC MPOBEPOYHBIX 3aJaHUI Pa3TUYHOTO
TUIIA U YPOBHSA CIOXKHOCTH, BKJIFOUAET KPUTEPUH M LIKAJIbl OLICHUBAHUS, & TAKKE
«KJIIOYM» MpaBUibHbIX 0TBETOB. POC GopMupyercst Kak OTAENbHBIA JOKYMEHT U
XpaHUTCA B AJEKTPOHHOM BHe, focTyll Kk POC mpenocTaBieH OorpaHU4eHHOMY
KpYTY JIMII.

4.3. Jlns camMocCTOATENbHON paboThl OOyYarOMIMXCS MPU MOJATOTOBKE K
TEKYyIIEMY KOHTPOJIIO yCIIEBAEMOCTH M IPOMEXKYTOUHOM aTTecTalluu B pabo4yux
porpamMmax JUCLUIUIMH Pa3MEIIEeHbl TUIIOBBIE TPOBEPOYHBIE 3a/1aHUsI, KOTOPbIE
MOKHO YCJIOBHO pa3/JeJIuTh Ha 3a/laHusl 3aKphITOro, KOMOMHUPOBAHHOIO U
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OTKPBITOI'O TUIIOB.

3aaHus 3aKPBITOTO THIA — 3TO TECTOBBIC 3aJ]aHMS, B KOTOPBIX KaXKJIbIH
BOIIPOC  COMPOBOXKJIAETCS TOTOBBIMM BapUaHTaMU OTBETOB, U3 KOTOPBIX
HE0OXO0IMMO BHIOpaTh OJIMH WJIM HECKOJIBKO MPABUIbHBIX.

3agaHusi KOMOMHUPOBAHHOTO THUMA — 3TO TECTOBBIC 3aJ]aHUs, B KOTOPHIX
Kbl BOMPOC COMPOBOXKIACTCS TOTOBBIMU BapHUaHTAMU OTBETOB, U3 KOTOPBIX
HEOOXOJIMMO BBIOpAaTh OJWH WJIM HECKOJIbKO MPaBWIHHBIX U OOOCHOBaTH CBOM
BBIOOD.

3agaHusi OTKPHITOrO THIIA — ATO 3aJaHHUs, B KOTOPBIX HAa KaXKIbIH BOMPOC
JTIOJDKEH OBITh MPEJI0KEH pa3BepHYThIN 000OCHOBAHHBIM OTBET.

B 3aBucumocTH OT THUNA 3aJaHUS PEKOMEHJIOBaHbI OIpEJeICHHAs
MOCJIEAOBATCIPHOCTh BBIIOJHEHUS M CHCTEMa OICHHBAHHUS BBIIOJHCHUS
3aJaHUl.
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4.4. Tunbl 3a1aHUH, CEHAPUU BBIIIOJIHEHUS, KPUTEPUU OLICHUBAHMUS

TUIT 3SAHAHUA NHCTPYKILIMA CHEHAPHWU BBIIIOJIHEHUA KPUTEPUM OUEHWBAHUA
3aaHue 3aKphITOrO IIpounraiite TEKCT, 1.BHMMaTenpHO MPOYUTATH TEKCT 3aJaHUsI U MTOHSTD, OTBeT cunTaeTCst BEpHBIM, €CIH
THUIIA C BBIOOPOM BbIOEpHTE YTO B KQYECTBE OTBETA OKUIACTCS TOJBKO OJUH U3 MPaBUJIHHO YKa3aHa Iudpa wiu

OJIHOT'0O IIPaBUIIBHOTO
OTBETA U3 HECKOJIBKUX
BapUaHTOB
MPEIJI0KEHHBIX

HpaBHJ’IBHHI’I OTBECT

MPEI0KEHHBIX BAPHAHTOB.
2. BHUMaTeIbHO MPOYUTATH MPETIOKECHHBIE
BapHUaHT-Thl OTBETA.

3. BoiOpaTh 01MH BEpHBIM OTBET.

4. 3anucatb TOJIbKO HOMEp (WK OyKBY) BEIOPaHHOTO
BapuaHTa OTBeTa (Hampumep, 3 unu B).

OykBa

32[,[[8.HI/IC 3aKpbITOT'O
THUIIa HA YCTAaHOBJICHUC
COOTBCTCTBHUA

[IpounTaiite TEKCT U
YCTaHOBUTE
COOTBETCTBHUE

1.BHUMAaTEIhHO NPOYUTATH TEKCT 3aJJaHUS U TOHAT,
YTO B KAUECTBE OTBETA OXKHJIAIOTCS Maphl 3JIEMEHTOB.
2. BHumarenbHO NpoYuTaTh 00a CIUCKA: CIIUCOK 1 —
BOTIPOCHI, YyTBEPKICHUS, (PAKTHI, TOHITHS U T.11.;
CIHCOK 2 — YTBEP)KJCHHS, CBOUCTBA OOBEKTOB U T.1.
3. ConocTaBUTh JIEMEHTHI CIIUCKa 1 ¢ AneMeHTaMu
crmcka 2, copMHpOBATH Haphl HIEMEHTOB.

4. 3anucatp nonapHo OyKBbI U HUGPHI (B
3aBUCUMOCTH OT 3aJlaHMsI) BApUAHTOB OTBETA
(nanpumep, Al niu b4).

OTBeT cynuTaeTCsi BEPHBIM, €CIIH
NPaBUIILHO YKa3aHbl HUQPbI WK
OyKBBI

3ajaHue 3aKpbITOrO
THIIAa C BBIOOPOM
HECKOJIbKMX
IMPpaBUJIBHBIX OTBCTOB
13 HECKOJIBKUX
BapUaHTOB
MPEeAJIOKEHHBIX

[IpounTaiite TeKCT,
BBIOEpHTE
MPAaBUJIbHBIE OTBETHI

1.BHMMaTenpHO MPOYUTATh TEKCT 3aJaHUsI U MTOHSTH,
YTO B KaYeCTBE OTBETA OXKHIAETCS HECKOJIBKO
IIPABWJIBHBIX OTBETOB U3 IIPEJIOKEHHBIX BAPUAHTOB.
2. BHUMaTenpHO NPOYMTATH MPETIOKEHHBIE
BapHaHT-Thl OTBETA.

3. BoiOpaTh HECKOJIBKO MPAaBUIBHBIX OTBETOB.

4. 3anucarb TOJIBKO HOMEpa (M1 OyKBBI)
BbIOpAHHOTO BapuaHTa oTBeTa (Hampumep, 1 4 i A

OTBeT cunTaeTCsi BEpHBIM, €CIH
MIPABWIBHO YCTaHOBJICHBI BCE
COOTBETCTBUS (TIO3UIIUHU U3
OJTHOTO CTOJIOIa BEpHO
COIIOCTABJICHBI C MO3UIIUSIMHU

JIPYTOTO)
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D).

3aﬂaHI/Ie 3aKpPBITOI'O
THUIIAa Ha YCTAaHOBJICHUC
IIOCJICI0BATCIbHOCTHU

[IpounTaiiTe TEKCT U
YCTaHOBUTE
MOCIIeI0BATEILHOCTh

1. BHMMaTeapHO IPOYUTATH TEKCT 3aAaHUS U
MOHSATH, YTO B KAUECTBE OTBETA O’KUIACTCS
HOCJICIOBATEIBHOCTh JIIEMEHTOB.

2. BHuMaTtenabHO MPOYUTATH MPEATIOKCHHbIE
BapUaHTHI OTBETA.

3. IlocTpouTh BEpHYIO MOCIEAOBATEILHOCTD U3
IPeTI0KEHHBIX JIEMEHTOB.

4. 3anucatb OYKBBI/IIUQPHI (B 3aBUCIMOCTH OT
3aJ1aHus) BADUAHTOB OTBETA B HYKHON
nocaeaoBarebHOCTH (Hanpumep, bBA umu 135).

OTBeT cunuTaeTcs BEPHbIM, €CIIU
IIPaBWJIbHO YKa3aHa BCsI
I10CJIe10BATENbHOCTD LUDD

3amanue
KOMOMHHPOBAHHOTO
THIIa ¢ BEIOOpOM
OJTHOTO TIPABHUIIBHOTO
OTBETa U3
MPEIIOKEHHBIX
000CHOBaHHEM BBIOOpA

[TpounTaiite TeKCT,
BbIOEpUTE
NPaBUJIBHBIN OTBET U
3aIUIITUTE
apryMEHTHI,
00OCHOBBIBAIOIITHE
BBIOOp OTBETA

1.BHrMaTenbHO MPOYUTATh TEKCT 3aJJaHUsl U MOHSTh,
YTO B KQUECTBE OTBETA OXKHJIAETCS TOIBKO OJWH M3
MPEIOKEHHBIX BAPUAHTOB.

2. BHUMaTtenapHO MPOYUTATh MPEATIOKECHHBIE
BapHaHTHI OTBETA.

3. BoiOpaTh OJ1MH BEpHBIM OTBET.

4. 3anucath TOILKO HOMEp (KUK OyKBY) BHIOPAHHOTO
BapHaHTa OTBETA.

5. 3anucath apryMeHTbl, 000CHOBBIBAIOIIINE BHIOOD
oTBeTa (Hampumep, 4 TeKCT 00OCHOBAHHS).

OTBeT cunTaeTCcs BEPHBIM, €CIIH
MPaBUJIBHO YKa3aHa IuQpa wiu
OyKBa ¥ TIPUBEICHEI
KOPPEKTHBIE apTyMEHTHI,
UCTIONIb3yEeMBIE TIPH BEIOOpE
oTBETa

3agaHue OTKPBITOTO
THUIIA C Pa3BEPHYTHIM
OTBETOM

IIpounTaiite TEKCT U
3aMUILINATE
pa3BEpPHYTHIN
00OCHOBAHHBIH OTBET

1. BHUMaTeIbHO MPOYUTATH TEKCT 3aJaHUS U TOHSTh
CYTh BOTIpOCa.

2.IIpoaymaTh JIOTHKY U IOJIHOTY OTBETA.

3.3amucarh OTBET, UCIOJIB3YSI YETKHE KOMITAKTHBIE
(bOopMyIUPOBKH.

4.B ciyuae pacueTHOM 3a7a4M, 3aITUCaTh PEIICHUE U
OTBET

OTBeT cunuTaeTcs BEPHbIM:

1. OTcyTcTBHE (haKTHUECKUX
OILINOOK.

2. PackpeiTe 00beMa
UCTOJIb3YEMBIX MOHATUN
(moiHOTa OTBETA).
3.000CHOBaHHOCTH OTBETA
(Ha;mM4Me apryMeHToB).
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4. Jlornueckas
OCIEN0BATENBHOCTD
M3JIaraeMoro MaTepHaia.
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4.5. OOmias 1mKaja OLEHUBAHMS PE3YJbTaTOB TEKYLIEro KOHTPOJIS
YCIEBAEMOCTH M MPOMEXKYTOYHOM aTTecTaliuu ooyyaromuxcs ¢ npuMmenenrem bPC

ECTS
Wrorosas TpagumuoHHasi cucrema bunapnas Jlas Tpazu- y
6asibnas onenka | | P cHcTeMa oot Jlaws Ouaprof
95-100 OO A P/ Passed
85-94 B P/ Passed
75-84 Xoporio 3auyTeHo C P/ Passed
65-74 D P/ Passed
55-64 VY 10BIIETBOPUTEIBHO E P/ Passed
0-54 HeynoBneTBopuTenbHO He 3aureno F F/Failed

CootHomieHue  OayquioB 32 TEKYUIMH  KOHTPOJIb  yCHEBA€MOCTH U
IPOMEKYTOUHYIO aTTECTAIUIO, & TAKKE TOBTOPHYIO MPOMEKYTOUHYIO aTTECTAIUIO:

MakcumanbHas cymma | MakcumaiibHast MaxkcumaiibHas MaxkcumaiibHas
OaJIJIOB 3a TEKYIITUI cymMMa 0ajioB 3a WTOrOBast cymMMa 0ajioB 3a
KOHTPOJIb MIPOMEKYTOUYHYIO OabHas MMOBTOPHYIO
yCIIEBAEMOCTH aTTECTALNIO OIlCHKA MPOMEKYTOUYHYIO
aTTeCTalMIO
60 GaymioB 40 6amnoB 100 6annos 100 6amnos
5. @DopMbI ATTECTAIIUU, TUIIOBBIE OLIEHOYHbIE MATEPHUAJIBI 151

TeKYyLero KOHTPOJIsl YCeBAeMOCTH 00y4aloIIMXCs, KPUTEPHH U IIKAJIbI
OlleHMBAHMS M0 KOHTPOJIbHBIM TOYKAM

5.1. B xome peamuzauuu pucuuiuiiHbl b1.0.01«AHOCTpaHHBIN  SA3bIK»
cienytone GOpMbl TEKYIIETO KOHTPOJISI yCIeBaeMOCTH oOydaronuxcst (B TOM
4uCIie, 38JJaHUsI K KOHTPOJIbHBIM TOUKaM):

JOKJIaJI, OIIPOC, TECTHPOBAHUE.

5.2. TunoBble OUEHOYHbIE MaTepHalbl JUISI TEKYIIEro KOHTPOJISA
YCIEBAEMOCTH 00y4aroIIMXcs (BHE KOHTPOJIBHBIX TOYEK):

Cemectp 1. Tema 1. Kapbepa u jguuyHocTHbie KadecTBa (Career &
Personality Traits / Karriere und personliche Eigenschaften). YK OC-4.1.




Bonpocs! a1 onpoca:

1. How might studying psychology prepare someone for a career in
human resources or organizational development?

2. How could psychological principles be applied to improve online
shopping experiences?

3. What strategies would you recommend for maintaining mental health
in high-stress work environments?

Cemectp 1. Tema 2. Onnaiin-npogaxu. YK OC-4.1.

Bomnpocs! uig onpoca:

1. What factors (psychological, etc.) do you think contribute to
resistance against new ideas in organizations? (Possible Answer: People resist new
ideas due to fear of change, loss aversion, and cognitive dissonance with existing
beliefs. Organizational inertia, perceived threats to status, and lack of
psychological safety for experimentation further inhibit innovation adoption. The
status quo bias makes familiar processes feel safer than untested approaches).

2. What is most memorable journey you have ever had? Describe at least
3 sights you have visited (any country) which impressed you and say why you
have chosen them to speak about.

3. Going on a study trip is popular nowadays. What makes it successful?
What kind of a study trip would you like to go on?
4. Travel and tourism: what’s the difference? How has television

influenced travel industry? To be seen does not mean to be explored, does it?

TeMmbl TOKJIAT0B:

1. The Psychology of an E-commerce Website: How Design Influences
Buying Decisions.

2. From Scroll to Sale: The Power of a Compelling Product Description.

3. The Art of the Abandoned Cart: Why Customers Leave and How to Bring
Them Back.

4. Social Proof as a Sales Engine: Reviews, Testimonials, and Influencer
Marketing.

5. The Global Seller: Overcoming Cultural and Language Barriers in
International E-commerce.
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Cemectp 1. Tema 3. Komnannu (Companies / Unternehmen / Entreprises)
YK OC-4.2.

Bormpocs! juig onpoca:

1. Domestic tourism: its advantages and disadvantages. What are the
most interesting places tourists should visit in Russia /your home country? What
would you recommend to a person who decided to travel to your home town?

2. Language is the most important part of cultural identity. Should
people fight to protect the languages which are not widely used?

3. What is important when learning a language? Compare learning a
language to other activities (driving, painting, playing a musical instrument etc.).

4. What are the key characteristics of a startup compared to a traditional
SME (Small and Medium-sized Enterprise)? Startup: Focuses on rapid growth,
scalability, and innovative technology/business model. Often seeks significant
venture capital and operates in a high-risk environment. SME: Focuses on stable,
sustainable growth and profitability in an established market. Usually funded by
loans or personal savings, and grows at a more gradual pace.

5. What kind of information is typically included in a company presentation
to attract investments? (The company's mission and vision. The problem it solves
and its unique solution (products/services). Market size and target audience.
Financial projections and the investment plan (how the funds will be used).
Information about the experienced management team.

6. What is the main goal of a non-profit organization, and how is it different
from a corporation? (Non-profit organization: The main goal is to support a social,
charitable, or environmental cause. Any surplus revenue is reinvested into the
mission, not distributed to owners. Corporation: The primary goal is to generate
profit for its shareholders. Profit is a key measure of success.)

7. Why does a Multinational Company (MNC) have specific advantages in
terms of investment and risk? (Diversification: It operates in multiple countries, so
a downturn in one market can be offset by success in another. Access to larger
markets and resources: This allows for higher revenue and more efficient
production. Risk spreading: Political or economic instability in one country has a
limited impact on the entire corporation.)

8. What are the main sections you would expect to find in a company's
investment plan? (Executive Summary: A brief overview of the plan. Funding
Request: The exact amount of money needed. Use of Funds: A detailed breakdown
of how the investment will be spent (e.g., marketing, R&D, new equipment).
Financial Projections: Forecasts for revenue, profit, and growth. Exit Strategy:
How investors can potentially get a return on their investment in the future).
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CamocTosTenbHas Da6OTa

Part 1: Reading Comprehension. Read the text about Ecolnnovate GmbH
and complete the tasks.

Text: Ecolnnovate GmbH: A Story of Growth

Ecolnnovate GmbH started in 2018 as a typical startup with a big idea: to
create affordable recycling machines for small businesses. The founders, two
young engineers, used their personal savings as the initial investment. Their goal
was not just profit; they wanted to make a positive environmental impact,
operating almost like a non-profit organization in their mission-driven approach.

For the first two years, Ecolnnovate was a classic SME (Small and Medium-
sized Enterprise), with only 10 employees and a small workshop. Their
breakthrough came in 2021 when they presented a compelling investment plan to a
group of investors. They demonstrated a clear vision for scaling their technology
and entering new markets. This successful company presentation secured them
significant venture capital.

Today, Ecolnnovate is no longer just a small startup. It has transformed into
a corporation with over 200 employees. While it remains an SME in its home
country, it has recently opened offices in Poland and Italy, taking its first steps
towards becoming a multinational company. The company's strategy is a perfect
example of how a clear vision and smart investments can drive incredible growth.

Task 1. Answer questions based on the text in English.

What was the initial type and main goal of Ecolnnovate?

What was crucial for the company's rapid growth after 20217

How would you define Ecolnnovate's current status? Is it still a startup?
Justify your answer.

Task 2. Are the following statements True or False? Correct the wrong ones.
Ecolnnovate was founded as a large corporation.

The company's initial funding came from venture capitalists.

Their company presentation was a key factor in attracting investments.
Ecolnnovate now operates only in its home country.

Part 2: Vocabulary Practice
Task 3. Match the term (1-6) with its definition (a-f).
Term Definition

a) A business that focuses on a social cause and

1. i i
Startup reinvests its profits.
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b) A very large company with operations in

2. Investmen i '
vestment many different countries.

3. Corporation ¢) A newly established business, often with high

growth potential.
4.  Non-profit d) The act of providing money to generate
organization income or profit.

e) A formal document proposing a business idea

5. SME to potential funders.

6. Multinational f) A company that is legally separate from its
company owners.

7.  Investment g) A business with a limited number of

plan

employees and revenue.

Task 4. Fill in the gaps in the sentences with suitable words from the box.

Investment, corporation, SME, investment plan, startup, investors, multinational

company

1. Apple Inc. grew from a small garage-based into a giant

2. Before giving money, carefully study the company's to
see how their funds will be used.

3. While a might operate in one town, a like Toyota has
factories and offices all over the world.

4. Attracting is vital for any new business to grow and develop new
products.

Part 3: Creative Task (Production Task)
Task 5. Create a short company pitch.
Choose one type of company from the list below and imagine you are its

founder. Write a short text (8-10 sentences) for your company pitch, using as much
vocabulary from the topic as possible. Tunbsl komnanuit Ha BEIOOD:

A tech startup that develops an educational app.

A local SME (e.g., a cafe, a bookstore, a design studio).

An international corporation that produces electric cars.

A non-profit organization that helps protect wildlife.

Be sure to use the following words and phrases in your text:

startup/SME/corporation/non-profit, investors, investment, investment plan,
growth, product/service, mission.
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Cemectp 1. Tema 4. OO0cyxaenue wuaeid (Discuss Ideas / Ideen
diskutieren / Discuter des idées). YK OC-4.3.

Bormpocs! juig onpoca:

1. What is the main goal of a brainstorming session, and what is one key
rule for it to be successful? Goal: To generate a large quantity of creative ideas
quickly without initial judgment. The focus is on innovation and unlocking new
possibilities. Key Rule: The principle of "no criticism." All ideas are welcome at
the first stage to encourage free thinking and prevent people from holding back.

2. How does critical thinking contribute to a discussion after a brainstorming
session? (It helps to evaluate, analyze, and refine the generated ideas. It involves
asking questions like "Is this feasible?", "What are the potential risks?", and "What
evidence supports this?" to identify the most robust and practical solutions.)

3. What are two key elements for running a successful meeting when a team
needs to discuss ideas? (A Clear Agenda: Defining the goals and topics for
discussion beforehand to keep the meeting focused and productive. Effective
Facilitation: Ensuring everyone has a chance to contribute, managing time, and
steering the conversation toward a constructive outcome.

4. Why is it important to "build on the ideas of others" during a discussion,
and how does this foster innovation? (It creates a collaborative environment where
one person's initial thought can be developed into a more complex and powerful
solution by the group. This process combines different perspectives, leading to
more creative and innovative outcomes than any single person could achieve
alone.)

5. What is the difference between simply "discussing ideas" and having a
structured "brainstorming" session?(General Discussion: Can be informal, often
involves evaluating and critiquing ideas from the start, and aims to reach a decision
or consensus. Structured Brainstorming: Is a formal, time-limited process that
deliberately separates idea generation (no criticism) from idea evaluation (using
critical thinking), aiming for maximum creativity.)

TectoBo€ 3a/1anue:

Choose the correct answer (a, b, ¢ or d).

1. The main goal of a session is to generate as many ideas as
possible without criticism.

a) critical thinking

b) successful meeting

¢) brainstorming
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d) innovation

2. During the discussion, we need to the advantages and
disadvantages of each proposal.

a) brainstorm

b) evaluate

¢) innovate

d) facilitate

3. A clear is essential for a successful meeting; it tells
participants what will be discussed.

a) innovation

b) agenda

c) criticism

d) goal

4. is the ability to analyze information objectively and make a
reasoned judgment.

a) Brainstorming

b) Innovation

¢) Critical thinking

d) Discussion

5. The company's latest was a new type of biodegradable
packaging.

a) innovation

b) meeting

c¢) evaluation

d) criticism

6. One of the key rules of brainstorming is to avoid immediate
of ideas.

a) facilitation

b) innovation

c) criticism

d) generation

7. The manager's role is to the meeting to ensure everyone
participates and the agenda is followed.

a) criticize

b) innovate

c) facilitate

d) brainstorm

Part 2: Grammar (I'pammaTuka)

Choose the correct verb form (a, b, ¢ or d).

8. While we the project, the manager into the
room.
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a) discussed / was coming

b) were discussing / came

c) discussed / came

d) were discussing / was coming

9.1 an innovative solution to the problem during my morning
walk yesterday.

a) was thinking of

b) thought of

¢) am thinking of

d) think of

10. What when the client with the new proposal?

a) did you do / was presenting

b) were you doing / presented

¢) did you do / presented

d) were you doing / was presenting

11. She the report while her colleagues the
presentation.

a) was preparing / were designing

b) prepared / designed

c¢) was preparing / designed

d) prepared / were designing

12. The team a successful brainstorming session last Monday.

a) was having

b) were having

¢) had

d) have

13. They not the meeting on time because the
previous one was too long.

a) did / start

b) were / starting

¢) did / starting

d) was / start

14. you the key points while the director was
speaking?

a) Did / note down

b) Were / noting down

c¢) Did / noting down

d) Are / noting down

15. It to rain while we for the bus after the
meeting.
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a) was starting / waited

b) started / were waiting

c) started / waited

d) was starting / were waiting

Cemectp 2. Tema 1. Ctpecc n ynpasiaenue smouusiMu (Stress and
Emotion Management / Stress- und Emotions management / Gestion du stress
et des émotions) YK OC-4.3.

Bompocs! uig onpoca:

1. What are the four common sources of stress (workload, deadlines,
conflicts, burnout) in the workplace? Can you briefly explain each? (Workload:
Having too many tasks or responsibilities. Deadlines: Pressure to complete work
by a specific time. Conflicts: Disagreements or tensions with colleagues or
managers. Burnout: A state of emotional, physical, and mental exhaustion caused
by prolonged stress.)

2. How can a high level of responsibility linked to a job position become a
source of workplace stress? (Higher positions often involve greater accountability
for outcomes and decision-making. This can lead to constant pressure, fear of
failure, and the weight of responsibility for a team or project, which are major
sources of stress.)

3. What is the role of Emotional Intelligence (EQ) in managing stress and
emotions at work? (EQ helps in recognizing and understanding one's own
emotions and the emotions of others. This allows for better management of
reactions to stressors, effective conflict resolution, and maintaining composure
under pressure.)

4. Name two relaxation techniques and explain how they can help reduce
stress. (Deep breathing: Calms the nervous system and helps regain control during
moments of high stress. Mindfulness or meditation: Helps focus on the present
moment, reducing anxiety about deadlines or future problems and preventing
burnout.)

5. Why is it important to manage workplace stress proactively, and what can
be a long-term consequence of ignoring it? (Proactive management maintains
mental health, productivity, and positive work relationships. The long-term
consequence of unmanaged stress is burnout, which leads to severe exhaustion,
cynicism, and reduced professional efficacy.)

Cemectp 2. Tema 2. PazBiaeuenus (Entertaining / Unterhaltung /
Divertissement) YK OC-4.2.
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Bonpocs! a8 onpoca:

1. How can corporate entertaining events, like team dinners or parties,
contribute to team building? (They create an informal atmosphere where
colleagues can interact as people, not just as job titles. This helps to build personal
connections, improve communication, and strengthen trust within the team, which
is essential for effective collaboration.)

2. What is the purpose of small talk during corporate events, and what are
some common "safe" topics for it? (Purpose: To break the ice, build rapport, and
create a comfortable atmosphere before discussing more serious topics. Safe
Topics: Hobbies, travel, general news, culture, neutral observations about the event
(e.g., "The venue is nice"). It's best to avoid politics, religion, and personal
finances.)

3. Why is it important to consider cultural differences when greeting
colleagues or partners from other countries at an international corporate event?
(Greetings and physical contact (handshakes, bows, kisses) vary significantly
between cultures. A gesture that is polite in one culture might be offensive in
another. Being aware of these differences shows respect, avoids
misunderstandings, and helps in building positive international relationships.)

4. How do well-organized corporate entertainment activities support a
company's stated values and improve work-life balance? If a company values
"employee well-being," fun events demonstrate this commitment in practice,
making the value tangible. These activities provide a mental break from work
tasks, reduce stress, and show that the company cares about employees' lives
outside of work, thus supporting a healthier work-life balance.)

5. Imagine you are introducing a new colleague to a client at a company
party. What are the key steps for a proper introduction? (Greet the client and
ensure you have their attention. State the name of the person of higher rank or the
client first: "Mr. Client, I'd like to introduce..." State the name of your colleague
and their role: "...our new Marketing Specialist, Anna Petrova." Offer a piece of
information to start the conversation: "Anna has just worked on our latest
successful campaign.").

Cemectp 2. Tema 3. Mapkerunr (Marketing) YK OC-4.2.

Bompocs! uig onpoca:

1. What i1s the core difference between Marketing and Advertising?
(Marketing is a broad process of identifying customer needs and developing a
product, pricing, and distribution strategy. It's about the "big picture." Advertising
is just one tool of marketing. It is the paid, public promotion of a product, service,
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or brand through various media channels.)

2. Why is defining a target audience the first crucial step in developing a
marketing strategy? (It allows a company to focus its resources on the group of
people most likely to buy the product. Knowing the target audience shapes all
other decisions: the product features, pricing, advertising messages, and channels
used, making the strategy efficient and effective.)

3. How can a strategic partnership benefit a company's marketing efforts? (It
provides access to a new target audience. It can enhance brand recognition by
associating with another trusted brand. It allows for shared resources and costs for
marketing campaigns, making them more powerful.)

4. What is the main goal of increasing brand recognition, and how can
advertising contribute to it? (Goal: To make a brand easily identifiable by
consumers, building trust and making it a top-of-mind choice in its category.
Advertising's Role: Through consistent use of logos, slogans, and visuals across
various media, advertising repeatedly exposes consumers to the brand, making it
familiar and recognizable.)

5. What are two key rules for effective telephone negotiations in a marketing
or sales context? (Be prepared: Know your goal, the key points of your offer, and
anticipate possible questions or objections from the other side. Speak clearly and
listen actively: Your voice is your only tool, so articulate well. Pay close attention
to the partner's responses to understand their needs and adjust your proposal
accordingly.).

CamocTosaTepHas pabora:

Part 1: Reading Comprehension

Read the text about the EcoStyle company and complete the tasks.

Text: EcoStyle's New Marketing Strategy

EcoStyle, a company that produces eco-friendly bags, is launching a new
product line. Their main target audience is students and young professionals who
care about the environment. The company's new marketing strategy has several
key points.

First, they are starting a new partnership with popular universities. This will
help them increase brand recognition among students.

Second, their advertising campaign will focus on social media like Instagram
and TikTok. They will use short videos to show the beauty and durability of their
bags.

Finally, the sales team is preparing for telephone negotiations with potential
partners in other cities. The main goal of these calls is to establish new distribution
channels.

The head of the marketing department said: "We believe that this strategy
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will help us build a strong community around our brand."

Task 1. Answer questions based on the text in English.

Who is the main target audience for EcoStyle's new product line?

What is the goal of the telephone negotiations?

Which two channels will EcoStyle use for its marketing and advertising?
Task 2. Complete the sentences using information from the text.
EcoStyle's new partnership is with the popular
Their advertising campaign will use short videos on
The company produces eco-friendly

Part 2: Vocabulary Practice

Task 3. Match the word (1-6) with its definition (a-f).

Word Definition

1. Marketinga) A specific group of consumers at which a company aims its
products and services.

2. Advertising b) The activity of presenting an ad to the public, often on
TV, social media, etc.

3. Partnership c) The process of identifying customer needs and
satisfying them.

4. Target audience d) The level of awareness that consumers have about a
particular brand.

5. Brand recognition e) A plan to achieve specific marketing objectives.

6. Marketing strategy ~ f) A relationship between two or more
organizations working on a project.

Task 4. Fill in the blanks in the sentences with appropriate words from the
box.

partnership, marketing strategy, brand recognition, telephone negotiations,
target audience, advertising

Our new - includes online and TV .

After a successful , they signed a contract with a new
distributor.

The company started a with a famous influencer to reach more
young people.

A good logo is very important for high

The main for this product is teenagers.

Part 3: Grammar - Question Types

Task 5. Choose the correct option (a, b, c, or d) to complete the question.
1. they launch the new advertising campaign?

a) Did
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b) When did

¢) Why did

d) Did or did not

2. is responsible for the marketing strategy — the manager
the intern?

a) Who

b) Who or who

¢) Who is

d) Is who

3. did they choose for the partnership?

a) Why

b) What company

c¢) Did they choose

d) Was the company

4. the team having a telephone negotiation now?

a)ls

b)Why is

c) When is

d) Is orisn't

5. the target audience like the new product?

a)Does

b) Why does

c¢) Does or doesn't

d) How does

Cemectp 2. Tema 4. [lnanuposanue (Planning / Planung / Planification)
YK OC-44.

Bonpocs! Uit onpoca:

1. What is the main difference between a deadline and an agenda in the
context of planning a project or meeting? (A deadline is a specific date or time by
which a task or project must be completed. An agenda is a list of topics or items to
be discussed during a meeting. It is a tool for planning the structure of the meeting
itself.)

2. Why is it crucial to set a clear agenda before a meeting? Name two
benefits. (It increases efficiency: Participants can prepare in advance, and the
discussion stays focused on the key topics. It ensures goals are met: The agenda
serves as a plan to ensure that all necessary items are covered, helping the meeting
achieve its objective.)
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3. What is one key phrase you can use during negotiations to show you are
actively listening and trying to understand the other party's position? (Phrase: "If I
understand you correctly, you are saying that..." Purpose: This phrase demonstrates
active listening, clarifies their position to avoid misunderstandings, and shows
respect for their point of view, which is crucial in successful negotiations.)

4. How does effective planning help a team manage strict deadlines
successfully? (Planning breaks down a large goal into smaller, manageable tasks
with their own mini-deadlines. This makes the process more controlled, allows for
monitoring progress, and helps identify potential problems early, preventing a last-
minute rush to meet the final deadline.)

5. What is the purpose of using a phrase like "Let's summarize what we've
agreed upon" at the end of a meeting or negotiation? (Purpose: To ensure that all
participants have the same understanding of the decisions and action items. This
practice prevents future confusion, reinforces deadlines and responsibilities, and
serves as a clear conclusion to the discussion, making the meeting more
productive.).

TecTupoBanue

Part 1: Vocabulary

Choose the correct answer (a, b, ¢ or d).

1. We need to set a strict for this project to ensure it's
completed on time.

a) agenda

b) deadline

¢) negotiation

d) plan

2. Before the meeting, the manager sent out the with all the
topics for discussion.

a) deadline

b) agenda

¢) plan

d) summary

3. The main goal of today's is to reach an agreement on the
price.

a) planning

b) negotiation

c¢) deadline

d) meeting

4. A key phrase in negotiations to show flexibility is: "We are
to make a concession if you increase the order."
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a) going

b) hoped

¢) planned

d) prepared

5. Let's the action points at the end of the meeting to make sure
everyone knows their tasks.

a) negotiate

b) plan

¢) summarize

d) expect

Part 2: Grammar

Choose the correct option to complete the sentence about future plans.

6.1 to finish the report by Friday.

a) hope

b) hoping

¢) am hope

d) hopes

7. Our team a crucial meeting with the clients tomorrow at 10
AM.

a) have

b) are having

¢) is having

d) will having

8. We launch the new product in September.

a) are going to

b) is going to

¢) going to

d) are going

9. She like to discuss the budget during the negotiation.

a) would

b) is

c) will

d) does

10. They to sign the contract next week.

a) expect

b) are expect

c) expecting

d) is expecting

11. What time you the conference call tomorrow?

a) do... start

b) are... start
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c) are... starting

d) is... starting

12. We don't to make any changes to the plan.

a) want

b) wanting

c) are wanting

d) wants

13. He for a promotion during his annual review next month.
a) 1s hoping

b) hope

¢) are hoping

d) hopes

14. they present the proposal at the meeting?
a) Is... going to

b) Are... going to

¢) Do... going to

d) Does... going to

15.1 we can meet the deadline without any overtime.
a) am expecting

b) expect

c) expecting

d) are expecting

Cemectp 3. Tema 1. Yupasiaenue nepconajiom (Managing People /
Personalveraltung / Gestion du personnel) YK OC-4.1.

Bonpocs! Uit onpoca:

1. What is the key difference between being a leader and just being a
manager? (A manager is often focused on tasks, processes, and ensuring that work
is done correctly and on time. A leader inspires and motivates people, creates a
vision for the team, and focuses on developing employees' skills and potential.

2. Name three essential qualities of a good manager and explain why they
are important. (Effective communication: Ensures that goals, tasks, and feedback
are understood clearly, preventing misunderstandings and building trust. Empathy:
Allows a manager to understand employees' motivations, challenges, and
perspectives, which is crucial for teamwork and motivation. Integrity: Builds trust
and respect within the team, creating a stable and positive work environment.)

3. How can a manager effectively motivate their team? Name two specific
methods. (Recognition and appreciation: Publicly or privately acknowledging
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employees' hard work and achievements. This satisfies the need for respect and
shows that their contributions are valued. Providing opportunities for growth:
Offering training, new challenges, or a path for career development. This helps to
maintain long-term motivation by showing investment in employees' futures.).

4. What are the key principles of giving effective feedback? (Be specific and
timely: Address a recent, specific behavior or result, not general personality traits.
Focus on the behavior, not the person: Critique the action, not the individual's
character (e.g., "This report contained several errors" vs. "You are careless"). Make
it constructive: Offer suggestions for improvement and support for development.)

5. Why 1is strong teamwork crucial for a team's success, and what is the
manager's role in fostering it? (Why: Teamwork combines diverse skills and
perspectives, leading to more innovative solutions and higher efficiency than
individual work. Manager's role: To create a culture of open communication,
define clear common goals, facilitate collaboration, and resolve conflicts promptly.
The manager sets the tone for how the team interacts.)

Cemectp 3. Tema 2. Kondaukrsl (Conflict / Konflikt / Conflit) YK
0C-4.2.

Bonpocs! Juist onpoca:

1. What is the main difference between a conflict and conflict resolution? (A
conflict is a disagreement or clash between people with different interests,
opinions, or needs. Conflict resolution is the process of finding a peaceful and
mutually acceptable solution to that disagreement.)

2. When is it effective to involve a mediator in a conflict? (A mediator is
effective when the parties in conflict cannot reach an agreement on their own. The
mediator is a neutral third party who facilitates the negotiation process, helps
identify common interests, and guides the parties toward a solution, without
imposing one.)

3. What is the purpose of using a phrase like "I understand your point, but let
me explain my position" during a conflict? (This phrase helps to de-escalate
tension. It shows that you are listening and acknowledging the other person's
viewpoint, which can make them more receptive to hearing your perspective. This
is a key step in moving toward a resolution.)

4. What is a key strategy in negotiation to resolve a conflict successfully? (A
key strategy is to focus on interests, not positions. Instead of stubbornly sticking to
your demands (position), try to understand the underlying needs and concerns
(interests) of both sides. This often reveals common ground and leads to creative,
win-win solutions.

5. Why is the phrase "What if we looked for a solution that works for both of
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us?" powerful in conflict resolution? (This phrase shifts the focus from "me vs.
you" to "us vs. the problem." It encourages a collaborative approach and frames the
situation as a shared challenge to be solved together, which is fundamental to
successful negotiation and lasting conflict resolution.)

TeMmsl 111 TOKJIA10B:

1. Fundamentals of Conflict: Types, Causes, and Stages of Development

Key Aspects: Definition of conflict, its objective and subjective causes.
Types of conflict: intrapersonal, interpersonal, group, organizational. Stages of
development: emergence, escalation, impasse, resolution.

2. Conflict Behavior Strategies: From Competition to Cooperation

Key Aspects: Analysis of the Thomas-Killmann model (rivalry, cooperation,
compromise, avoidance, accommodation). In what situations is each strategy
effective.

3. The Role of Mediators in Dispute Resolution: Techniques and Ethics

Key Aspects: Who is a mediator and their key characteristics (neutrality,
impartiality). Key techniques: active listening, emotional management, negotiation
facilitation.

4. The Structure of the Negotiation Process: From Preparation to Agreement
Implementation

Key Aspects: Key stages of negotiations: preparation, defining positions,
bargaining, finding a solution, breaking the deadlock, reaching an agreement. The
importance of the preparation stage.

5. Communication Techniques for Conflict De-escalation

Key Points: Active listening, using "I-statements," paraphrasing, anger and
emotion management. Practicing phrases for conflict resolution.

6. Overcoming Communication Barriers in Conflict Situations

Key Points: Barrier analysis: negative emotions, stereotypes, status
differences, cultural differences. How these barriers hinder understanding and how
to overcome them.

7. Mediation in the Business Environment: Resolving Organizational
Conflicts

Key Points: Characteristics of conflicts in organizations (between
employees, between departments, with management). Case studies of successful
mediation in business.

8. Cultural Peculiarities of Negotiation and Conflict Resolution

Key Points: How cultural norms (directness/indirectness, attitudes toward
time, collectivism/individualism) influence conflict perception and negotiation
style. 9. Workshop: Using Key Phrases to Resolve Conflicts

Key Points: Analysis and practice of specific phrases at each stage: initiating
dialogue, clarifying positions, and finding a solution ("What if we consider this
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option?", "How can we satisfy the interests of both parties?").

10. Emotional Intelligence as a Key Factor for Success in Negotiations and
Mediation

Key Points: What is emotional intelligence (EI) and its components. How
self-awareness, self-regulation, empathy, and social skills help manage conflict.

Cemectp 3. Tema 3. Hosblii 0u3Hec (New Business / Neues Geschaft /
Nouvelle Entreprise) YK OC-4.3.

Bomnpocs! uig onpoca:

1. What is the main difference between a startup and other types of small
businesses in terms of growth and funding? (A startup is designed for rapid growth
and scaling, often based on an innovative idea or technology, and typically seeks
significant external funding from investors like venture capitalists. A traditional
small business (e.g., a local cafe) usually grows organically and steadily, often
funded by personal savings or bank loans, without the same emphasis on massive
scale.).

2. Why is a competitor analysis crucial before entering a market with a new
business? (It helps to understand the market conditions, identify your unique value
proposition, and anticipate challenges. By analyzing competitors' strengths and
weaknesses, a new company can find a gap in the market, avoid their mistakes, and
develop more effective strategies.)

3. What does ROI (Return on Investment) show a potential investor, and
why 1is it a critical metric? (ROI measures the profitability and efficiency of an
investment. It shows an investor how much profit they can expect to generate
relative to the cost of their investment, helping them assess the risk and potential
reward of funding a new business.)

4. What are the two main market entry conditions a new company must
analyze before its launch? (Legal and Regulatory Environment: Understanding the
laws, licenses, and regulations required to operate legally. Market Demand and
Competition: Analyzing whether there are enough potential customers and if the
market is not oversaturated.)

5. Name two common sources of funding for a startup at an early stage.
(Bootstrapping: Using the founder's own personal savings and revenue from initial
sales to fund the business. Angel Investors: Affluent individuals who provide
capital in exchange for ownership equity or convertible debt.)

Cemectp 3. Tema 4. Ilpoaykrsl (Products / Produkte / Produits) YK
0C-4.3.
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TectupoBanue:

Part 1: Vocabulary

Choose the correct answer.

A product that is popular and easy to sell is called...
a) innovative

b) eco-friendly

¢) marketable

d) favorite

During a product presentation, you should highlight its key...

a) comparisons

b) features

¢) environments

d) favorites

A product that uses new technology and ideas is...
a) marketable

b) innovative

¢) eco-friendly

d) comparable

Products that do not harm the environment are called...
a) innovative

b) marketable

¢) comparable

d) eco-friendly

When you show how two products are different, you... them.

a) present

b) compare

¢) innovate

d) sell

“This is my product; [ use it every day.”
a) innovative

b) favorite

c) marketable

d) eco-friendly

A successful product presentation should be...

a) boring

b) unclear

c) engaging

d) short

Which word describes a product that is good for nature?
a) innovative
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b) marketable

c¢) harmful

d) eco-friendly

Part 2: Grammar - Adjectives

This phone is than the old model.
a) good

b) better

c) best

d) the best

Our new design is in our collection.
a) attractive

b) more attractive

¢) most attractive

d) the most attractive

This material is than plastic.

a) durable

b) more durable

¢) most durable

d) the most durable

This is product we have ever created.
a) innovative

b) more innovative

¢) most innovative

d) the most innovative

The new version is than the previous one.

a) bad

b) worse

c) worst

d) the worst

This method is for the environment.
a) safe

b) safer

c) safest

d) the safest

Our product is than our competitor's.
a) expensive

b) more expensive

¢) most expensive

d) the most expensive

This is approach to recycling.

a) efficient
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b) more efficient

c¢) most efficient

d) the most efficient

Part 3: Grammar - Comparative Structures
Complete the sentences with the correct comparative form.
The more features a product has, it becomes.
a) complex

b) more complex

¢) the more complex

d) the most complex

This device 1s in its price category.

a) the powerful

b) more powerful

c¢) the most powerful

d) most powerful

The the price, the fewer people can buy it.
a) high

b) higher

c) highest

d) the highest

This model is of all available options.

a) reliable

b) more reliable

c¢) the most reliable
d) most reliable

CamocTosiTenpHas pa60Ta

Part 1: Reading Comprehension

Read the text about the GreenFuture company and complete the tasks.

Text: GreenFuture's New Product

GreenFuture, a company known for its eco-friendly products, has just
launched a new item called the "EcoCup". This isn't just an ordinary cup; it's a
truly innovative product. It is made from 100% natural bamboo and breaks down
completely in the environment after use.

The company recently held a product presentation for potential buyers. They
showed that the EcoCup is not only environmentally safe but also very durable and
stylish. They compared it with traditional plastic cups, highlighting that the
EcoCup is stronger, safer for health, and, of course, better for the planet.

Thanks to its smart design and positive customer reviews, the EcoCup has
become a highly marketable product. Many people say it has become their favorite
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product for daily use. The success of the EcoCup proves that comparing properties
and focusing on innovation can lead to creating a product that customers love.

Task 1. Answer the questions about the text in English.

What is the name of the new product from GreenFuture?

Why is the EcoCup an innovative product?

What did the company do to highlight the advantages of the EcoCup?
Task 2. Complete the sentences using information from the text.
GreenFuture is known for its

The EcoCup is made from .
Many customers say the EcoCup is their for daily use.

Part 2: Vocabulary Practice

Task 3. Match the word (1-6) with its definition (a-f).

Word Definition

1. Eco-friendly product a) A detailed introduction of an item to an audience.

2. Innovative product b) An item that is popular and easy to sell.

3. Product presentation c) A thing that you like more than others of the same
type.

4. Marketable product d) A product that uses new and original ideas.

5. Favorite product e) The process of looking at the qualities of different
items to see how they are similar or different.

6. Comparing properties f) A product that is not harmful to the environment.

Task 4. Fill in the gaps in the sentences with suitable words from the box.

marketable, product presentation, innovative, eco-friendly, comparing,
favorite

Apple's events are always a great example of a successful

By the two phones, we can see which one has a better
camera.

This bag is my ; | take it with me everywhere.

The new solar-powered charger is a truly product.

Because it is cheap and useful, this item is very

People are buying more products to help protect nature.

Cemectp 4. Tema 1. Bpenab! (Brands / Marken / Marques)YK OC-4.1.

Bomnpocs! 15 onpoca:

1. What are the key characteristics of a strong brand? (Strong brand
recognition: The logo, name, and style are easily identifiable. Clear brand values:
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The brand stands for something specific (e.g., innovation, reliability,
sustainability). Consistent quality: Products or services reliably meet customer
expectations. Emotional connection: The brand evokes positive feelings and
loyalty in its customers.)

2. What is the main difference between a market leader and a luxury brand?
(A market leader is a brand with the largest market share in its category, often
focusing on wide availability and competitive pricing (e.g., Coca-Cola in soft
drinks). A luxury brand focuses on exclusivity, high quality, prestige, and premium
pricing, rather than mass market share (e.g., Rolex).

3. Why might a company choose outsourcing for the production of its
branded goods? (Cost reduction: To save money on labor and manufacturing.
Focus on core competencies: To allow the company to concentrate on design,
marketing, and brand development while specialists handle production. Access to
expertise and technology: To use the specialized skills and equipment of another
company.)

4. What is a key advantage for a market leader compared to its competitors?
(Strong bargaining power: They can negotiate better prices from suppliers and
secure prime shelf space in stores. High brand loyalty: Customers are more likely
to trust and repeatedly buy from a well-known leader. Economies of scale:
Producing in large volumes reduces the cost per unit, increasing profitability.)

5. How can the characteristics of a brand, like its logo and slogan, influence
consumer perception? (They create a visual and verbal identity that makes the
brand memorable. They communicate the brand's personality and values (e.g., a
modern logo suggests innovation, a green color can imply eco-friendliness). A
consistent and professional appearance builds trust and credibility with
consumers. ).

TeMbl U1 TIOKJIAI0B:

1. From Product to Culture: How Strong Brands Build Communities

Key Points: Analysis of how brands (e.g., Apple, Harley-Davidson) go
beyond selling products to build loyal fan communities. The role of values,
mythology, and shared experiences.

2. Outsourcing: Risks and Opportunities for Brand Reputation

Key Points: Why do companies outsource production? How can scandals at
supplier factories ruin a brand's reputation (using Nike or Apple as examples)?
Responsible outsourcing strategies.

3. Market Leaders: Strategies for Staying on Top

Key Points: Analysis of the strategies of undisputed market leaders (Coca-
Cola, McDonald's). Innovation, diversification, aggressive marketing, and
maintaining loyal customers.

4. Luxury Brand: The Art of Creating Exclusivity
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Key Points: Characteristics of luxury brands (Chanel, Rolex). Pricing,
limited editions, heritage, quality of materials, and creating a "luxury experience."

5. Eco-Brands: Characteristics and Strategies in the Modern Market

Key Points: How brands (Patagonia, The Body Shop) build their success on
the principles of sustainable development. Green Marketing: Sincerity vs.
Greenwashing.

6. Budget Brands: Strategies for Conquering the Mass Market

Key Points: Key characteristics of brands focused on low prices (IKEA,
Kia). Logistics efficiency, simplified design, and value-oriented communication.

7. Digital Transformation: How Traditional Brands Adapt to the New
Reality

Key Points: Analysis of how well-known brands (Nike, Lego) use digital
technologies, social media, and direct-to-consumer (D2C) sales to maintain
relevance.

8. Personal Brand vs. Corporate Brand: A Comparative Analysis

Key Points: Comparison of the characteristics, strengths, and weaknesses of
a personal brand (Elon Musk, Oprah Winfrey) and a corporate brand (Samsung).
The founder's influence on company perception.

9. Rebranding Failures: Why Change Can Be Dangerous

Key Points: Analysis of famous rebranding failures (Gap, Tropicana).
Reasons for failure: ignoring customer loyalty, a new identity that is
incomprehensible to the audience.

10. National Brands: How Country of Origin Influences Perception

Key Points: How country stereotypes (German quality, Italian style,
Japanese innovation) help or hinder brands in the global market. Strategies for
leveraging this in marketing.

Cemectp 4. Tema 2. IlyremecTBus (Travel / Reisen / Voyages) YK
0C-4.2.

Bonpock! Ju1st onpoca

1. What is the key difference between travel for leisure and a business trip?
(Travel for leisure is for vacation, relaxation, and personal enjoyment, where you
plan activities for yourself. A business trip is a work-related journey with the main
goal of attending meetings, conferences, or other professional duties. The itinerary
is often structured around work commitments.)

2. What are the main factors to consider when choosing a hotel? (Location:
Proximity to business meetings, tourist attractions, or public transport. Amenities:
Availability of Wi-Fi, breakfast, a gym, or a parking lot. Budget: The cost of the
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stay and any additional fees. Reviews: Ratings and feedback from previous guests.)

3. What is the process of flight booking, and what key information do you
need for it? (Process: Selecting travel dates, choosing a destination, comparing
airlines and prices, and confirming the purchase. Key Information: Passenger's full
name (as in passport), departure and return dates, destination, and payment details.)

4. What typically happens during hotel check-in and check-out? Check-in:
You arrive at the hotel, provide your booking confirmation and ID, receive your
room key, and provide your payment card for incidental charges. Check-out: You
return the room key, settle any additional charges (e.g., for minibar or room
service), and leave the hotel.)

5. What are the advantages of renting a car while traveling compared to
using public transport? (Flexibility and Freedom: You can travel on your own
schedule and visit remote locations. Convenience: It is easier to transport luggage
and travel with a group. Time-Efficiency: It can be faster than waiting for public
transport.).

TeMbl IOKJIA/I0B:

1. The Art of Travel Planning: From Dreaming to Booking* Key Points:**
A step-by-step plan for organizing a trip: choosing a destination, searching for
flights and hotels, comparing prices, reading reviews. Tools and websites for
planning.

2. Business Travel: The Peculiarities of Organizing Business Trips Key
Points: The difference between a business trip and a leisure trip. Choosing hotels
near business centers, frequent flyer privileges, and creating expense reports.

3. Hotel Selection Criteria: What's Really Important? Key Points: Analysis
of factors: location, star rating, reviews, infrastructure (SPA, gym), and meal plan.
How to find the best value for money.

4. Modern Booking Systems: How Technology Has Changed Tourism Key
Points: The evolution from travel agencies to online platforms (Booking.com,
Airbnb, Skyscanner). The advantages and risks of online booking.

5. Hotel Check-In and Check-Out Procedures: Standards and New Trends
Key Points: Traditional and online check-in, check-in/check-out time, deposit,
additional services. New technologies: electronic keys and self-check-in.

6. Air Transport: How to Choose and Book the Best Flight Key Points:
Choosing an Airline (low-cost vs. traditional), service classes, fare rules, online
and at-the-airport check-in.

7. Renting a Car While Traveling: A Complete Guide Key Points: How to
choose a car, rental conditions (insurance, driver age), international driver's
license, and driving considerations in another country.

8. Comparing Modes of Travel: Plane, Train, and Car Key Points: Pros and
cons of each mode of transport in terms of cost, time, comfort, and the opportunity
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to see the country. Choosing a car depends on the purpose of your trip.

9. Travel Etiquette: Cultural Behavior in Different Countries Key Points:
Rules of conduct in hotels, transport, and public places. How to avoid culture
shock and show respect for the country's traditions.

10. Trends in Modern Tourism: Sustainability and Digitalization Key
Points: New trends: eco-tourism, digital nomads, and blaze tourism. How
technology and conscious consumption are changing the travel industry.

Cemectp 4. Tema 3. Crpykrypa komnanuu (Organization /
Unternehmensstruktur / Organisation de 1'entreprise) YK OC-4.3.

Bomnpocsl s onpoca

1. What is the main purpose of having a clear company structure? (It defines
roles, responsibilities, and reporting lines, which avoids confusion and duplication
of work. It establishes clear communication channels and decision-making
processes, making the organization more efficient.)

2. What is the difference between a headquarters and other divisions or
departments? (The headquarters is the main office where top-level management is
located and key strategic decisions are made. Divisions or departments are
specialized units (like Marketing, IT, or Production) that handle specific functions
and can be located in different places.)

3. Why is teamwork crucial for the success of different departments? (It
allows employees from different departments to combine their skills and
knowledge to solve complex problems. Effective teamwork improves
communication, fosters innovation, and helps achieve common goals that one
person or department couldn't accomplish alone.)

4. How does the work of the Customer Service department impact the entire
company? (It is the direct point of contact with clients, shaping the company's
public image. By handling complaints and gathering feedback, this department
provides valuable information to other departments (like Sales or Product
Development) to improve the product or service.)

5. What factors can influence the setup of an employee's workplace within a
company? (The employee's role and department (e.g., an open space for teamwork,
a quiet room for concentrated work). The need for specific equipment or proximity
to other departments for collaboration. The company's culture and its approach to
organizing the workspace (e.g., open-plan offices, cubicles, remote work).

CamocTosTenbHas pa60Ta

Part 1: Reading Comprehension
Read the text about TechSolutions and complete the assignments.
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Text: TechSolutions Company Structure

TechSolutions 1s a modern IT company with a clear organization structure.
The company's headquarters is located in Berlin, where top managers make
strategic decisions.

The company has three main divisions: Product Development, Sales, and
Customer Support. Each division includes several departments. For example, the
Product Development division has Software Engineering and Design departments.

The workplace for most employees is designed to support collaboration and
teamwork. Open spaces and meeting rooms help employees work together
effectively.

The Customer Service department plays a key role in the company. They
work closely with the Sales department to ensure client satisfaction. Good
teamwork between these departments is essential for the company's success.

Task 1. Answer questions based on the text in English.

Where is TechSolutions' headquarters located?

How many main divisions does the company have?

Why is teamwork between departments important?

Task 2. Complete the sentences using information from the text.

The company has a clear :

The Product Development division includes and Design
departments.

The workplace supports collaboration and

Part 2: Vocabulary Practice
Task 3. Match the word (1-6) with its definition (a-f).

Word Definition
1. Headquarters  a) A group of people working together
2. Division b) A specific area in a company (e.g., Marketing)

3. Department ¢) The main office of a company

4. Workplace d) Helping and supporting customers

5. Teamwork e) A large section of a company with a specific function
6. Customer Service f) The place where someone works

Task 4. Fill in the gaps in the sentences with appropriate words from the
box.

workplace, customer service, departments, organization structure,
headquarters, teamwork

The company's is in London.

Our includes four main divisions.

Different work together on this project.

The new office provides a comfortable for employees.
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Good helps achieve better results.
The department handles customer complaints.

Cemectp 4. Tema 4. Tpenasl n usmenennsi (Change /Trends und
Wandel / Changement) YK OC-4.4.

TeMbl JOKNaI0B:

1. Digital Transformation: Challenges and Opportunities for Modern
Companies How technology is changing business processes. Examples of
successful digital transformation in various industries. The role of innovation in
this process.

2. Remote Work: A New Trend or a Permanent Reality? The Pros and Cons
of Remote Work. How Companies and Employees Can Adapt to This Form of
Employment. Impact on Corporate Culture.

3. Long-Term Development Strategies in an Unstable Environment. How
Companies Plan Their Long-Term Development in a Rapidly Changing World.
The Importance of Flexibility and Strategic Planning.

4. Change Management: How to Successfully Restructure. Stages of
Organizational Change. Causes and Consequences of Restructuring. How to
Minimize Employee Resistance.

5. Mergers and Acquisitions: Growth Drivers or Hidden Risks. Goals of
Mergers and Acquisitions. Key Success Factors and Common Mistakes. Impact on
employees and corporate culture.

6. Adapting staff to technological innovations. Key aspects: How to help
employees master new technologies. The importance of training and support
during the adaptation process. The role of leadership.

Vocabulary: adaptation, innovation, staff training, leadership, skills
development.

7. Global trends shaping the future of business. Key aspects: Analysis of key
trends: sustainable development, artificial intelligence, personalization. How
companies can anticipate and respond to these changes.

8. Innovation as a response to market changes. Key aspects: How innovation
helps companies remain competitive. Examples of companies that have
successfully reinvented themselves.

9. Restructuring vs. Organic Transformation: Choosing a change strategy.
Key aspects: Comparison of radical changes through restructuring and gradual
transformation. The pros and cons of each approach.

10. Adaptation Culture: How to Create an Organization Ready for Change.
How to develop a company culture that supports adaptation and learning. The roles
of leadership, communication, and incentive systems.
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TecTupoBanune

Part 1: Vocabulary Choose the correct answer.

1 The process of using digital technologies to create new business processes
is called:

a) remote work

b) digital transformation

c¢) long-term development

d) adaptation

2 When two companies combine into one, it is called:

a) restructuring

b) trend

C) merger

d) innovation

3 Working from home or other locations outside the office is known as:

a) adaptation

b) digital transformation

¢) remote work

d) long-term development

4 A general direction in which something is developing or changing is a:

a) change

b) trend

¢) innovation

d) restructuring

5 The ability to adjust to new conditions is:

a) innovation

b) adaptation

¢) restructuring

d) merger

6 A major reorganization of a company to make it more efficient is:

a) trend

b) restructuring

¢) long-term development

d) digital transformation

7 A new method, idea, or product is called:

a) change

b) adaptation

¢) innovation

d) trend
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Part 2: Grammar - Conditionals (1st, 2nd, 3rd)

Choose the correct verb form.

8 If the company this new technology, it will become more
competitive.

a) adopts

b) adopted

¢) had adopted

d) would adopt

9 If we more flexible, we would adapt to changes faster.

a) are

b) were

c¢) had been

d) will be

10 f they invested in digital transformation earlier, they wouldn't
have lost market share.

a) have

b) had

c¢) would have

d) has

11 If the trend continues, many companies to remote work
completely.

a) switch

b) will switch

¢) would switch

d) had switched

12 If we better planning, the restructuring would have been more
successful.

a) have

b) had

c¢) had had

d) would have

13 If employees more training, they would adapt to innovations
faster.

a) receive

b) received

¢) had received

d) will receive

14 Unless the company to market changes, it will lose its
competitive advantage.

a) doesn't adapt

b) adapts
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c¢) adapted

d) had adapted

Part 3: Grammar in Context

Choose the correct conditional type for each situation.

15 "If we implement this strategy, we will increase our market share."
This sentence is used for:

a) analyzing past mistakes

b) planning hypothetical strategies

c¢) predicting real future outcomes

d) expressing regrets

16 "If we had monitored trends more carefully, we wouldn't have made this

mistake."

years.'

This is typical for:

a) analyzing past errors

b) making future predictions

¢) discussing current possibilities

d) planning strategies

17 "If we invested in innovation now, we would be industry leaders in five
' This sentence expresses:

a) a real plan

b) a hypothetical situation

c) a past regret

d) a certain future

18 Which conditional type is most suitable for risk assessment?

a) First Conditional

b) Second Conditional

¢) Third Conditional

d) Zero Conditional

19 "If the merger happens, we will need to restructure the company."
This is an example of:

a) Second Conditional

b) Third Conditional

c¢) First Conditional

d) Mixed Conditional

20 A manager analyzing a failed project would most likely use:

a) First Conditional

b) Second Conditional

¢) Third Conditional

d) Zero Conditional

21. The fundamental process of integrating digital technology into all areas

of a business, changing how it operates and delivers value to customers, is known
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as:

a) Remote Work

b) Digital Transformation

c¢) Long-term Development

d) Restructuring

22. Which term describes a company's strategic plan for growth and
sustainability over an extended future period, often considering market and
technological shifts?

a) Adaptation

b) Trend

c¢) Long-term Development

d) Merger

23. If one company completely takes over another and the acquired company
ceases to exist, this process is specifically called a/an:

a) Restructuring

b) Acquisition

c¢) Adaptation

d) Innovation

24. The ability of an organization to adjust successfully to new market
conditions, technologies, or customer demands is a key factor for survival and is
called:

a) A Trend

b) An Innovation

c) Adaptation

d) A Merger

25. Which of the following is NOT typically a primary goal of a corporate
restructuring?

a) To improve efficiency and reduce costs

b) To change the corporate structure to be more competitive

c¢) To immediately launch a revolutionary new product

d) To respond to significant changes in the market

5.4. ®opMbI TEKYIIETO KOHTPOJISI YCTIEBAEMOCTH O0YYAIOIIUXCSl B pAMKax

KT v TumoBBIC OIIEHOYHBIE MaTEPHAIIBI:

Cemectp 1.

KT -1

Tema 1-2

Joxman;

Topic: "The Modern Job Market: Why Soft Skills Are the New Hard Skills"
Key aspects to cover: Analysis of current trends in the modern job market: hybrid
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work formats, digitalization, the emergence of new professions (e.g., data scientist,
UX/UI designer). Paradox: Technical skills (hard skills) are quickly becoming
obsolete, while universal soft skills are becoming a key hiring criterion.

A detailed analysis of three key soft skills: Communication: The ability to
clearly express thoughts, work in a team, and speak publicly. Empathy: The ability
to understand the feelings of colleagues and clients, which is critical for
management, teamwork, and customer service. Stress Resistance: The ability to
work under deadlines and uncertainty.

Practical advice: how to develop these skills and how to effectively
demonstrate them during an interview by providing specific examples from
experience (e.g., “In my university project, I used communication skills to resolve
a conflict in a team...”).

MeToan4ecKrue pPEeKOMEHJAIMK MO0 MOJATOTOBKE JIOKJIaJla HA MHOCTPAHHOM

A3BIKE

[TonroroBka JoKJ1ajja HAa MHOCTPAHHOM SI3bIKE CIIOCOOCTBYET KOMIIEKCHOMY
pa3BUTUIO YMEHUN: (HOPMUPOBAHMIO HABBIKOB HCCIEIOBATEILCKON paboTHl,
pPaCIIMPEHUIO TI03HABAaTEIbHBIX HHTEPECOB B MEXKIYHAPOAHOM KOHTEKCTE,
Pa3BUTHIO KPUTHYECKOTO MBIIUIEHHS U COBEPLICHCTBOBAHUIO HWHOS3BIYHON
KOMMYHUKAaTUBHOW kKommnereHIuH. [lpu paGoTe Hax JOKIaJAOM COCTaBIISIETCS
CTPYKTYPUPOBAHHBIM IIJIaH, OCYLIECTBISIETCS IOUCK MU OTOOp ayTEeHTHYHBIX
MCTOYHUKOB Ha LIEJIEBOM si3bIKe. B mpoliecce paboThl ¢ MCTOUHUKAMU TPOUCXOAUT
CUCTEMaTHU3alMsl MOJYYEHHBIX CBEICHU, UX aHaJIU3, POPMYJIHMPOBAHUE BHIBOJOB U
000011IeHUH ¢ TTOCIEAYIONTUM H3JIOKEHUEM Ha MHOCTPAHHOM SI3BIKE.

[ToaroroBka nokiaga Tpedyer oOT oOOydYaromierocss BBICOKOW CTENEHU
CaMOCTOATENIBHOCTH W LEJCHANPABICHHOW  MHTEIUICKTyaJbHOW  pabOTHI.
HauGonbmas 3pPeKTuBHOCTD TOCTUTAETCS TPU MOCIEAOBATEIIbHOM BBIOJTHEHUH
CJIEIyOLIUX JTaIIOB:

W3yyenue peKOMEHJOBAHHOW JHUTEpaTypbl: paboTa C  KIIOYEBBIMU
HAayYHBIMU M HAYYHO-TIOMYJIAPHBIMU paboOTaMU MO TeMe, IMPEAOCTaBICHHBIMU
IpernojaBareyneM, a TakKe CaMOCTOATEIbHBI INOHWCK  JONOJHUTEIbHBIX
ayTEHTHUYHBIX HCTOYHUKOB (MOHOTpa(puH, CTaThH, MPOQPHUILHBIE CANUTHI).

AHanmu3 W cenekuMs MaTepHasia: KPUTHUYECKHM aHallu3 HM3Yy4YEHHOrO,
BbIJIeJICHHE Hanbosiee pesieBaHTHBIX (DaKTOB, MHEHUH, TEOPUA U CTATUCTUUYECKUX
JAHHBIX JIJIS] PACKPBITHS TEMBI.

CtpykTypupoBaHue M 000OIIEHHE: JIOTHUECKOE MOCTPOCHUE MaTepuasia B
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BH/JIE PA3BEPHYTOrO IJIaHA UM MEHTAJbHOW KapThl HA LIEJIEBOM SI3BIKE.

Hamucanne  tekcra:  dopmynupoBaHue  colepkaHUs — JOKiIaia ¢
COOJIOJICHUEM  HOPM  aKaJeMHUYECKOTO  CTWJS ~ MHOCTPAHHOTO  s3bIKa,
WCIIOJIb30BAHUEM  COOTBETCTBYIOLEW  TEPMUHOJIOTMM U KIMIIMPOBAHHBIX
KOHCTPYKLIMH.

CrtpykTypa Aokiaja BKIIOYAET TPU B3aUMOCBS3aHHBIE YaCTH:

Brenenwue (Introduction):

Yerkoe 0003HaUEHHE TEMBI JOKIIA/IA.

OO0ocHOBaHME €€ aKTyaJbHOCTH M CBSI3M C Oojee IHUPOKUM MPOOJIEMHBIM
TIIOJIEM.

Kpatkuii 0630p UCII0JIb3yEMBIX HICTOUHUKOB U CTPYKTYPhI paOOTHI.

OcHoBHas yacTh (Main Body):

Jlornuecku BBICTPOEHHOE U apTyMEHTHPOBAHHOE PACKPBITHE TEMBI.

JleMoHCTpalusg yMEeHHsI aHAIM3UPOBaTh MH(GOPMAIINIO, CPABHUBATH pa3HbIC
TOYKH 3pEHUS U MOAKPEIUIATh TE3UCH TPUMEPAMU U3 UCTOYHUKOB.

Teker genurtcs Ha naparpadsl, KaXxablid U3 KOTOPBIX PACKPHIBAET OTACIIbHbBIN
ACIIEKT TEMBI.

3axmouenue (Conclusion):

[lonBeneHrEe UTOTOB UCCIIECIOBAHUA.

@opMyNIMPOBKAa YETKUX M JIAKOHWUYHBIX BBIBOJAOB, BBITCKAIOIIUX U3
OCHOBHOM 4aCTH.

[ToguepkuBaHue 3HAYUMOCTH PACCMOTPEHHOUW MPOOJIEMbl W/WUIU YKa3aHUE
BO3MOKHBIX MEPCIIEKTUB €€ JaJIbHEUILIETO U3YUECHUS.

BaXHbIM KpUTEpUEM OIIEHKH SBISIETCA HE TOJBKO COJEpKaTeIbHAs
ryOMHa, HO W  SI3bIKOBas I'PaMOTHOCTb, aJ€KBaTHOE  MCIOJIb30BaHHE
TEPMUHOJIOTHH, OETJIOCTh U YBEPEHHOCTh IIPE3EHTAIUY.

Kpurepun ouenuBanus 1oknaaa:

. Mamna3oH
Kpurepuii onienku A Onucanue KpuTepus
OayIoB
[ToHOE U TITYOOKOE PACKPBHITUE TEMBI,
Conepxanue u 0-20 WCITIOJIb30BAHUE PEIIEBAHTHHIX (PAKTOB,
PacKpBITHE TEMBI MIPUMEPOB U JAHHBIX U3 AyTEHTUIHBIX
HMCTOYHHUKOB.
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Kpurtepuii oieHku Juanason Onucanue KpuTepus
PHTEP OaoB PHTEp
CoburoieHrie HOpM TPaMMAaTHKH,
sI3biKoBas 0-20 opdorpadun, MyHKTyaIluu U CHHTAKCHCA
[PaMOTHOCTD PYOTP > YRKTY
M3y4aeMOro MHOCTPAHHOTO SI3BIKA.
Co0umroieHre HOpM akaJeMUYeCcKoro MuchMa,
AKaneMuueckas
TOYHOE U YMECTHOE MCIIOJIb30BAaHHE
CTHJIMCTHUKA U 0-20 .
npodeccuoHaIbHON TEPMUHOJIOTHH,
TEPMUHOJIOTUSI
JAKOHUYHOCTb U SICHOCTH (hOPMYITUPOBOK.
Jlorvuka u Yerkas CTpyKTypa (BBEIECHUE-OCHOBHAS
CTPYKTypa 0-20 YaCTh-3aKJIIOUCHHE), TIOTUUHBIC CBSI3U MEKIY
M3JI0KEHUS paszeniaMu, apryMEHTUPOBAHHOCTh BBIBOJIOB.
Hannuwne aBTOpCKOM NO3UIINHA, KPUTHYECKHM
CaMOCTOATENBHOCTD 0-20 aHaJU3 UCTOYHUKOB, YHUKAJIbHBIC BHIBOJIbI
1 OPUTUHAIBHOCTD WJTU TIPEJIONKEHUSI, TBOPUECKUHN TTOAXO K
rojilaye MaTepuarna.
Nrtoro
100
MaKCHUMAJIbHO:
Cemectp 1.
KT - 2.
Tema 3-4.
Ormpoc:

Bonpocs! Uit onpoca:

1. What are the rules of successful negotiating? What is win/win deal?
How to achieve it?2. How can managers turn workplace conflicts into

opportunities?

3. What ethical challenges might young professionals face in their first
jobs? How can they overcome these challenges?
4. How should professionals establish boundaries in always-connected

workplaces?

5. What factors influence a career choice? Name three which are the
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most important to you. Speak about your potential employer (where you would like
to work and what you would like to do and why).

6. Job interviews: what to pay attention to? How to get ready? How to
present yourself? (be ready to make a short self-presentation for a potential
employer)

7. Covering letters and CVs: how they should be organized, what to
include and what is their function.

8. How many industry types, business types and business models do you
know? What is the difference between them? Give examples.
0. Make a company presentation (choose any company and prepare its

profile: company structure, history of development, annual turnover, corporate
culture)

10. What do we call “Corporate Culture”? How does it influence
employees, why is it important?

11.  What kinds of company structure do you know? What functions do
different departments perform?

Kpurepun ouenuBanus onpoca:

Junamna3on 6ajuioB Onucanue Kputepus

OOyuaromuiics TMOJTHO W3JaraeT Marepuan (OTBEYaeT Ha)
BONPOC), JaeT TMpaBWJIBHOE OIpeNeJeHHEe OCHOBHBIX
MOHATUH; OOHApYXWBaeT TMOHUMAHHE MaTepHalia, MOXKET
85-100 000CHOBaTh CBOM CYXJICHHS, TPUMCHHUTH 3HAHUS Ha
MpaKTHUKE, TPUBECTH HEOOXOIUMBIE NMPUMEPBI HE TOJIBKO W3
yu4eOHMKA, HO M CaMOCTOSITEIbHO COCTABJICHHBIC, H3JIaraet
MaTepyail TOCIeIOBATEIbHO U MPABUIBHO C TOYKU 3PCHUs
HOPM JINTEPATYPHOTO SI3bIKA.

OOyuaromuiics JaeT OTBET, YJOBIETBOPSIONIUN TEeM Ke
TpeOOBaHUSIM, UYTO U JJISI OLIEHKH «OTIMYHO», HO JTOMYCKAeT
1-2 ommOKu, KOTOpBIE caM K€ UCTPABISIET, U 1-2 HemoveTa)
B TOCJEAOBATEIILHOCTH W S3BIKOBOM  O(QOpPMIICHUH|
M3JIaraeMoro.

65-84

OOyuaronuiics oOHapy>XMBaeT 3HAHWE U TOHUMAaHUE
OCHOBHBIX ITOJIOKECHUN JAHHOM TEMbI, HO M3J1aracT MaTepual
HEIOJIHO U JIOMYCKAeT HETOUHOCTU B OMPEICICHUN MOHSITHH
Wi GOPMYJIMPOBKE MPABUII; HE YMEET AOCTATOYHO TIIyOOKO
U JI0Ka3aTelbHO OOOCHOBAaTh CBOM CYXKIEHUS U TPUBECTH
CBOM TIPUMEPHI; U3JAraeT MaTepual HEMOCJIEIOBATEIbHO U
JIOIYCKAeT OMIMOKHU B SI3bIKOBOM O(OPMJICHUH H3JIaraeMoro.

55-64

0-54 OOyuaromuiics  oOHapy’>KMBAaeT  HE3HAHHWE  BOMpPOCaA,
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JOMyCKaeT OWMUOKA B (OPMYJIMPOBKE ONPEICICHUN U
NpaBWI, WCKKAIOIIUE UX CMBICH, OECHopsSIoYHO U
HEYBEPEHHO M3J1araeT MaTepual.

CemecTp 2.
KT - 1.

Tema -1-2.
TecToBBIE 3a1aHUS C MHCTPYKIIUEN IO BLIITOJIHEHUIO:

Tect 1.
BauMarenbHO npoyuTaTh TEKCT 3aJaHUs U MOHSTh, YTO B KAYECTBE OTBETA

0’KMJAETCSI HECKOJIBKO MPABUIIBHBIX OTBETOB U3 IIPEII0KEHHBIX BAPUAHTOB.
BHuMarenpHO IpoYuTaTh NpEyIOKEHHbBIE BADUAHTHI OTBETA.
Bb10path npaBUIbHBII OTBET.
3anucath TOIbKO OyKBbI BBIOPAHHBIX BAPUAHTOB OTBETA.

A team leader has been feeling constant exhaustion, cynicism, and reduced
professional efficacy for several months. This is most accurately described as:

a) A high workload

b) A conflict with deadlines

¢) Burnout

d) A high level of responsibility.

Tect 2.
BHuMaTenbHO MpoYuTaTh TEKCT 3a/JaHUSI U MOHSThH, YTO B Ka4eCTBE OTBETA

0’KMJAETCSI HECKOJIBKO MPABUIIBHBIX OTBETOB U3 MPE/JIOKEHHBIX BAPUAHTOB.
BHuMarenbHO npounTaTh NPEAJIOKEHHBIE BAPUAHTHI OTBETA.
BriOpaTh npaBWIIbHBIN OTBET.
3anucarh TOJIbKO OYKBBI BBIOpDAaHHBIX BAPUAHTOB OTBETA.

Which of the following sentences correctly uses the Present Perfect tense to
describe a past action with present relevance in a work context?

a) "I finished the project report last night, so I am less stressed today."

b) "I have finished the project report, so I can help you with your
presentation now."

c¢) "I was finishing the report when you called me yesterday."

d) "I had already finished the report before the meeting started.".
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Tect 3.
BauMarenbHO mpoyuTaTh TEKCT 3aJaHUs M MOHSATH, YTO B KAYECTBE OTBETA

0’KHMJIA€TCS] HECKOJIBKO MPABUIIBHBIX OTBETOB U3 MPEJI0KEHHBIX BAPUAHTOB.
BHuMaTenpHO pOYUTATH MIPEIJI0KEHHBIE BAPUAHTBI OTBETA.
Bri6path npaBUIIbHBIN OTBET.
3anucaTh TOJIBKO OYKBBI BRIODAHHBIX BAPUAHTOB OTBETA.

I A manager who can recognize their own frustration during a difficult
meeting and consciously choose to respond calmly instead of snapping is
demonstrating high:

a) Workload management

b) Emotional Intelligence

c¢) Relaxation techniques

d) Conflict resolution.

2 Look at the following sentences. Which one is grammatically correct and
logically describes a completed past action?

a) "She has taken a deep breath to calm down a minute ago."

b) "She took a deep breath to calm down when she felt stressed yesterday."

c¢) "She has felt stressed at work last week."

d) "She takes a deep breath to calm down when she felt stressed.".

Tect 4.

BHuMarenbHO NMpoyuTaTh TEKCT 3aJaHUs U MOHATH, YTO B KAYECTBE OTBETA
0’KHMJIA€TCS] HECKOJIBKO MPABUIIBHBIX OTBETOB U3 MPEJI0KEHHBIX BAPUAHTOB.

BHuMarenbHO Npo4ynTaTh NPEAJIOKEHHBIE BAPUAHTHI OTBETA.

Bri6path npaBUIIbHBIN OTBET.

3anucaTh TOJIBKO OYKBBI BRIODAHHBIX BAPUAHTOB OTBETA.

1 An employee in a high-level position is experiencing stress primarily due
to making critical decisions that affect the entire company. What is the main source
of stress in this case?

a) Burnout

b) Their job position and level of responsibility

c) Workplace conflicts

d) Relaxation techniques

2 An employee in a high-level position is experiencing stress primarily due
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to making critical decisions that affect the entire company. What is the main source
of stress in this case?

a) Burnout

b) Their job position and level of responsibility
c) Workplace conflicts
d) Relaxation techniques.

Kpurepun ouieHMBaHus TECTOBBIX 3a1aHUN:

Jlnamnason 6amoB

Onncanue kpurepus

Ceoimie 80% mnpaBuiIbHBIXOOyUarOUUiCs JIEMOHCTPUPYET]
85-100 OTBETOB. rmyOOKOe IO3HAaHUE B OCBOCHHOM|
MaTepHuae.
Cebimie 70% mnpaBuinbHBIXOOyYarONMMCs  MaTepUall  OCBOEH
65-84 OTBETOB. MOJIHOCTBIO,  0€3  CYILECTBEHHBIX|
OIHOOK.
Cebiie 50% npaBunbHBIXOOyYarOUMMCs MaTepuanl OCBOEH HE
55-64 OTBETOB. MOJIHOCTBIO, UMEIOTCSI 3HAUYMTEIIbHBIC
npoOesbl B 3HAHUSIX.
Menee 50% mnpaBmibHBIX(OOYUYAIOMIMMCS MaTepual HE OCBOEH,
0-54 OTBETOB. BHAHWS oOyuaroierocs HUXKE
0a30BOr0 YpOBHSI.
Cemectp 2.
KT - 2.
Tema 3-4.

TecToBBIE 3a1aHUS C MHCTPYKOHUEN IO BLITOJIHEHUIO:

Tect 1.

BaumarensHO MpoO4YUTaTh TCKCT 3aJldHUA U IMOHATH, YTO B KAa4YCCTBC OTBCTA

0K IACTCA HCCKOJIBKO IIPAaBUJIBHBIX OTBCTOB M3 IIPCIIOKCHHBIX BAPHAHTOB.

BaumarensHO IMPpOYUTAaTh IPCHAIOKCHHBIC BAPHAHTHI OTBCTA.

Bri6path npaBUIIbHBIN OTBET.

3anucaTh TOJIBKO OYKBBI BRIOPAaHHBIX BAPUAHTOB OTBETA.

A company launching a new eco-friendly toothpaste needs to build long-
term customer relationships. Which activity represents a comprehensive marketing
strategy rather than just advertising?

a) Placing a banner ad with the message "Buy now!"

b) Partnering with dental clinics for free product samples
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c¢) Creating a TV commercial about product benefits
d) Ordering a billboard in the city center.

Tect 2.
BauMarenbHO mpoYyuTaTh TEKCT 3aJaHUs M MOHSATH, YTO B KAYECTBE OTBETA

0KMJIAE€TCS] HECKOJIBKO MPABUIIBHBIX OTBETOB U3 MPEVIOKEHHBIX BAPUAHTOB.
BHuMarenbsHO pouuTaTh NPEAJIOKEHHBIE BADUAHTHI OTBETA.
BriOpaTh npaBUIbHBIN OTBET.
3anucaTh TOJIbKO OYKBbI BBIODAaHHBIX BAPUAHTOB OTBETA.

A chocolate brand defines its target audience as "health-conscious women
aged 25-40". Which follow-up action aligns with this definition?

a) Advertising in financial magazines

b) Cold-calling supermarket chains

c¢) Creating content about dark chocolate benefits for health blogs

d) Placing ads during sports broadcasts.

Tect 3.
BHuMartenbHO mpoYyuTaTh TEKCT 3aJaHUs M IOHATH, YTO B KA4eCTBE OTBETA

0KHMJIAETCS] HECKOJIBKO MPABUIIBHBIX OTBETOB U3 MPEJI0KEHHBIX BAPUAHTOB.
BruMarenbsHO MpounTaTh NPEAJIOKEHHBIE BADUAHTHI OTBETA.
BriOpath npaBUIIbHBIN OTBET.
3anucarh TOJbKO OYKBbI BBIODAaHHBIX BAPUAHTOB OTBETA.

1 Which statement accurately distinguishes between marketing and
advertising?

a) Marketing is limited to online activities, while advertising uses offline
channels

b) Advertising is paid promotion, while marketing encompasses research,
pricing, and promotion

c) Marketing focuses on short-term results, while advertising builds long-
term recognition

d) Advertising creates brand recognition, while marketing cannot.

2 During telephone negotiations with potential partners, it's crucial to:

a) Immediately state your price and end the call quickly

b) Only discuss your advantages without listening

c) Use professional language and ask clarifying questions about partner
needs
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d) Focus primarily on personal topics to build informal connections.

Tecrt 4.

BaumarensHo IpO4YUTaTh TCKCT 3aldHUA W IIOHATH, YTO B KAa4CCTBC OTBCTA

O0KHUIACTCA HCCKOJIBKO IIPAaBUJIIBHBIX OTBCTOB M3 IIPCIIOKCHHBIX BAPHAHTOB.

BaumarennHo Ipo4YUuTaTh NPCAIOKCHHBIC BAPHUAHTEI OTBCTA.

BriOpaTh npaBUIbHBIN OTBET.

3anucaTh TOJIbKO OYKBbI BBIODAaHHBIX BAPUAHTOB OTBETA.

1 Brand recognition refers to:

a) The number of company employees

b) Consumers' ability to identify a brand by its symbols and attributes

¢) Product manufacturing costs

d) The quantity of company patents

Kpurepun oueHnBanus TECTOBBIX 3aJaHUN:

Junana3zon 6ayoB Onucanue KpuTepus
Ceoimie 80% mnpaBuiIbHBIXOOyUarOIUHCs JEMOHCTPUPYET
85-100 OTBETOB. rIyOOKO€ T[I03HAHHE B OCBOEHHOM|
MaTepHaie.
Ceoimie 70% mnpaBuibHBIXOOyYAONUMCS ~ MaTepual  OCBOEH
65-84 OTBETOB. MOJHOCTBIO,  0€3  CyIEeCTBEHHBIX
OLINOOK.
Cebiie 50% mnpaBuibHBIXOOyYarONIMMCS MaTepual OCBOEH HE
55-64 OTBETOB. MOJIHOCTBIO, UMEIOTCSI 3HAUYMTEJIbHBIC
MpoOeIbl B 3SHAHUSIX.
Menee 50% mpaBuiIbHBIX(O0YYAONIUMCSI MaTepyal HE OCBOCH,
0-54 OTBETOB. BHAHMSI oOyyaronierocs HUXKE
0a30BOr0 YpOBHSI.
Cemectp 3.
KT - 1.
Tema 1-2.

KoHTpoabHBIE 3a1aHU:

Part 1: Reading Comprehension
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Read the text and complete the tasks.

Effective Leadership in Modern Organizations

A successful manager in today’s business environment must possess strong
leadership qualities and excel in teamwork. One key aspect is motivation —
inspiring employees to achieve their best. Another critical skill is providing
effective feedback. For example, instead of saying “You did this wrong,” a good
manager might say, “I suggest we try a different approach to improve the results.”
However, conflicts often arise in teams. In such cases, conflict resolution skills are
essential. A manager can act as a mediator to help colleagues reach an agreement.
During negotiations, it’s important to use phrases like “Let’s find a common
ground” or “I understand your point of view.”

Tasks:

Choose the correct answer

1 What is the main idea of the text?

a) Technical skills are the most important for managers.

b) Leadership involves motivation, feedback, and conflict resolution.
c¢) Conflicts should be avoided at all costs.

d) Teamwork is irrelevant in modern organizations.

2 Answer the questions

a) What phrases can a manager use to resolve conflicts?

b) How does effective feedback differ from criticism?

c) What role can a manager play in conflict situations?

Part 2: Vocabulary (20 points)

Match the terms with their definitions (10 points):

3 Term Definition

1. Leadership a) A person who helps others resolve disagreements.
2. Mediator b) The process of inspiring people to achieve goals.

3. Motivation c¢) A discussion aimed at reaching an agreement.
4. Negotiations  d) The ability to guide and influence a team.

5. Feedback ¢) Constructive comments to improve performance.

4 Fill in the blanks with words from the box

conflict resolution, teamwork, traits, communication, negotiations
a) Successful requires trust and collaboration.

b) Empathy and patience are key of a good manager.
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c¢) During , 1t’s important to listen actively.
d) skills help prevent misunderstandings in a team.
¢) The HR department specializes in between employees.

Part 3: Grammar

1 Rewrite the sentences in reported speech.

Example: “I am organizing a team meeting.” — He said he was organizing a team
meeting.

a) “We need to improve our communication.”

b) “The conflict started because of misunderstandings.”

¢) “Can you help me with this project?”

2 Complete the sentences using the correct conditional form.

a) If the manager (listen) to the team, the conflict would have been
resolved faster.

b) Unless employees (feel) valued, their motivation decreases.

c) If you (need) to mediate a conflict, what steps will you take?

Part 4: Writing (30 points)

Choose one topic and write an essay (150-200 words).

Describe the qualities of an effective leader and how they contribute to successful
teamwork.

Discuss a conflict resolution strategy you would use as a manager. Provide
examples.

Guidelines:

Use vocabulary from the topics “Managing People” and “Conflicts.”

Include conditional sentences and reported speech.

Structure your essay: introduction, main body, conclusion.

Cemectp 3.
KT - 2.

Tema 3-4.

Part 1: Reading Comprehension
Read the text and complete the tasks.
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Launching a Sustainable Startup

When launching a new business, entrepreneurs must analyze market entry
conditions and conduct thorough competitor analysis. Many startups focus on
developing innovative products to stand out. For instance, companies creating eco-
friendly products often attract more investors due to growing environmental
awareness.

Funding remains a critical challenge. A well-prepared business plan showing
potential return on investment (ROI) can help secure financial support. Successful
product presentation should highlight unique features and compare properties with
competitors' offerings.

Tasks:

1 Choose the correct answer

What is the main idea of the text?

a) All startups should avoid competitor analysis.

b) Funding is the only important aspect of a new business.

c) Successful business launch requires market analysis, innovation, and funding
strategies.

d) Eco-friendly products are not attractive to investors.

2 Answer the questions

a) Why do eco-friendly products often attract investors?

b) What should a business plan demonstrate to secure funding?
¢) How can product presentation help a new business?

Part 2: Vocabulary

Match the terms with their definitions

3 Term Definition

1. Startup  a) A person or organization that provides capital for business

2. Investor b) The process of introducing a new company to the market

3. Competitor analysis c¢) A newly established business, typically technology-
oriented

4. Market entry  d) Assessment of rival companies' strengths and weaknesses
5. ROI e) A measure of profitability and efficiency of an investment

Fill in the blanks with words from the box (10 points):

innovative, funding, eco-friendly, product presentation, competitor analysis

a) The company secured from venture capitalists.
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b) During the , they highlighted the product's unique features.

C) products are becoming increasingly popular.
d) We conducted a before launching our product.
e) Their approach helped them stand out in the market.

Part 3: Grammar

Time Clauses

Complete the sentences with the correct time conjunction: before, after, while,
until, as soon as

a) we analyze the competitors, we won't launch the product.
b) The investor will sign the contract he receives the business plan.
C) preparing the product presentation, they discovered new features.

Comparative Structures

Rewrite the sentences using comparatives:

a) Our product is (innovative) than theirs.

b) This material is (eco-friendly) than plastic.

c¢) Their marketing strategy is (effective) than ours.

Part 4: Writing

Choose one topic and write an essay (150-200 words).

Describe the key steps in launching a successful startup. Include: market analysis,
funding, and product development. Compare two products (real or imaginary),
focusing on their innovative features, eco-friendly properties, and market potential.
Guidelines: Use vocabulary from "New Business" and "Products" topics. Include
time clauses and comparative structures. Structure: introduction, main body,
conclusion.

CemecTp 4.
KT - 1.

Tema 1-2.

Part 1: Reading Comprehension Read the text and complete the tasks.

Global Brand Management and Business Travel

Successful market leaders often use outsourcing to optimize their production
processes. Their brand characteristics are usually recognized worldwide through
consistent marketing strategies. For instance, many luxury brands are
manufactured in specialized facilities to maintain quality standards.
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Business travel plays a crucial role in brand expansion. When planning a business
trip, professionals carefully select hotels and book flights in advance. The check-in
process at hotels has been simplified recently through digital technologies.
Currently, many companies are implementing new travel policies to reduce costs.
Tasks:

1 Choose the correct answer

What is the main idea of the text?

a) Business travel is becoming less important for brands

b) Brand management and business travel are interconnected

c¢) Outsourcing is the only way to build a successful brand

d) Hotel check-in processes are too complicated

2 Answer the questions

a) How do market leaders use outsourcing?

b) What travel arrangements are mentioned in the text?

c) How has technology changed the check-in process?

Part 2: Vocabulary

1 Match the terms with their definitions

Term Definition

1. Market leader a) Contracting out business processes to external parties

2. Outsourcing  b) The process of reserving accommodation or transport

3. Brand characteristics c¢) A company with the largest market share in its
category

4. Booking d) Renting a vehicle for temporary use

5. Car rental e) Distinctive qualities that identify a brand

2 Fill in the blanks with words from the box

business trip, check-out, flight booking, brand description, hotel selection
a) The includes information about brand values and mission.
b) During his , he visited three different branches.

c) The process must be completed before 11 AM.

d) requires comparing prices and amenities.

e) Our secretary handles all for the management team.

Part 3: Grammar.

1 Rewrite the sentences in passive voice using appropriate tenses.

a) The company manufactures these products in Vietnam.

b) They have opened new stores in several countries.
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c) The manager is checking the hotel reservations now.
2 Complete the sentences using Future Simple, be going to, or Present Continuous.

a)l (book) the tickets tomorrow morning.
b) They (launch) a new advertising campaign next month.
c) We (meet) with the brand managers at 3 PM today.

Part 4: Writing

Choose one topic and write an essay (150-200 words).

Describe a successful brand and explain how it maintains its market leadership
position. Discuss its characteristics and business strategies.

Plan a business trip to another country. Include: travel arrangements,
accommodation booking, and transportation options.

Guidelines:

Use vocabulary from "Brands" and "Travel" topics

Include passive voice constructions and future forms

Structure: introduction, main body, conclusion

CemecTp 4.
KT - 2.

Tema 3-4.
Part 1: Reading Comprehension

Read the text and complete the tasks.

Modern Company Structure and Operations

Our corporation has a well-defined organizational structure with the main
headquarters located in Frankfurt. The company consists of several divisions,
including the marketing department and the customer service division. Each
department is responsible for performing specific functions to ensure smooth
operations.

Employees appreciate working in modern offices designed to support effective
teamworking. The management encourages using innovative approaches and to
implement new technologies. The customer service team is focused on providing
excellent client support.

Tasks:

1 Choose the correct answer (5 points):

What is the main topic of the text?
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a) Employee personal life

b) Company structure and operations

c¢) Financial reports

d) Historical company development

2 Answer the questions (15 points):

a) Where is the company's headquarters located?
b) What departments are mentioned in the text?

¢) What does the customer service team focus on?

Part 2: Vocabulary (20 points)

Match the terms with their definitions (10 points):

ITerm Definition

1. Headquarters  a) A specialized unit within a company
2. Division b) Collaborative effort of a group

3. Department ¢) Main office of an organization
4. Teamwork d) Physical location where work is done
5. Workplace €) A major section of a company

Fill in the blanks with words from the box (10 points):

customer service, organizational structure, divisions, workplace, teamwork
a) The company's is clearly defined in the chart.

b) Effective is essential for project success.

c) Our department handles client inquiries.

d) The corporation has three main

e) The new includes modern equipment.

Part 3: Grammar

1 Complete the sentences using the correct form (gerund or infinitive):

a) The manager suggested (hold) a meeting.

b) Employees need (complete) the training.

c) We expect (finish) the reorganization by Friday.

d) They enjoy (work) in teams.

¢) The company plans (open) new departments.

2 Fill in the blanks with a/an/the or leave empty:

a) She 1s HR manager in large corporation.
b) headquarters are located in Berlin.

c) We need to buy new equipment for office.
d) He works in customer service department.
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e) It's interesting proposal for reorganization.

Part 4: Writing (30 points)

Choose one topic and write an essay (150-200 words).

Describe the organizational structure of a company you know or imagine. Include
information about headquarters, divisions, departments, and workplace
organization.

Explain the importance of teamwork and customer service in a modern company
structure. Provide examples of how different departments collaborate.

Guidelines:

Use vocabulary from "Organization" topic

Include gerunds/infinitives and articles correctly

Structure: introduction, main body, conclusion

IxaJjia oueHUBaHMs.

O1IeHOYHBIM CPEJCTBOM TPOMEKYTOUHOW aTTECTAllMU SIBJISCTCS HAKOIMHUTEIhHAS
OIIEHKA PE3yJIbTATOB BBHITTOJHEHUS TEKYIIETO KOHTPOJIS MO TUCITUTUINHE.
MakcuMaibHbIi HAKOIUIEHHBIH 0ajJjl, KOTOPBIA MOXET OBITh JIOCTUTHYT
CTYJICHTOM TIO JUCITUIUIMHE (BKJIIOYas 3a4eT/7Kk3ameH), coctaiaset 100 6annos.
[[Ixama oreHnBaHMs pa3padaTHIBAETCS B 3aBUCMMOCTH OT KOJMYECTBA 3aHITHH 3a
CEeMECTp U BHUJOM M THUIIOB 3a/laHUM, KOTOPbIE OI[CHUBAIOTCS. 32 CEMECTP MOXHO
HaOpath 60 OamnoB, 3a 3auer/sk3amer — 40. bamnel Mexay YacTAMHU SK3aMeHa
nensites, Hanpumep, 20 6annoB 3a TecT v 20 6aioB 3a YCTHBIM OTBET.

Koneunsplii 6ami, HaOpaHHBI CTYJAEHTOM B TEUEHUE CEMECTpA, OINPEIENsIeTCs

CYMMHPOBAHUCM ITOJTYUCHHBIX 0aJIOB MO CICAYIOIIUM ITO3UIHAM:

KpI/ITepI/II/I OLI€HKH npeseHTauuu

KpuTtepun oueHuBaHust

Ouenka

Tema packpeiTa r1yooko U BcecTopoHHE. [Ipe3eHTanust 1eMOHCTpUpYET
KPpUTHUYECKUM aHajdu3 W CUHTe3 HWH(GOpMalUud U3 aBTOPUTETHBIX U
pa3HOOOpa3HbIX HCTOYHUKOB (HAY4YHbIE CTaThH, JAaHHBIE, OTYETHI).
[IpuBeneHsl yOequTenbHble IPUMEpPHI, TaHHbIE, JOKa3aTeabcTBa. UeTKkas u
JOTMYHasi CTPYKTypa (BBEIEHUE, OCHOBHAs YacTh, 3aKIIOUYCHUE).
O} dexTuBHOE UCNOJIB30BAHUE CBSI30K M MEPEX0/0B. AYJIUTOPUH JIETKO
CIeaUTh 3a XOAOM MbICau. Bpems Belaepkano uzacanpHo. Ilupoxnit u
YMECTHBIM CJIOBApHBI 3amac B paMKax Npo(ecCHOHATbHOU TEMBI.
I'pammaTHUecKHe KOHCTPYKIMHM PasHOOOpa3Hbl W TOYHbL. Omubku
OTCYTCTBYIOT WJIM MHMHMMQJIbHBI M HE BIMSAIOT Ha IOHMMaHue. Peub

Ot1iuuHO
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Oermnasi, eCTECTBEHHAas, C MPABWIbHBIM MPOU3HOIICHUEM U WHTOHAILIMEH.
VYBepeHHBI 3pUTEIBHBIM KOHTAaKT C ayauTtopueil. OddeKkThuBHOE
UCIIOJIb30BAHUE fA3bIKA Tela (3KeCThl, 1103a). [losHbIe, apryMEeHTUPOBAHHBIE
OTBETHI, JEMOHCTPUPYIOIIHNE TIyOOKOEe TMOHUMaHWe TeMbl. Peakius
ObICTpast, SI3bIK OCTACTCSI TOYHBIM U OETIIBIM.

Tema packpbiTa sicHO W TONHO. Vcmonp30BaHO HeCKOIbKO reliable
nctouHukoB. MHdopmarus npejcTaBieHa JOTHYHO, HO MOXKET HE XBaTaTh
rIyOMHBl aHanu3a win aeranusanuu. [Ipumepsr ymectHbl. CTpyKTypa
JIOTUYHAsl, HO HEKOTOPhIE MEPEXOJbI MOTYT ObITh HEyOenuTenbHbIMU. B
OCHOBHOM JIETKO CJEAOBaTh 3a npe3eHTauued. HesnauuTenbHOE
OTKJIOHEHHWE OT periiamMeHTa. Peub pgocratrouHo Oerniasi, BO3MOXHBI
HeOobIMe Tay3bl. [IpousHOIIEHHE B 1I€7IOM MOHATHOE. 3pUTEIbHBIN
KOHTaKT W S3bIK TeJla MPUCYTCTBYIOT, HO MOTYT ObITh HEMOCTOSIHHBIMHU.
OTBeTHI 10 CYIIECTBY, HO MOTYT OBITh HEMOJHBIMU WU TPeOOBaTh
BpeMeHU Ha (OPMYIUPOBKY. SI3bIKOBbIE OUIMOKHM MOTYT YYacCTUThCS, HO
NOHUMAaHHUE COXPAHSAETCS.

Xopouio

Tewma packpbiTa moBepxHocTHO. MH(DOpMaIus B OCHOBHOM ONUcaTeNNbHas,
OTCYTCTBYET aHanu3. Mictounuku orpanudensl . [Ipumepbl MOTYT OBITH HE
Bcerja peneBaHTHbl. CTpyKTypa MpoCiexXuBaeTcs ¢ TpyaoM. Jlornueckue
cBsI3U ciadbie. Bo3MoKHBI Ipo0IeMbl ¢ 6alaHCOM YacTei. 3HAYUTEIbHOE
OTKJIOHEHHWE OT pernameHTa. OrpaHWYEHHbIM CIIOBApHBIA  3amac.
MHOTOYHCIICHHBIE TpaMMaTHYeCKUe ONIMOKH, KOTOpBIC 3aTPYIHSIOT
MOHUMaHue. SI3BIK YMPOIIEH 10 YpOBHS ObITOBOTO. Peub mpepriBHCTas, C
YacThIMU May3aMu U KosieOanusiMu. [IporsHoleHne MenaeT MOHUMAHMUIO.
[Toutn HET 3pPUTENBHOTO KOHTAKTa, S3bIK Tela CKOBAHHBIA WU
OTBJICKAIOIUU. 3aTpPyAHSIETCSs C OTBETaMM, JIEMOHCTPHUpPYET cliaboe
MMOHUMAaHUE TEMBI 3a MIPEJEIaMH 3ay4eHHOTO TeKcTa. OTBEThI KpaTKUE WU
YKJIOHUHBBIE, C A3BIKOBBIMU TPYAHOCTIMHU.

YnoBner
BOPUTEH
HO

Tema He packpeita. Mudopmanust HeTouHas / He 110 TeMe. VICTOYHuKHN He
yKa3aHbl WIK HEHAEeKHbI. OTCYTCTBYET 4eTKas CTpykTypa. [Ipesentanus
POU3BOJUT BIleUaTIIEHHE HaOopa pa3po3HEeHHBIX ¢akToB. Cepbe3Hoe
HECOOTBETCTBHUE periiaMeHTy. CIOBapHBIN 3amac OrpaHuYeH, rpaMMaTHKa
He coOmrofaeTcs, OomMOKN OJOKUPYIOT MOHMMaHue cmbicia. He moxer
OTBETUTH Ha BOMPOCHI JaKe M0 0A30BBIM acriekTam rnpe3eHtanuu. OTBEThI
HE [0 CyIIECTBY WJIM UX OTCYTCTBHUE.

Heynosn
€TBOPHUTE
JIBHO

Ixana oneHNBaHUA

70




Kpurepuu oneHuBanus

Ouenka

JleMOHCTpUpPYET CIOCOOHOCTh OCBaMBAaTh CTHJIEBBIC YEPTHI, S3BIKOBBIC

O0COOEHHOCTH, OCOOEHHOCTH J>KaHPOBOM  pealin3alliid  H3y4aeMoro

MHOCTPAHHOIO $3bIKa; CIIOCOOHOCTh MOJIEIMPOBATh B MPOheCcCHOHATBLHON
JESITeIbHOCTU CUTYallud, KOTOphle Obl TpeOOBaIM MPUMEHEHUS HABBIKOB
YCTHOM M NMHCBMEHHOM PEYM U3y4aEMOT0 HHOCTPAHHOIO SI3bIKA.

5
(oTIMYHO

)

JleMOHCTpUPYET CIOCOOHOCTh OCBAaWBATh CTHUJICBBIE UYEPTHI, SI3LIKOBBIC

OCOOCHHOCTH, OCOOCHHOCTH KaHPOBOW  pealM3alliil  HU3y49aeMOoro

MHOCTPAHHOI'O fA3bIKa; CIOCOOHOCTh MOJIETUPOBATH B MPO(EeCCHOHATBHOM
NEeSATENbHOCTH CUTYALlMH, KOTOpbIE Obl TPeOOBAIM MPUMEHEHHS] HAaBBIKOB
YCTHOW Y MMCbMEHHON PeYd M3y4aeMOT0 HHOCTPAHHOTO SI3bIKA.

4
(xoporiio)

JIeMOHCTpUpYET Ha HU3KOM YPOBHE CIIOCOOHOCTH OCBaMBaTh CTUJIEBBIC
YepThl, S3BIKOBBIE OCOOEHHOCTH, OCOOEHHOCTH 3>KaHPOBOM pean3aluu
U3y4aeMoro WHOCTPAHHOTO $3bIKa; CIIOCOOHOCTh MOJEIUPOBATh B
npodeCcCUOHAILHON JIeATeIbHOCTH CHUTYyallud, KOTOphle OBl TpeOoBalu
OPUMEHEHUS HAaBBIKOB YCTHOM W IIMCBMEHHOW peYd H3y4aeMoro

HHOCTPAHHOI'O A3bIKA.

3
(ynoBnetTs
OpUTEIbH

o)

He cnocoben ocBauBaTh CTHIIEBBIE YEpPThI, SI3bIKOBBIE OCOOEHHOCTH,
O0COOEHHOCTH >KaHPOBOM peanu3ali U3y4aeMOoro MHOCTPAHHOTO S3bIKa,
MOJIETUPOBAaTh B MPO(PECCHOHATBLHON NESITEIbHOCTH CUTYAllMH, KOTOPbIE
Obl TpebOoBaJiM TPUMEHEHUS HABBIKOB YCTHOM W TMHCbMEHHOW peuu
U3y4aeMOIr0 HHOCTPAHHOTO SI3BIKA.

2
(HeymoBI
ETBOPHUTE
JILHO)

6. DopMbI IPOMEKYTOYHOM ATTECTALUMN, KPUTEPHH U LIKAJIA

OLICHMBAHHf, TUIIOBbIC OLICHOYHbBIC MATCPHAJbI 10 JTUCHUIIJIUHE

6.1. ATTeCTaI_[I/IOHHBIe HUCHBITAHUS IPOBOAATCA IMPCIIOAaBaTCIICM, BECAYIINUM

JICKIITMOHHBIC 3aHATHA 110 I[aHHOﬁ JUCHUITIINHE.

BpeMs moarotoBku OTBETa IpH CAAauve 3a4eTa B YCTHOW (opMe TOJIKHO
COCTaBJIATh HE MeHee 30 MUHYT (I10 JKeJTaHUI0 00yYaroUIerocs OTBET MOXKET ObITh
nocpouHbiM). Bpemst otBeta — He Oonee 15 munyt. Ilpu moaroroBke K yCTHOMY
3a4eTy DK3aMEHYEMbI, KaK IPABUJIO, BEAECT 3allUCU B JIMCTE YCTHOI'O OTBETA,

KOTOPBIH 3aTeM (110 OKOHYaHUU 3a4eTa) C/IaeTCs SK3aMEHATOpYy.

[Ipu npoBefeHNN YCTHOTO 3a4eTa HK3aMEHAIMOHHBIN OMIIET BHIOMpAET cam
HK3aMEHYEeMbId B CIy4yalHOM TMOpSIKE. DK3aMEHATOpY MPEAOCTaBISECTCA IMPaBoO
3a/laBaTh OOYYalOIIUMCS JIOMOJIHUTEIbHBIE BOMPOCHI B paMKaxX MPOTrpaMMBI

JUCLUMIUIMHBI  TeKymero  ceMmectpa, OuneHka  pe3yJibTaToB

YCTHOTO
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aTTECTAllMOHHOTO HCHBITAHUS  OOBSIBISIETCS OOydalluMcss B J€Hb €ro
npoBenenua. [lpu mpoBeneHMM YCTHOTO 3ayeTa B ayJAUTOPUM  MOTYT
OJTHOBPEMEHHO HaXOJUTHCS HE OoJiee YeThIpex dk3aMeHyromuxcs. [lo okoHuanuu
OTBETa Ha BONPOCHI OwWJETa H5K3aMEHATOP MOXET 3a7aTh DJK3aMEHyeMOMY
JIOTIOJTHUTENIbHBIC W YTOYHSIONIME BOMPOCHI B TMpefenax y4eOHOro marepuarna,
BBIHECEHHOTO Ha 3a4erT.

OcBoenne auCHMIUIMHBL  «VHOCTpaHHBIM  S3bIK» MOPEANOJaracT Kak
ayTUTOPHYIO, TaK U CAMOCTOSITENIbHYIO padOTy CTYJCHTOB.

AynutopHasi paboTa MNpPOBOAUTCA B (PopMe NPAKTUUECKUX 3aHSITHUH.
[TogroroBka K 3aHSATUSM JOJDKHA HOCUTH CHCTEMATUYECKUN Xapaktep. ITO
MO3BOJIUT OOydYaroleMycss B TIOJIHOM OOBEME BBIMOJHUTH BCE TPeOOBaHUS

MpernogaBaTclIs.
CamocTosTenbHas pa60Ta SIBJIICTCS 003aTCILHBIM KOMIIOHEHTOM Imponecca
IIOATOTOBKH 6aKaJ'IaBp0B, OHa (bopMpreT OTBCTCTBCHHOCTD,

JUCHUTUIMHUPOBAHHOCTh M CIIOCOOCTBYET  OCO3HAHHOM  IMMO3HABATEIbHOU
aKTUBHOCTH, BBIPAOOTKE MPAKTUUECKUX HABBIKOB PAOOTHI ¢ y4eOHOM JIUTEpaTypOi.

OOmuii 00beM ayJUTOPHON M CaMOCTOSATEIBHOW paboThl OMpeaeseTCs
y4eOHO-TEMaTHUECKUM TJIaHOM (CM. paHee). M3yueHne TuCIUIUIMHBI 3aBEpILaeTCs
3a4eTOM Ha MPOMEXKYTOUYHBIX 3Tanax, SK3aMeHOM (Ha 3aBepLIaloIeM JTale
Kypca).

YcnemHoe wu3ydeHHE TUCHUIUIMHBI TPeOyeT TMOCEIIeHUsI MPaKTHIECKUX
3aHSTHI, aKTUBHOM pabOTHI B MPOLECCE 3aHATHI, BBIIIOJHEHUS YYEOHBIX 3aJaHHM
MPEeToaaBaTes, 03HAKOMIICHHUS C OCHOBHOH U JIOTIOJHUTEIHHON JTUTEPATYPOIA.

Metoandeckne ykazaHus Uit OOydarlomUXcss 1O  TOATOTOBKE K
MPAKTUYECKUM 3aHATUSIM U OpraHU3alMi CaMOCTOSITENIbHOU PabOThI.

B xoze npakTudeckux 3aHATUNA MPOUCXOAUT U3yUYEHHUE U OCBOCHHE YUEOHBIX
teM. OHU cly)KaT I O3HAKOMJICHHSI C MaTe€pUajoM, Pa3BUTHUS HEOOXOIMMBIX
KOMMYHUKATHUBHBIX yMEHUHW U HABBIKOB, MPHOOPETEHHUS OIbITa YCTHBIX
nyOMUYHBIX BBICTYIUICHWM, BEIACHUS JTUCKYCCHUU, AapTYMEHTAIlMM W 3alllUThl
BBIIBUTAEMBIX TOJIOKEHUM, a TakXke JUId KOHTPOJIA MpEernojaBaTeieM CTEHeHH
MOJIFOTOBJIEHHOCTH CTYJIEHTOB 110 U3y4aeMOU TUCITUIINHE.

[Tpu MOATOTOBKE K MPAKTUUECKOMY 3aHSATHIO, 00yUaromeMycs He0OX0IuMO:

- NOBTOPATh  NPONJEHHBIM  paHee  y4yeOHBIM  MaTepuan 1o
PEKOMEH/IOBAaHHOMY Yy4YeOHHKY, a TakKe C OINOpPOH Ha JHMYHBIE KOHCIIEKTHI
3aHSTHUM;

- BBITIONHATH 3aJaHHBIE TPETOAaBaTelieM YCTHbIE W THChMEHHBIE
3aJlaHud, CIy’)Kalllhe CHCTeMaTH3allid 3HAaHUW W TOATOTOBKOM K CIEAYIOIEMY
3aHSTHIO.

OCHOBHOM  1I€NIbI0  CAMOCTOSITENILHOW  pabOThl  CTYJEHTOB  SIBJISIETCS
yJlydlieHHue NpOPEeCCHOHANbHON MOATOTOBKU OOyYarolIMXCsi, HAalpaBiICHHOE Ha
dbopmupoBaHre ACHCTBEHHON cuCTeMbl (QyHIAMEHTAIBHBIX U TMPO(ECCHOHATBHBIX
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3HAHHMH, YMEHU U HaBBIKOB, KOTOPHIC OHU MOTJIM ObI CBOOOIHO ¥ CAMOCTOSTEIBLHO
NPUMCHSTH B IPAKTUYCCKOM JICSITEIILHOCTH.

CamMocTosTeNlbHasE paboTa CTYACHTOB 10 AWCIHUIUIMHE «HOCTpaHHBIN
S3BIK» CIIOCOOCTBYeT Oojiee TIyOOKOMY YCBOSGHHIO HM3y4aeMOIo Kypca H
MIPOBOJIUTCS B CIICIYIONINX BUIAX:

1 TmomroroBka K 3aHATHSAM B COOTBETCTBHM C 3aJaHUSIMH Ha
CaMOCTOATENLHYI0 PaboTy C HCMIOIB30BAHMEM PEKOMEHJIOBAHHOTO Yy4eOHUKa,
MaTepUajOB MPAKTUYCCKUX 3aHATHA W TMPUBEACHHBIX HIKE HWCTOYHHKOB
JUTEPaTyPhI;

2 BBITIOJHEHUE HHIUBUAYAIbHBIX TOMAIIHUX 3a/IaHU;

3 MOJArOTOBKY YCTHOT'O BBICTYIIJICHHS HA MMPAKTUYCCKOM 3aHSATHH;

4 MOATrOTOBKY MPE3CHTAINN K BBICTYILICHHSIM;

5 MOATOTOBKY JHMAJIOTa, ICCE;

6 MTOATOTOBKA K MPOMEKYTOYHON aTTECTAIUH.

[ToaroToBKa K MPOMEKYTOYHOM aTTECTAIIMHM OCYIICCTBIISICTCS CTYJICHTOM
CaMOCTOSITENILHO C WCIIOIB30BAaHUEM IIEPEUHST BOMPOCOB K IPOMEKYTOUHOM
aTTeCTaIluU, KOHCIIEKTA JICKITUH 110 JUCIHUILTNHE ¥ PEKOMEHIOBAHHBIX UICTOYHHKOB
JUTEPaTYPHIL.

B mepuon moAroToBKM K MPOMEKYTOYHOH ATTECTAIIMUA CTYJACHTHI BHOBB
oOpamraroTcsl K MpoiicHHOMY ydeOHOMYy Matepuany. [Ipu 3TOM OHM HE TOJBKO
YKPEIUISIOT MOTyYeHHBIC 3HAHUS, HO U MOTy4aroT HoBble. [IoaroToBKa CTy/IeHTa K
MIPOMEKYTOUYHOM aTTECTAIMK BKITIOYAET B CEOS CIICTYIOITNE ITAIIbI:

1 camocTosITeNbHAS paboTa B TCUCHHUE CEMECTPa;

2 HENOCPEACTBEHHAs  MOATOTOBKA B JHHW,  IPEANICCTBYIOIINE
IIPOMEKYTOUYHOM aTTECTAIMM 110 TeMaM Kypca;

3 moceIIeHNE CIeIMAIBHBIX YaCOB KOHCYJIBTAIIMH C MPEII0/1aBaTeIICM.

CamMocrosiTennbHass paboTa  CTYJCHTOB  SIBJSCTCS  BaKHBIM  STaIlloM
MOJITOTOBKA K 3a4eTy/IK3aMEHYy, ITOCKOJIbBKY CTYICHT HWMEET BO3MOXHOCTh
OLICHUTh YPOBEHb COOCTBCHHBIX 3HAHWW H CBOCBPEMEHHO BOCIOJHHTH
UMEIOIITUECS IMPOOCITHI.

OCHOBHBIM HMCTOYHHKOM TIOJIOTOBKH K IPOMEXKYTOYHOH aTTeCcTaIuu
SBIIIIOTCS PEKOMCEHJIOBAHHBIC YUYCOHHWKH, TJie YYeOHBIM MaTepuan jgaetcs B
CHUCTEMAaTHU3HPOBAaHHOM BHJIC, a TAK)KE KOHCIIEKTHI 3aHITHIA, B KOTOPBIX OCHOBHBIC
TIOJIOKEHUS €T0 JETATU3UPYIOTCS, MMOAKPEIUISIOTCS YTOYHEHUSIMHA TIPETIOaBaTeIsl.
B Xxome moAroToBKM K MPOMEKYTOYHOW aTTECTAIlMU CTYJACHTaM HEOO0XOIUMO
oOpamiath BHUMaHHWE HE TOJIBKO Ha YpPOBEHb 3allOMHHAHHS, HO W Ha CTCIICHb
MMOHMMAaHUS U3JIaracMoro MaTepuara.

6.2. TunoBbie OLCHOYHBIC MATCPHUAJIbL HpOMG)KYTO‘-IHOﬁ aTTcCTalnun

Tumnosbie IIPOBCPOYHBIC 3adaHusd TJId CaMOIIOAT'OTOBKH 06yqafomer00ﬂ K
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HpOMC)KYTO‘IHOﬁ aTTcCTallun:

Cemectp 1. Tema 1. Kapsepa m auuHocTHble KadecTBa (Career &
Personality Traits / Karriere und personliche Eigenschaften). YK OC-4.1.

1. 3agaHus OTKPBITOTO THUIIA.
1.1. Bormpockl OTKPBITOTO THUIIA.

—y

o Bomnpoc

1 Describe three key soft skills necessary for a successful career in
today's world, and explain their importance.

What strategies can you suggest for an effective job search in
today's labor market?

1.2. KOHTpOJILHBIC 3alaHUsA C KIIFOUaMU IIPaBUJIBHBIX OTBCTOB!

3ananue 1.

Write a dialogue for an interview where the applicant:

requests information about career opportunities within the company (use a
modal verb for request), offers ideas for improving work processes (use a modal
verb for offer), describes their strengths using phrases containing the word
"career".

3amanue 2.
Write an essay (150-200 words) on the topic "My Career Path," using: 3
collocations with the word "career", modal verbs for expressing abilities and
sentences, vocabulary on "soft skills" and "the modern labor market".

3ananue 3.

1. A candidate during a job interview says: "I can handle multiple projects
simultaneously and I could learn new software quickly in my previous position."
Analyze the grammatical usage of modal verbs in this context and explain how
effectively the candidate presents their abilities.

2. 3agaHusi KOMOMHUPOBAHHOTO THIIA:
2.1. TecToBble 3ajaHKs ¢ 0OOCHOBaHMEM BBIOODA.
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Ne Conepxxanue 3aganust | [IlpaBunbHBIN | ApryMeHTbI, 000CHOBBIBAIOIINE
IL.11. OTBET BBIOOp OTBETA
1. | Choose the correct set BbIpakeHue "career path"
expression with the word ABJIAETCS] YCTOMYHUBBIM U
"career": O3Ha4yaeT "KapbepHBIN IyTh".
Answer options: a) career Bapwuanrt "career progress"
progress b) career jump ¢) | career path | rpaMMaTUYECKU BEPEH, HO HE
career path | c¢) career path ABJISIETCS] YCTOMYHUBBIM
BBIpa)KEHUEM, a "career jump"
HE HUCIIONIb3YETCSl B AaHTTIUICKOM
A3BIKE.

2.2. Practical Tasks

Task 1. Role-playing "Interview"

Student A: Job Seeker (uses modal verbs for requests and offers)

Student B: Employer (asks questions about soft skills and career expectations)

Task 2. Case Study Analysis

Analyze real-life examples of the career growth of renowned professionals in
your field. Determine:

What soft skills contributed to their success

What career strategies did they use

How did they adapt to changes in the labor market

3. 3agaHus 3aKpHITOTO THUIIA.
3.1. TecToBbIe 3a1aHuUs.

Tecr 1.

BaumaTenbHO mpounuTaTh TEKCT 3aJlaHus U MOHATH, YTO B KaueCTBE OTBETA
OKUJIA€TCS TOJILKO OJMH U3 MPEIJIO’KEHHBIX BAPUAHTOB.

BHuMaTenpHO TPOYHTATh MPEII0OKEHHBIE BAPUAHTHI OTBETA.

BriOpaTh ouH BepHBIN OTBET.

3anucarh TOJIBKO OYKBY BRIOPDAHHOTO BapraHTa OTBETA.

1. During a job interview, you want to politely ask about opportunities for
professional growth. Which phrase is the most appropriate and grammatically
correct?

a) [ want a promotion soon.

b) Give me information about career development.
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c¢) Could you tell me about career advancement opportunities in this
company?
d) I will get a career growth here.

Tect 2.

BHuMartenbHO npoyuTaTh TEKCT 3aJaHus U MOHSATh, YTO B KAYECTBE OTBETA
0’KHAETCSI HECKOJIBKO MPABUIIBHBIX OTBETOB U3 MPE/IJI0KEHHBIX BAPUAHTOB.

BHuMaTenbHO MpoYrTaTh MPEI0KEHHbIE BAPUAHTHI OTBETA.

BriOpaTh HECKOIBKO MTPaBUIIbHBIX OTBETOB.

3anucarh TOJIbKO OYKBbI BBIOPAHHOTO BapHaHTa OTBETA.

You want to offer help to a new colleague. Which phrase is grammatically
correct and appropriate?

a) | can to help you with the project presentation.

b) I could help you with the project presentation if you like.

c¢) I should help you because you are new.

d) I must help you with your work.

Cemectp 1. Tema 2. Onnaiin-npogaxu. YK OC-4.1.
1. 3agaHus OTKPBITOrO THIA.
1.1. Bompockl OTKPBITOrO TUNA.

No Bormpoc

1. Describe the three basic rules of digital etiquette for business
correspondence.

1.2. KOHTpOJ'IBHLIe 3alaHHs C KIIFOUaMU IIPABUJIBHBIX OTBCTOB.

3ananue 1.

Compose a dialogue between a seller and a buyer where: The seller uses the
modal verbs "must," "should," and "have to" to explain delivery terms. The buyer
negotiates the price using "need to" to justify their position. The parties reach an
agreement on mutual terms.

3amanue 2.
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Write an email to a customer complaining about a late delivery using: 3
modal verbs (must, should, have to), Digital etiquette rules, Conflict avoidance
techniques.
2. 3agaHusi KOMOMHUPOBAHHOTO THIIA.

2.1. TecroBble 3a1aHusl ¢ 000OCHOBaHUEM BBIOOpA.

No

II.I1.

Conepxanue 3a7aHus

IIpaBunbHbIN
OTBET

ApryMeHTHI,
000CHOBBIBAIOIIIUE BHIOOD
OTBETA

Choose the most
appropriate modal verb for
formal online
communication: "All
clients provide
accurate shipping
information."

Answer options: a) must b)
need to ¢) have to

must

I'maron "must" Beipaxkaet
00513aTeNLCTBO,

YCTaHOBJICHHOE KOMITAHUEH, U

HamOoJiee YMECTEH B
OopUITMATHHBIX HHCTPYKITHSIX
JUTSI KITACHTOB

Which phrase is most
effective for reaching an
agreement in online
negotiations?

Answer options:

a) You should accept my
offer

b) We need to find a
solution that works for both
parties

c) I have to get this price

What is the best approach
to avoiding conflict in
online communication?
Answer options: a) Use
capital letters for emphasis
b) Reply to all messages
immediately c) Phrase
criticism in "should"
sentences | ¢) Phrase
criticism in "should"
sentences

What is most important
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when negotiating price in
online sales? Answer
options: a) Insist on your
position b) Demand an
immediate decision ¢)
Offer a justification for the
price using "need to"

2.2. IlpakTryeckue 3aaaHus

3ananue 1. Role-playing game "Online Negotiations"

Student A: Seller (uses "must" and "have to" to discuss deal terms)
Student B: Buyer (uses "need to" and "should" to discuss price)
3amanwne 2. Case Study

Analyze a real-life conversation from an online store:

Identify violations of digital etiquette

Suggest alternative wording with modal verbs

Develop a strategy for reaching agreement

3. 3a1aHus 3aKphITOrO THUIIA.

3.1. TecToBbIe 3agaHus.

Tecr 1.

BHuMarenbHO NpoyuTaTh TEKCT 3aJaHUs U MOHATH, YTO B KAYECTBE OTBETA
0’KMJAETCS TOJIBKO OJIMH U3 MPEIIOKECHHBIX BAPUAHTOB.

BHuMaTenbHO MpOYNTATH MPEIJI0KEHHBIE BAPUAHTHI OTBETA.

Bri6path o1uH BEpHBIA OTBET.

3anucarh TOJIbKO OYKBY BRIOpDAHHOTO BapHaHTa OTBETA.

1. A customer sent an angry message about a delayed order. What is the
most professional response from a digital etiquette perspective?

a) "You should understand that we have a lot of orders."

b) "We need to check the information, we'll get back to you within an hour."

¢) "You should have confirmed the delivery timeframe in advance."

d) "Don't worry, we'll take care of everything.".
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When negotiating the terms of a joint venture, a partner proposes changing
the delivery schedule. How should one politely express disagreement?

a) "We must reject this proposal.”

b) "You should reconsider your offer."

c) "We need to find a compromise on the schedule."

d) "You must understand that this is impossible.".

Cemectp 1. Tema 3. Komnanuu (Companies / Unternehmen / Entreprises)
YK OC-4.2.

1. 3agaHus OTKPBITOTO THUIIA.
1.1. Borpockl OTKPBITOrO THMA.

No Bomnpoc Otser

ILI1.

1. Describe the The key differences between a startup and a
main differences | multinational corporation include:
between a Decision-making process. In startups, it is more flexible
startup and a and rapid, with decisions made quickly, often by a small
multinational team or the founder. In multinational corporations
corporation. (MNCs), the decision-making process is more structured,

with multiple departments and layers of management.

Organizational structure. In startups, it is often flat, with
less hierarchy and greater collaboration. MNCs typically
have a more hierarchical structure with defined roles and
responsibilities at different management levels.

Resource allocation. Startups have limited resources, so
they must be frugal and prioritize time and money. In
MNCs, the company has extensive resources at its
disposal, allowing it to invest in multiple projects
simultaneously.

Risk management. Startups have a high risk tolerance,
often out of necessity. MNCs typically have a more
conservative approach to risk management, with
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decisions carefully analyzed and executed to protect the
company's long-term interests.

1.2. KOHTpOJ'IBHI)Ie 3aJaHus C KIIFOUaMHU IIPaBUJIBHBIX OTBCTOB.

3amanue 1.

Describe the activities of two different companies using the present simple
and present continuous: Multinational corporation (ongoing processes and ongoing
projects). Startup (regular actions and temporary situations)

3amanue 2.

Create a dialogue between an investor and a company representative where:
The company describes its activities (Present Simple)

It talks about current projects (Present Continuous)

It presents an investment plan.

2. 3ajanusi KOMOMHUPOBAHHOTO THIIA.

2.1. TecroBble 3amanus ¢ 000CHOBaHHUEM BBIOOpA.

Ne ConepxaHnue 3aaaHus [IpaBUIIbHBIN ApryMeHTHI,
I1.I1. OTBET 000CHOBBIBAIOIIIUE BHIOOD
OTBETa
1. | Choose the correct Present Simple ¢ Hapeunem
sentence that describes the yacTtoTsl "usually" npaBuiIbHO
company's ongoing OTHMCHIBAET PETYISIPHYIO,
activities: MOCTOSTHHYIO JIESITENIbHOCTh
Answer options: KOMIIaHUH
p : We usually
a) We are developing a
. : develop
new investment plan this
long-term
month investment
b) We usually develop )
. strategies
long-term investment
strategies

c) We are usually
developing investment
strategies

3. 3a1aHus 3aKpBITOrO THUIIA.

3.1. TecToBbIe 3agaHus.
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Tecr 1.

BHuMartenbHO MpOYMTaTh TEKCT 33JaHUsl U MOHATh, YTO B KayeCTBE OTBETA
OKHJAETCS TOJBKO OJMH U3 IPEJIOKEHHBIX BAPUAHTOB.

BHuMaTenbHO MpOYMTaTh NPEII0KEHHBIE BADUAHTHI OTBETA.

BriOpaTth 071uH BepHBIN OTBET.

3anucarh TOJIbKO OYKBY BRIOpDAHHOTO BapHaHTa OTBETA.

A representative is giving a presentation about their company's current
activities. Which sentence correctly uses Present Continuous?

a) We usually develop new software for businesses.

b) We are currently launching a new product line in Europe.

¢) Our company has offices in five countries.

d) We never work with international clients.

During an investment presentation, a startup founder says: "We for
new investors to expand our production." Which form is correct?

a) look

b) are looking

c) looks

d) 1s looking.

Cemectp 1. Tema 4. OOcyxnenume wupgeir (Discuss Ideas / Ideen
diskutieren / Discuter des idées). YK OC-4.3.

1. 3amanusa OTKPBHITOTO THUIIA.
1.1. Bonmpockl OTKPBITOTO THUIIA.

Ne Bompoc OtBeT

TILII.

1. | Describe the key | Some key steps for a successful brainstorming session:
steps for Setting the goal. Clearly understand the problem to be
conducting a solved and the questions to be answered. This will help
successful keep the session focused and productive.
brainstorming Preparing the space. Choose a location that encourages
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session.

creativity. Natural light, comfortable seating, and plenty
of writing surfaces can all help.

Preparing tools. You'll need whiteboards, markers, sticky
notes, and digital tools to help capture and organize
ideas.

Creating the atmosphere. Encourage participants to come
with an open mind and a willingness to share.
Assembling the team. The success of a brainstorming
session often depends on the diversity of the team. A mix
of experiences, knowledge, and perspectives can lead to
more innovative ideas.

Starting the session. Begin by explaining the goal and
expectations to keep everyone focused.

Collecting and organizing ideas. Gather all ideas that can
be captured using sticky notes, a whiteboard, or a digital
tool.

Evaluating ideas. After the session, sift through the ideas,
identify the most promising, and determine next steps.
Follow-up action. Assign responsibility, set deadlines,
communicate progress, and regularly revise ideas based
on new information or feedback.

1.2. KOHTpOJII)HBIC 3a/laHUsA C KIITFOUaMHU IIPAaBUJIbHBIX OTBCTOB.

3aganue 1.

Describe a recent meeting to discuss a new project using the Past Simple and
Past Continuous. Your description should include:

3 sentences in the Past Simple

3 sentences in the Past Continuous

Vocabulary for "Discussing Ideas"

3amanue 2.

Create a dialogue between two colleagues discussing an innovative idea
using: Past Simple for completed actions. Past Continuous for actions in progress
in the past. Brainstorming and Critical Thinking Vocabulary.

2. 3agaHusi KOMOMHUPOBAHHOTO THIIA.

2.1. TecroBble 3a1aHusl ¢ 000CHOBaHUEM BBIOODA.

| Ne |

ConepxaHue 3a1aHust | [IpaBunbpHbIN | ApryMEHTHI,
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TLII. OTBET 00OCHOBBIBAIOIIHE BBIOOD
OTBETa
1. | Choose the correct Past Simple npaBuisHO
sentence describing the UCTIOJIb3YETCS ISl OMUCAHMUS
completed action during 3aBEepIICHHBIX JCHCTBUI B
the meeting: We IPOILIOM C BUTUMBIM

Answer options:

a) We were discussing the
project when the manager
arrived

b) We discussed the project
and made a decision

c) We were discussing the
project all morning

discussed the
project and
made a
decision

pesynbratoM ("made a
decision"

3. 3a1aHus 3aKpbITOrO THUIIA.

3.1. TecToBbIe 3agaHus.

Tect 1.

BaumarennHo Ipo4YUuTaTh TCKCT 3aldHUA M IMOHATH, YTO B KAa4CCTBC OTBCTA

OKUIaCTCA TOJIBKO OAWH U3 IIPCIJIOKCHHBIX BAPHUAHTOB.

the director

BaumarensHO MpOo4YUTaTh NPCIIOKCHHBIC BAPHUAHT-ThBI OTBCTA.

BriOpath 01uH BEpHBINA OTBET.

3anucarh TOJIbKO OYKBY BRIODAaHHOIO BapHaHTa OTBETA.

During yesterday's meeting, the team

a) discussed / was arriving

b) was discussing / arrived

with important news.

c¢) were discussing / was arriving

d) discussed / arrived.

new marketing strategies when

Which phrase is most appropriate for encouraging brainstorming?

a) "That idea will never work"

b) "Let's criticize all suggestions immediately"

c¢) "All ideas are welcome at this stage"
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des émotions) YK OC-4.3.

d) "We should only discuss proven solutions".

Cemectp 2. Tema 1. Crpecc um ynpasjenue >3Mouusamu (Stress and
Emotion Management / Stress- und Emotionsmanagement / Gestion du stress et

1. 3amanus OTKPHITOrO THMA.
1.1. Bormpockl OTKPBITOro THUMA.

I1.11.

Bompoc

OTtBeT

Describe the
main sources of
stress in the
workplace and
their impact on
employees.

The main sources of workplace stress and their impact on
employees are: Excessive workload. This creates
excessive pressure and leaves employees feeling
overwhelmed. Lack of control. When employees feel
they have little power or influence over their work, they
can experience chronic stress. Job hopelessness. Many
employees live in fear of losing their jobs, which
negatively impacts their mental well-being. Poor work
environment. This can include poor lighting, lack of
technology, uncomfortable office spaces, and a toxic
work culture. Poor work-life balance. Employees may
take work home, spend most of their time working, and
neglect time with family and friends due to work-related
tasks. Financial problems. Employees may experience
stress if they feel they are not fairly compensated for
their work or if their salary does not cover living
expenses.

Impact of stress on employees: Deterioration in mental
health. Over time, workplace stressors can lead to
problems such as depression, anxiety, and substance
abuse. Productivity issues. Employees experiencing
stress at work may complain of low productivity,
irritability with coworkers and clients, a desire to quit,
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and a lack of motivation. Increased turnover. Ultimately,

high stress can lead to people leaving their jobs.

1.2. KoHTpoibHBIE 3a/1aHMUS.

3ananue 1.
Describe a workplace situation using the Past Simple and Present Perfect.

Include:

3 sentences in the Past Simple (completed actions)
3 sentences in the Present Perfect (actions with a result in the present)
Stress Management Vocabulary

3amanue 2.

Create a dialogue between colleagues discussing burnout using:
Past Simple for specific situations in the past

Present Perfect for changes that have occurred to date
Vocabulary of emotional intelligence and relaxation techniques.

2. 3agaHus KOMOMHUPOBAHHOTO THUIIA.

2.1. TecToBble 3a1auusg ¢ 000OCHOBAHUEM Bbibopa.

No Coneprxanue 3a7aHus [IpaBunbHBIN ApTryMEHTHI,
.11 OTBET 000CHOBBIBAIOIIKE BBIOOD
OTBETa

1. | Choose the correct Present Perfect ¢ mapkepom
sentence describing an "since" moKa3bIBaeT JACHCTBUE,
action with a result in the HayaBIIeeCs B IPOLUIOM U
present: I have felt | umeromee pe3ynbrar B
Answer options: much calmer | HacTosiIIEM
a) | felt stressed yesterday since I
during the meeting started
b) I have felt much calmer | meditation
since | started meditation
c) I went to a yoga class
last week

2.2. IlpakTryeckue 3a1aHus

3amanue 1. Roleplay: "Stress Management Consultation"
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Student A: Employee experiencing stress (uses Past Simple to describe
problems)

Student B: HR specialist (uses Present Perfect to discuss results)

3amanue 2. Case Analysis

Analyze a professional burnout situation:

Identify sources of stress and emotional management errors.

Suggest relaxation techniques and justify their effectiveness.

Describe how developing emotional intelligence can help in a similar

situation.

3. 3aaHus 3aKpHITOTO THUIIA.

3.1. TecToBbI€ 3a1aHUA.

Tect 1.

BuumaTenbHO mpounTaTh TEKCT 3aJaHUs U MOHATH, UTO B KaUeCTBE OTBETA
0’KMAETCS TOJIBKO OJIMH U3 MPEIJI0KESHHBIX BAPUAHTOB.

BauMarenbHO npounTaTh MPEAJIOKEHHbIE BAPUAHT-THl OTBETA.

BriOpath o1uH BepHBIN OTBET.

3anucarh TOJIbKO OYKBY BRIODAaHHOIO BapHaHTa OTBETA.

1. Which sentence correctly uses Present Perfect to describe an experience
with stress management?

a) I practiced meditation yesterday morning.

b) I have practiced meditation for three years.

c¢) I practiced meditation when I felt stressed last week.

d) I was practicing meditation when you called.

2. What is the main difference between workplace stress and burnout?

a) Workplace stress is always positive, while burnout is negative

b) Burnout is a temporary state, while stress is permanent

c) Stress is a response to pressure, while burnout is a state of emotional

exhaustion
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d) Only managers experience burnout, while all employees experience

stress.

Cemectp 2. Tema 2. PasBiaeuenus (Entertaining / Unterhaltung /
Divertissement) ) YK OC-4.2.

1. 3agaHust OTKPBITOTO THUIIA.
1.1. Borpocel OTKpBITOrO THIA,

No Bomnpoc OtBer

1. Describe the Corporate entertainment plays an important role in team
role of corporate | building because it helps create a more dynamic and
entertainment in | cooperative team environment.

team building. Here are some ways to do this: Warm-up and
networking. Interactive presentations or casual games
help participants get to know colleagues with whom they
don't interact regularly. This paves the way for better
teamwork. 5Stress relief and relaxation. Comedy shows,
musical performances, or wellness activities create a
calm and enjoyable atmosphere. Improving
communication skills. Activities that require
collaboration, problem-solving, and strategizing
encourage employees to communicate effectively, share
ideas, and work together toward common goals.
Fostering creativity and innovation. Creative activities,
such as art workshops or improv sessions, stimulate
innovative thinking among employees. Creating team
challenges. Fun-based challenges, such as escape rooms
or scavenger hunts, foster collaboration and teamwork.
Participants must pool their skills and resources, which
strengthens bonds and develops trust among team
members. Promoting recognition and respect. Rewards
for individual and team achievements, bonuses, or
special recognition motivate employees to perform at
their highest level.

1.2. KoHTpobHBIE 3a/IJaHUSI C KJIFOUaMH PABUIBLHBIX OTBETOB.
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3amanue 1.

Create a dialogue for getting to know each other at a corporate event using
five different phrasal verbs. Include: Greeting and introduction, Small talk on neutral
topics, Discussion of corporate values.

3ananue 2.
Describe the ideal corporate event using 8-10 phrasal verbs. Explain how it
reflects the company's values and promotes team building.

2. 3agaHusi KOMOMHUPOBAHHOIO THUIIA.
2.1. TecroBbIe 3a1aHusI ¢ 000CHOBaHUEM BBIOODA.

No Coneprxkanue 3agaHust [IpaBunbHbIMA ApryMeHTHlI,
ILI1. OTBET 000CHOBBIBAIOIIUE BHIOOD
OTBETA
1. | Choose the correct phrasal "Carry out" o3Hadaet
verb for the sentence: "Our "MPOBOJIUTH, BEITIOIHATE" 1
company team MPaBUJIBHO coYeTaercs ¢ "'team
building activities every : building activities"
" carries out
quarter.
Answer options: a) carries
out b) looks up c) gives
away

3. 3a1aHus 3aKpbITOTO THUIIA.

3.1. TecToBBIE 3a1aHUA.

Tecr 1.

BHuMaTtenbHO MpOYnTaTh TEKCT 3aJaHUsl U MOHATh, YTO B KaYeCTBE OTBETA
OKHJIAeTCS TOJIBKO OJMH U3 IPEJIOKEHHBIX BAPUAHTOB.

BHuMaTenbHO MPOYNTATh NPEITI0KEHHBIE BADUAHTHI OTBETA.

BriOpaTh o1uH BepHBIN OTBET.

3anucarh TOJIbKO OYKBY BRIOpDAHHOTO BapHaHTa OTBETA.

During a corporate event, the manager said: "Let's this activity to

build better team spirit." Which phrasal verb is most appropriate?
a) get away with
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international colleagues?

b) carry out
c) look up to
d) put off.

Which topic is generally considered appropriate for small talk with

a) Personal salary and benefits

b) Political views and elections

c¢) Recent vacations and travel experiences

d) Religious beliefs and practices.

Cemectp 2. Tema 3. Mapkerunr (Marketing) YK OC-4.2.

1. 3agaHust OTKPBITOTO THUIIA.
1.1. Borpockl OTKpBITOTO THIIA,

No Bomnpoc Otser

ILII.

1. Describe the key | Key elements of a successful marketing strategy include:
elements of a Define the target audience. It's important to understand
successful who will be interested in your product or service, as well
marketing as their needs and preferences. This will help tailor your
strategy. marketing messages and tactics.

Develop a unique value proposition (USP). This is a
statement that differentiates your product or service from
competitors and highlights its unique advantages. The
USP should be clear, concise, and memorable.

Create a strong brand image. Create a unique and
recognizable brand identity that resonates with your
target audience and sets you apart from the competition.
This will help build trust and customer loyalty, increase
brand awareness, and boost sales.

Choose effective communication channels. Identify your
target audience and select appropriate channels to reach
them, such as social media, email marketing, or
traditional advertising.

Set measurable goals. This will allow you to track the
success of your marketing efforts and adjust your
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strategy as needed.

Continuously analyze and adjust your strategy. Regularly
evaluate your marketing efforts to optimize your
strategies and achieve your business goals.

1.2. KoHTponbHbIE 3aaHUS C KIIFOYaMH PABUIbHBIX OTBETOB.

3amanue 1.

Develop a conversational dialogue between a manager and a potential partner
using three types of questions: 2 General Questions, 2 Special Questions, 1
Alternative Question

Sample Answer:

"Good morning! Do you plan to expand your product range? (General) What
marketing channels are you currently using? (Special) Are you focusing on online or
offline advertising? (Alternative) Have you considered a partnership? (General)
When can we discuss the details? (Special)".

3ananue 2.
Develop a target audience research questionnaire containing: 3 general
questions, 3 specific questions, 2 alternative questions
Questions should be in different tenses (Present Simple, Past Simple, Future
Simple)
2. 3agaHusi KOMOMHUPOBAHHOTO THUIIA.

2.1. TecroBble 3a1aHusl ¢ 000CHOBaHUEM BBIOODA.

Ne Conepxanue 3anaHus [IpaBriIbHBIN ApryMeHTHI,
ILIL. OTBET 000CHOBBIBAIOIIIUE BHIOOD
OTBETa

1. | Choose the correct general OGmuit Borpoc Tpedyer
question about marketing oTtBeTa Yes/No u HaunHaeTCsl C
strategy: Answer options: | Do you plan | BcmomoraTenbHOro riarosa
a) What strategy did you to change | "Do"
use? b) Do you plan to your
change your marketing marketing
strategy? c¢) Are you using strategy?
digital or traditional
marketing?
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2.2. IlpakTrueckue 3aaaHus

3amanue 1. Role-playing "Partnership Telephone Negotiations"
Student A: Marketing Manager (asks questions about collaboration)
Student B: Potential Partner (answers questions, clarifies details)

3. 3ajaHus 3aKpHITOTO THUIIA.

3.1. TecToBbIE 3a1aHUA.

Tect 1.

BHumaTenbHO mpouMTaTh TEKCT 3aJaHUs U MOHATh, UTO B KaUECTBE OTBETA
0’KMAETCS TOJIBKO OJIMH U3 MPEIJI0KESHHBIX BAPUAHTOB.

BauMarenbHO npounTaTh MpeAJIOKEHHbIC BAPUAHTHI OTBETA.

BriOpath o1uH BepHBIN OTBET.

3anucarh TOJIbKO OYKBY BRIODAHHOIO BapHaHTa OTBETA.

During a marketing meeting, a manager asks: " our new advertising
campaign reach the target audience effectively last month?" Which question form
is correct?

a) Did

b) How did

¢) When did

d) Did or didn't.

A brand manager is conducting market research. Which question will help
identify the specific reasons behind customer preferences?

a) Do you like our products?

b) What features do you value most in our products?

c¢) Do you prefer quality or price?

d) Have you seen our advertisement?

Cemectp 2. Tema 4. IlnanupoBanue (Planning / Planung / Planification)
YK OC-4.4.
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1. 3agaHusa OTKPBITOTO THIIA.

1.1. Bormpockl OTKPBITOTrO TUIIA,

Ne Bomnpoc OtBer
.1
1 Describe Some key elements of effective meeting planning:
the key elements Defining the purpose. This is the foundation of the
of effective | entire process and helps determine the type of meeting
meeting (decision-making, brainstorming, or information update).
planning. Creating a clear agenda. It should include a brief

description of each item, the allotted time, and who will
lead the discussion.

Organizing the agenda into sections. This ensures
a structured flow and allows for grouping related items
for a more streamlined discussion.

Allocating time for each topic. This helps
participants stay focused and prevents one topic from
dominating the entire session.

Soliciting input from participants. Before
finalizing the agenda, it's a good idea to ask participants
about additional topics or issues they want to discuss.

Wrapping up. At the end of the meeting,
summarize the issues discussed, decisions made, and
next steps. This provides clarity, assigns responsibility,

and serves as a guide for future actions.

1.2. KOHTpOJILHI)IG 3a/laHUsA C KIIFOUaMHU IIPAaBUJIBHBIX OTBCTOB.

3amanue 1.
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Create a project planning dialogue between two colleagues using: 3

expressions with "going to", 2 constructions with the present continuous for

planned actions, 3 expressions with the verbs "plan," "hope," and "expect".

Vocabulary about "deadlines" and "agenda"

2. 3agaHusi KOMOMHUPOBAHHOIO THUIIA.

2.1. TecToBbI€ 3agaHusI ¢ 00OCHOBAHUEM BbIGOpA.

ConeprkaHue 3aaaHus

[TpaBun

bHBIU OTBET

ApPryMeHTHlI,

000CHOBBIBAIOIIIME BHIOOP OTBETA

Choose the correct
sentence to discuss the
planned meeting: Answer
options: a) I meet the client
tomorrow b) I am meeting
the client tomorrow c¢) I will
meet the client tomorrow

I am
meeting  the
client

tomorrow

Present Continuous HCHOJIB3yeTCs
JUIA 3aIUIAHUPOBAHHBIX JIEMCTBUN
B OnKamnIeM Oyymiem,
OCOOEHHO KOIJla BpeMsi U MECTO

ompe/ieIeHbI

2.2. IlpakTruyeckue 3aaaHus

3anmanue 1. Roleplay: "Negotiating Project Deadlines"

Student A: Project Manager (uses "going to" and "plan to" to propose

deadlines)

Student B: Client (uses "would like" and "hope to" to discuss deadlines)

3ananue 2. Developing a meeting plan

Create a detailed agenda in English

Describe planned actions using the present continuous and "going to"

Include phrases for effective negotiation

3. 3a1aHus 3aKpbITOTO THIIA.

3.1. TecToBBIE 3a1aHUA.

Tect 1.
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BaumarensHO Mpo4YUTaTh TCKCT 3aJldHUA U IMOHATH, YTO B KAa4YCCTBC OTBCTA

0KNAACTCA TOJBKO OJWH M3 MPCIIIOKCHHBIX BAPUAHTOB.

BaumarennHo Ipo4YuTaTh NPCIAIOKCHHBIC BAPHUAHTEI OTBCTA.

Bri6path o1uH BEpHBIA OTBET.

3anucarh TOJIbKO OYKBY BRIOpDAHHOTO BapHaHTa OTBETA.

Which phrase is most appropriate for negotiating deadlines in a business

meeting?

a) "You must finish this by Friday"

b) "We would like to propose extending the deadline to next week"

c¢) "I want this done immediately"

d) "You have to work faster"

Cemectp 3. Tema 1. Yupasiaenue nepconajiom (Managing People /
Personalveraltung / Gestion du personnel) YK OC-4.1.

1. 3amanus OTKPBITOrO THUIIA.
1.1. Bompochl OTKpBITOTO THIIA,

—=

No Bomnpoc

OTtBeT

Describe
the key qualities
of an effective
leader and their
impact on
teamwork.

Key qualities of an effective leader and their
impact on teamwork:

Flexibility and openness to change. The leader
understands that changing situations may require
different approaches. This allows them to navigate
uncertainty and lead the team to success. Clear vision.
The leader can inspire and motivate the team to work
toward a common goal, providing direction and purpose.

Ability to create a collaborative  work
environment. The leader encourages team members to
share ideas, knowledge, and resources. This makes the
team more effective, innovative, and successful. Ability
to influence others. The leader has strong influence
skills, which allows them to gain the support and
commitment of the team. Accountability. The leader
takes responsibility for failures, uses them as learning
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opportunities, and works with the team to find solutions.

Empathy. The leader invests in the team's growth,
communicates on a personal level, and listens with
empathy. Ability to motivate and inspire. A leader
creates a positive work environment where team
members can enjoy their work, feel part of the team, and
have a positive outlook on life..

1.2. KonTposbHbIE 3aaHus C KIIFOYaMU MPABUIIBHBIX OTBETOB.

3aganue 1.

[lepenummre NpsIMyro pedb B KOCBEHHYIO, UCTIOJb3YS MPABUIbHbBIE IJIaroJibl
Y TIPEJIJIOTH:

"I am proud of my team's work on this project," said the manager.

"We need to focus on improving our communication skills," the HR director
told the employees.

"Can you submit the report by Friday?" the supervisor asked me.

"Let's discuss the motivation strategy tomorrow," the team leader suggested..

3amanue 2.

Compose a dialogue between a manager and an employee, including:

5 examples of indirect speech

Verbs with the correct prepositions (depend on, apologize for, congratulate
on, etc.)

HR vocabulary (leadership, motivation, feedback).

2. 3ajanusi KOMOMHUPOBAHHOTO THIIA.
2.1. TecroBble 3amanus ¢ 000CHOBaHHUEM BBIOOpA.

Ne Conepxanue [IpaBu ApryMeHTHI,
Il 3aJaHUs JIBHBIA OTBET | 00OOCHOBBIBAIOIINE BBIOOD
I OTBETA
1 Choose the correct I'maron "motivate"
preposition: "Good leaders Tpebyer mpemnora "for" mnpu
know how to motivate yKa3aHUU HIPUYHHBI
their team achieving for MOTHBAIIUHA
common goals."
Answer options:
a) for b) to c) at
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3amanue 1. Role-playing game: "Interviewing a Candidate for a
Management Position"

Student A: HR Manager (asks questions about leadership qualities using
indirect speech)

Student B: Candidate (describes their team management skills)

3. 3ajaHust 3aKpBHITOrO THUIIA.
3.1. TecToBbIe 3a1aHus.

Tecr 1.

BHuMaTenbHO Mpo4uTaTh TEKCT 3aJaHUSl U MOHSIThH, YTO B Ka4eCTBE OTBETa
OKUJIA€TCS TOJILKO OJMH U3 MPEIJIO’KEHHBIX BAPUAHTOB.

BuaumaTenbHO mpoYnTaTh MPEAI0KEHHbIE BADUAHTHI OTBETA.

BriOpaTh o1uH BepHBIN OTBET.

3anucath TOJIBKO OYKBY BRIOPDAHHOTO BapraHTa OTBETA.

During a team meeting, the manager said: "I need everyone to contribute
the project success." Choose the correct preposition.

a) for

b) to

¢) with

d) at.

Which sentence correctly reports this statement: "We are implementing new
motivation strategies," the HR director said.

a) The HR director said that they implemented new motivation strategies.

b) The HR director said that they were implementing new motivation
strategies.

c) The HR director said that they have been implementing new motivation
strategies.

d) The HR director said that they had implemented new motivation
strategies.

Cemectp 3. Tema 3. Hosblii 0u3nec (New Business / Neues Geschaft /
Nouvelle Entreprise) YK OC-4.3.

1. 3agaHusa OTKPBITOTO THIIA.

1.1. Bonpocsl OTKpBITOTO THMA,
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Ne Bomnpoc OtBer
.1
1 Describe Some key strategies for resolving conflict in an
the main | organization include: Establishing clear communication

strategies for
conflict
resolution in an

organization.

channels. Regular meetings and feedback sessions ensure
ongoing communication and help avoid future
disagreements.

Defining acceptable behavior and norms. Using
team charters or agreements helps minimize
misunderstandings and establish standards for acceptable
behavior.

Promoting empathy  and  understanding.
Participating in activities such as point-of-view sessions
and role-playing exercises helps better understand the
different perspectives and motivations behind others'
reactions. Implementing structured conflict resolution
processes. Defining the problem, considering all relevant
perspectives, and finding solutions that benefit all
parties. Using mediation and facilitation. In some
situations, the involvement of a neutral third party, such
as a mediator or facilitator, can be helpful. They can
neutrally guide conversations and help reach a solution
more quickly and successfully than the group could on
its own. Promoting collaboration and team building.
Frequent team-building exercises foster mutual respect
and understanding among team members, which helps
avoid confrontations. Offer training and resources.
Employees can better manage disagreements if they
receive training in key areas, including stress
management, communication, and bargaining.

Monitor and evaluate conflict resolution efforts.
It's important to regularly evaluate the success of conflict
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resolution techniques to refine strategies and make any
necessary modifications.

1.2. KoHTposbHbIE 3aaHUs C KIIFOYaMU MPABUIIBHBIX OTBETOB.

3amanue 1.

Form nouns from the following verbs using the suffixes -tion, -ment, -er:.

mediate — (mocpeTHUK)
negotiate — (meperoBopsI)
agree — (cornaiieHue)
manage — (MeHemKep)
resolve — (petieHue)
3ananue 2.

Create five conditional clauses of different types describing conflict

resolution strategies. Use vocabulary relevant to the topic.

2. 3agaHus KOMOMHUPOBAHHOTO THUIIA.

2.1. TecToBble 3amauusa ¢ 000OCHOBAHUEM Bbibopa.

Ne Conepxanue [IpaBu ApryMeHTHlI,
Il 3aJaHUs JILHBIA OTBET | 00OOCHOBBIBAIOIIIHE BBIOOD
JIIL OTBETa

1 Choose the correct Cybduxc -tion sBnsercs
noun formed from the verb POTYKTUBHBIM IS
"resolve": , oOpazoBaHUs

. resolution
Answer options: a) CYIIECTBUTEIbHBIX oT

resolvement b) resolution TJIaroJioB, MpaBuibHas GopMma -
c) resolvation resolution

3ananue 1. Role-playing game "Mediation in a Conflict Situation"
Student A: Mediator (uses conditional sentences to propose solutions)
Student B/C: Conflicting parties (use conflict resolution vocabulary)
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3. 3a1aHus 3aKpbITOTO THUIIA.

3.1. TecToBbIe 3agaHus.

Tecr 1.
BHUMaTENBHO MPOYNUTATh TEKCT 3aJIaHUs M MOHATH, YTO B KaU4eCTBE OTBETA

0KNAACTCA TOJBKO OJWH M3 MPCIIIOKCHHBIX BAPUAHTOB.

BHuMaTenbHO MpOYNTATH MPEIJI0KEHHBIE BAPUAHTHI OTBETA.
Bri6path o1uH BEpHBIA OTBET.

3anucarh TOJIbKO OYKBY BRIOpDAHHOTO BapHaHTa OTBETA.

Which word formation is correct for describing a person who helps resolve

conflicts?

a) Mediation
b) Mediate
c) Mediater
d) Mediator.

Complete the conditional sentence for conflict resolution: "If both parties
openly, they will reach an agreement."

a) communicate

b) communicated

¢) had communicated

d) will communicate.

Cemectp 3. Tema 4. Ilpoaykrsl (Products / Produkte / Produits) YK

0C-4.3.
1. 3agaHus OTKPBITOTO THUIIA.
1.1. Bonpocsl OTKPBITOTO Tvna,
No Bomnpoc OtBer
.10
Describe Market Research: It involves exploring the
the key market | unexplored market to understand its people, customer
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entry conditions
for a new

business.

preferences, market competition, and rules and
regulations. This can be achieved using various tools and
methods, such as surveys, focus groups, competitor
analysis, data analytics, and product review analysis.
Market Strategy Development: This step involves
creating an entry strategy that aligns with your
company’s overall business goals. It will help you decide
on the best approach, such as direct entry, strategic
alliance, or partnership.

Feasibility Study: Here, you have to conduct an
analysis of financial and operational feasibility, including
cost-benefit analysis, potential return on investment, and
resource requirements. You will identify potential risks
and develop mitigation strategies at this stage of the
process. Product or Service Adaptation: This step is for
modifying existing products to fit the unique needs and
preferences of your unexplored market. Compliance with
local regulations and standards should be ensured in this
step.

1.2. KoHTponbHBIE 3aJaHHS C KIIFOYaMH TPABUIIBHBIX OTBETOB.

3aganue 1.

Write a business plan for launching a company using clauses of time (as

soon as, before, after, when, until):

5 complex sentences with clauses of time

Vocabulary on the topic "new business"

Description of the sequence of actions during launch

2. 3agaHus KOMOMHUPOBAHHOTO THUIIA.

2.1. TecroBble 3a1aHusl ¢ 000CHOBaHUEM BBIOOpA.

—=

(o Conepxanue [IpaBu AprymeHTHl,
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1l 3a/T1aHUS JHHBIA OTBET | 0OOCHOBBIBAIOIIINE BBIOOD
I OTBETa

1 Choose the correct Coro3 "after" mpaBuIIbHO
subordinate clause of time: yKa3bIBaeT Ha
" we complete MIOCJICIOBATEIILHOCTh
competitor analysis, we After JNEUCTBUI: CHaYajla aHaju3,
will define our unique 3arem onpenenenue Y TII
selling proposition."
Answer options: a) After
b) Until c) Before

3ananue 1. Roleplay: "Negotiating with an Investor"
Student A: Startup Founder (uses time clauses to describe stages)
Student B: Investor (asks about terms and conditions)

3. 3a1aHus 3aKpbITOrO THIIA.

3.1. TecToBBIE 3a1aHUA.

Tecr 1.

BHumaTenbHO mpounTaTh TEKCT 3aJaHus U MOHATh, UTO B KAUECTBE OTBETA
0>KMJAETCS TOJILKO OJIMH U3 MPEIIOAKECHHBIX BAPUAHTOB.

BHuMaTenbHO MpOYNTATH MPEJI0KEHHBIE BAPUAHTBI OTBETA.

Bri6path o1uH BEpHBIA OTBET.

3anucaTh TOJIBKO 6y1(By BBI6paHHOI‘O BapuaHTa OTBETA.

Which time clause correctly completes this sentence about business
planning: "We will conduct market research we develop our product
strategy."

a) after

b) until

c¢) while

d) during.
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Cemectp 4. Tema 1. Bpenab! (Brands / Marken / Marques)YK OC-4.1.

1. 3agaHusa OTKPBITOTO THIIA.

1.1. Bonpockl OTKPBITOTO t1na,

Ne Bomnpoc OtBeT
.11
1 Describe Some key characteristics of a successful market-
the key | leading brand:
characteristics of Understanding the target audience. This allows for
a successful | the development of a marketing strategy. Unique brand

market-leading | identity. This includes the brand mission, visual elements
brand. (logo), and the company's value proposition.

Quality and consistency. Maintaining a high level
of products and services is essential, as well as ensuring
their consistency across all markets. Effective leadership.
A brand leader understands the company's core goals and
motivates the team to achieve results. Passion and
commitment. The enthusiasm with which management
and brand ambassadors communicate and interact with
the product determines how well it sells. Loyalty. Unique
and exclusive brand characteristics create an emotional
connection with the target audience, leading to repeat

purchases.

1.2. KOHTpOJ'IBHLIe 3aJlaHus C KIIFOUaMU IIPABUJIBHBIX OTBCTOB.

3amanue 1.

Describe the activities of an international brand using the passive voice in
different tenses: 3 sentences in the Present Simple Passive, 2 sentences in the
Present Continuous Passive, 2 sentences in the Present Perfect Passive. Vocabulary
on the topic of "brands" and "outsourcing"
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2. 3anaHusi KOMOMHUPOBAHHOTO THIIA.

2.1. TecToBble 3amanusa ¢ 0OOCHOBAHUEM Bbibopa.

Ne Conepxanue [IpaBu ApryMeHThl,

I 3aJIaHUs JIBHBIN OTBET | 000CHOBBIBAIOIIINE BBIOOD
1L OTBeETa

1 Choose the correct Present Simple Passive

passive construction: "Our
products in
environmentally  friendly
facilities." Answer options:
a) are produced b) produce
¢) is produced

are produced

MPaBUIILHO ONUCHIBAET
pEerynsipHBIN IpolLece
IPOU3BOJICTBA C AKIIEHTOM Ha

JICUCTBUE, a HE UCIOJIHUTEIS

3ananue 1. Role-playing game: "Brand Presentation to Investors"

Student A: Brand Representative (uses passive voice to describe processes)

Student B: Investor (asks questions about brand characteristics)

3. 3aaHus 3aKpHITOTO THUIIA.

3.1. TecToBEbI€ 3a1aHUA.

Tecr 1.

BaumarennHo Ipo4YuTaTh TCKCT 3aldHUA M IIOHATHb, YTO B KAa4CCTBC OTBCTA

OKHUIACTCA TOJIBKO OAWH U3 IIPCIJIOKCHHBIX BAPUAHTOB.

BuaumarensHo IMpOYUTAaTh MPCIIOKCHHBIC BAPHAHTBI OTBCTA.

BriOpath 01uH BEpHBINA OTBET.

3anucath TOJIBKO OyKBY BRIOPAHHOTO BapHaHTa OTBETA.

Which sentence correctly uses Present Simple Passive to describe brand

operations?

a) The company outsources manufacturing to reduce costs

b) Products are manufactured in several countries to optimize production

c¢) The brand is launching a new marketing campaign

d) Customers have recognized the brand quality.
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Cemectp 4. Tema 2. IlyremrecrBus (Travel / Reisen / Voyages) YK

0C-4.2.
1. 3amanus OTKPBITOrO THUIIA.
1.1. Bonpocsl OTKPBITOTO Tvna,
No Bomnpoc OTtBeT
.10
1 Describe Some key factors to consider when choosing a

the key factors
when choosing a
hotel for a

business trip.

hotel for a business trip: Location. It's best to choose a
hotel near meeting venues, conference centers, or offices.
Proximity to transportation hubs, such as airports or
metro stations, is also important. Business amenities.
Hotels with business centers, meeting rooms, and
workspaces are 1ideal. Reliable high-speed internet
connection. Uninterrupted high-speed Wi-Fi is essential
for participating in virtual meetings, sending important
emails, and conducting research.  Convenient
transportation options. Hotels located near airports and
offering shuttle services will make your trip more
convenient. Booking flexibility and cancellation policies.
It's best to choose hotels with clear booking policies and
cancellation policies. Additional services. These include,
for example, laundry services, fitness centers, and on-site
restaurants. Service quality. Responsible and courteous
staff will help resolve any issues that arise during your
trip. Comfort and additional amenities. These include,
for example, room service, spa services, and recreational

arcas..

1.2. KOHTpOJ'IBHI)Ie 3alaHus C KIIFOUaMU IIPAaBUJIBHBIX OTBCTOB.
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3amanue 1.

Compose a dialogue between a manager and a secretary about organizing a
business trip, using: 3 "be going to" constructions for planned actions, 2
constructions with the future simple for spontaneous decisions, 2 constructions
with the present continuous for fixed arrangements. Vocabulary related to "travel"

and "transportation"

2. 3agaHusi KOMOMHUPOBAHHOTO THUIIA.

2.1. TecToBble 3amanusa ¢ 000OCHOBAHUEM Bbibopa.

Ne Conepxanue [IpaBu AprymMeHTHlI,
Il 3aJ1aHUSs JIBHBIIA OTBET | 000CHOBBIBAIOIIHNE BEIOOD
I OTBETa

1 Choose the correct Konctpykmus "be going to"
construction for  the BBIpAXKaeT 3apaHee
planned action: "I , 3aIJTAaHUPOBAHHOE HAMEPEHUE

; am going to
my hotel room online
book

tonight." Answer options:
a) will book b) am going to

book c) am booking

3ananue 1. Create itineraries for a business trip. Develop a detailed itinerary
using various future forms. Describe the booking and check-in process. Include

transportation arrangements.

3. 3a1aHus 3aKpbITOrO THUIIA.

3.1. TecToBBIE 3a1aHUA.

Tecr 1.

BHuMmaTenbHO mpounTaTh TEKCT 3aJaHus U MOHATh, UTO B KAUECTBE OTBETA
0>KMJAETCS TOJIBKO OJIMH U3 MPEIIOAKECHHBIX BAPUAHTOB.

BHuMaTenbHO MpOYNTATH MPEIJI0KEHHBIE BAPUAHTBI OTBETA.

BriGpath o1uH BEpHBIA OTBET.

3anucaTh TOJIBKO 6y1<By BBI6paHHOI‘O BapuaHTa OTBETA.
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You're planning a business trip and need to arrange transportation from the
airport.  Which sentence correctly uses "be going to" for a pre-planned
arrangement?

a) I think I will take a taxi from the airport

b) I'm going to book an airport transfer in advance

c) I take the airport shuttle every time

d) I'm taking the 5 PM train tomorrow.

During hotel check-in, which question is most appropriate for a business
traveler?

a) Do you have a swimming pool?

b) Could I have a late check-out until 2 PM?

c) Where is the nightclub?

d) Are there any tourist attractions nearby?

Cemectp 4. Tema 3. Ctpykrypa komnanuu (Organization /
Unternehmensstruktur / Organisation de 1'entreprise) YK OC-4.3.

1. 3amanus OTKPBITOrO THUIIA.

1.1. Bonpocsl OTKPBITOTO Tvna,

Ne Bomnpoc OtBet
ILII

1 Describe Some key factors to consider when choosing a
the main | hotel for a business trip: Location. It's best to choose a
elements of a | hotel near meeting venues, conference centers, or offices.
company's Proximity to transportation hubs, such as airports or
organizational metro stations, is also important. Business amenities.
structure and | Hotels with business centers, meeting rooms, and
how they | workspaces are ideal. Reliable high-speed internet
interact. connection. Uninterrupted high-speed Wi-Fi is essential

for participating in virtual meetings, sending important

emails, and conducting research.  Convenient
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transportation options. Hotels located near airports and
offering shuttle services will make your trip more
convenient. Booking flexibility and cancellation policies.
It's best to choose hotels with clear booking policies and
cancellation policies. Additional services. These include,
for example, laundry services, fitness centers, and on-site
restaurants. Service quality. Responsible and courteous
staff will help resolve any issues that arise during your
trip. Comfort and additional amenities. These include,
for example, room service, spa services, and recreational

arcas.

1.2. KoHTponbHBIE 3aJJaHHS C KIIFOYaMH TPABUIBHBIX OTBETOB.

3aganue 1.

Describe the company's organizational structure using: 5 sentences with a

gerund (-ing form), 5 sentences with an infinitive (to + verb), Correct articles (a,

an, the). Key vocabulary related to the topic

2. 3agaHusi KOMOMHUPOBAHHOTO THIIA.

2.1. TecToBble 3amanusa ¢ 0OOCHOBAaHUEM Bbibopa.

No Conepxanue [IpaBu ApryMeHTHlI,
I 3aJ1aHUS JIBHBIN OTBET | 000CHOBBIBAIOIIIHNE BBIOOD
I OTBETa
1 Choose the correct The verb "plan" requires an
form: "The company plans infinitive with "to" after it.
new departments
next year." Answer to create
options: a) creating b) to
create c) create
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3amanue 1. Creating an organizational chart. Develop a company structure
chart. Describe the functions of departments using gerunds and infinitives. Explain
the interactions between departments.

3. 3a1aHus 3aKpbITOrO THIIA.

3.1. TectoBbIe 3agaHus.

Tecr 1.

BHuMarenbHO NpoyuTaTh TEKCT 3aJaHUs U MOHATH, YTO B KAYECTBE OTBETA
0’KMJAETCS TOJILKO OJIMH U3 MPEIIOKECHHBIX BAPUAHTOB.

BHuMaTenbHO MpOYNTATH MPEIJI0KEHHBIE BAPUAHTHI OTBETA.

Bri6path o1uH BEpHBIA OTBET.

3anucarh TOJIbKO OYKBY BRIOpDAHHOTO BapHaHTa OTBETA.

Choose the correct grammatical form: "The new manager suggested
weekly team meetings to improve communication."

a) to hold

b) hold

¢) holding

d) held.

Which article is correct in this sentence: "We need to hire IT
specialist for our technical support department."

a)a

b) an

c) the

d) -

3. What is the primary function of a company headquarters?
a) Handling daily customer complaints

b) Making strategic decisions and overseeing operations

¢) Performing routine administrative tasks

d) Managing individual team projects.
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Select the proper grammatical construction: "The customer service

department aims
a) improving
b) to improve
c) improve

d) improved.

client satisfaction levels this quarter."

Which factor is most crucial for successful teamwork in different

departments?

a) Having identical working schedules

b) Clear communication and defined responsibilities

¢) Working completely independently

d) Avoiding any conflicts at all costs.

Cemectp 4. Tema 4. Tpenanl n usmenennsi (Change /Trends und
Wandel / Changement) YK OC-4.4.

1. 3aganust OTKPBITOrO THUIIA.

1.1. Bonpocsl OTKPBITOTO Tvna,

=

o Bomnpoc

OTtBeT

1 How do mergers
and acquisitions
impact the long-
term

development of

companies?

Mergers and acquisitions can positively impact a
company's long-term development for the following
reasons: Market growth. In a highly competitive
environment, mergers and acquisitions allow companies
to rapidly expand scale, enter new markets, and achieve
higher revenue growth. Improved market position and
competitiveness. Increasing market share, expanding
brand influence, and capturing new market opportunities
strengthen market position. Increased -efficiency.
Mergers and acquisitions allow companies to effectively
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control costs, improve production efficiency, and
optimize resource allocation.

Increased company value. Increased market value
and improved shareholder position following a merger or
acquisition are important indicators for assessing long-
term impact. Combination of intellectual property,

research  capabilities, and talent. Mergers and

acquisitions allow companies to accelerate product

development, expand service offerings, and strengthen

their long-term competitive advantage.

1.2. KoHnTposbHBIE 3aaHUs C KIIFOYaMU MPABUIIBHBIX OTBETOB.

3amanue 1.

Analyze the business case of a company facing the need for digital

transformation, using all three types of conditional sentences: 3 sentences of Type

1 (real risks), 3 sentences of Type 2 (strategic planning), 3 sentences of Type 3

(analysis of past mistakes).

2. 3agaHusi KOMOMHUPOBAHHOTO THIIA.

2.1. TecToBble 3amanusa ¢ 0OOCHOBAaHUEM Bbibopa.

Conepxanue 3aganust | [lpaBuiibHbBIM ApryMeHTHI,
OTBET 000CHOBBIBAIOLIUE BBIOOD
OTBETA
Select the correct 1-i THUI YCIIOBHBIX

Type 1 conditional ) . | mpemoxeHnii  UCIOJb3yeTCA
P o If we investin | P Y
sentence to predict risks: digital JUIl pEalbHbIX CUTyalHd B
Answer options: a) If we ) 0 €M U IPOTHO3UPOBAHUS
' .p . ) transformation, | 277 P P
invested in innovation, we ) KOHKPETHBIX PE3yIbTaTOB.
we will
would be more )
- improve
competitive; b) If we .
. ' o efficiency
invest n digital
transformation, we will
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improve efficiency; c) If
we had invested earlier,
we would have avoided
problems

XN

3apanue 1 Analyze a corporate restructuring case. Identify past mistakes
using Type 3 conditional sentences. Develop a change plan using Types 1 and 2.

Evaluate the potential of innovations for long-term development.

3ananue 2 Complete the sentences with the correct adjective from the box

(kind, selfish, creative, forgetful, talkative, reliable, jealous, rude).

She always helps others—she is very

He never shares his toys—he’s a bit

My sister paints beautiful pictures—she’s very

I always lose my keys—I’m so !

My friend never stops speaking—she’s very

You can always trust him—he’s very

She gets angry when her friends talk to others—she’s

He never says "please" or "thank you"—he’s very

3ananue 3 Are you more calm or nervous in difficult situations? Write 100-

150 words

3ananue 4. For each answer, write a correct question in the specified tense.
1. Question: ? Answer: She works

in a hospital.

2. Question: ? Answer: They visited

Paris last summer.

3. Question: ? Answer: He will call

you tomorrow.

4. Question: ? Answer: The kids are

playing outside.



5. Question:

? Answer: I was

reading a book at § PM
6. Question:

? Answer: At this time

tomorrow, she will be flying to Rome.

7. Question: ? Answer: He has
finished his homework.

8. Question: ? Answer: She had
already left when I arrived.

9. Question: ? Answer: hey have

been waiting for an hour.
10.Question:

working there for five years before he quit.

6.3. Kputepun u mkana oueHuBanus Ha ocHoBe bPC.

? Answer: He had been

KPUTEPMHN OLIEHMBAHM A

PE3VJIbTAT B
BAJUJIAX

JlaH TIONHBIN, B JIOTMYECKOW MOCIEAOBATEIBHOCTH Pa3BEPHYTHIM
OTBET Ha IMOCTaBJEHHBIM BOINPOC, T/€ OH MNPOAEMOHCTPUPOBAI
3HaHWS TIpeIMeTa B TIOJHOM oObeMe Yy4eOHOW IporpamMMel,
JIOCTAaTOYHO TITYOOKO OCMBICIMBAET AUCIUIUIMHY, CAMOCTOSATENBHO,
W UCYCPIIBIBAIOIIEC OTBEYACT Ha JIOMOJHHUTEIbHBIE BOMPOCHI,
MPUBOAUT cOOCTBEHHEIE pUMEPHI o npooOJieMaTuke
MOCTABJICHHOTO BOIPOCa, PEIIMI TPEIIOKCHHBIC PAKTUYECKUE
3agaHus 0e3 OMIMOOK

40

Jlan pa3BepHYTHI OTBET Ha IIOCTaBICHHBIH BONpPOC, Tae
OoOyJaromuicss JEMOHCTPUPYET 3HAHWSA, NPUOOPETECHHBIE Ha
JEKIMOHHBIX M CEMHHAPCKUX 3aHATUAX, a TaKXKe IIOJyYCHHBIC
MOCPEJICTBOM H3y4YeHHsI 00S3aTeNbHBIX Y4YeOHBIX MaTEpHaioB IO
KypCy, JaeT apryMEHTHPOBAaHHBIC OTBETHI, IPUBOJMUT IPHUMEPHI, B
OTBETE€ MPUCYTCTBYET CBOOOAHOE BJIAJCHUE MOHOJIOTHYECKON
peublo, JIOTUYHOCTh M IOCIENOBAaTEIbHOCTh OTBeTa. (OJgHaKO
JIOITyCKAeTCsl HETOYHOCTh B OTBETE. Pemmn mpeanoXeHHbIe
NpaKTHYECKHE 3a/IaHHS C HEOOJIBIIUMH HETOYHOCTSMH.

30-39

JlaH OTBeT, CBUIIETEIbCTBYIOIINI B OCHOBHOM O 3HAHHUH MPOLECCOB
M3y4aeMOM  JUCUMIUIMHBI,  OTJIMYAKOLIMKCI  HEAOCTAaTOYHOU
[IyOMHOM M TOJMHOTOM pAacKpbITUS TEMbl, 3HAHHUEM OCHOBHBIX
BOIPOCOB TeOpHH, clabo cHopMUpPOBAaHHBIMU HABBIKAMHU aHaJIH3a
SIBJIeHHfI, mponeccos, HEIO0CTAaTOYHBIM YMCHUEM JaBaThb
apryMEHTUPOBAaHHBIE  OTBETBI U IPUBOJWUTH  IPUMEPBHI,
HEJI0OCTaTOYHO CBOOOJHBIM BJIAJICHUEM MOHOJIOTHYECKON peublo,
JOTUYHOCTBIO M TIOCJIENOBATEIbHOCTBIO OTBeTa. Jlomyckaercs
HECKOJBKO OIMMOOK B  COACP)KAaHMM OTBETA M PEIICHUH

20-29
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IMPAKTUYCCKUX SaI[aHHﬁ.

JlaH OTBET, KOTOPBIA COACPKUT PsJ CEPbE3HBIX HETOYHOCTEM, 0-19
OoOHapy’KMBAIOIIUKA HE3HAHHE MPOLIECCOB M3y4yaeMOil IpeaMeTHOH
o0nacTv, OTIMYAIOUIUICS HErNIyOOKUM  pacKpbITUEM  TEMBI,
HE3HAaHMEM OCHOBHBIX BOIIPOCOB TEOPHH, HEC(HOPMHPOBAHHBIMU
HaBbIKAMHU AaHaJIM3a SBJICHUM, IPOLIECCOB, HEYMEHUEM JaBaTh

APpTryYMCHTUPOBAHHLIC OTBCTHI, CJ1a0BIM BJIaACHHUCM
MOHOJIOTIYECKOI PEYbIO, OTCYTCTBUEM JJOTUYHOCTH u
IIOCJIICAOBATCIIBHOCTH. BriBoanl IIOBCPXHOCTHEI. Pemenue

IPAKTUUECKUX 3a/laHuil HE BBIIIOJIHEHO, T.e. OOydJarolmuiica He
CHocOOEH OTBETHTh Ha BOIPOCHl Jake€ HpPU JOHNOJHUTEIbHBIX
HAaBOJSIIMX BOIIPOCAaX MPENOAaBaTEII.

6.4. Jlna pemieHuss KOHTPOJIBHBIX 3aJlaHUN OO0YyYaromeMycsi pasperiaeTcs
WCIIOJIb30BAHUE KaJIbKYJISATOPA.

7. MCTOI{H‘leCKHe MaTepuaJabl IO OCBOCHUIO ITUCIHUNIIINHDBI (MOIlyJIﬂ)

OcBoenue nucuumauHbl  «/HOCTpaHHBI  A3BIK» MpEANojaraer Kak
ayJIMTOPHYI0, TaK U CAMOCTOSITENIbHYIO pabOTy CTY/IE€HTOB.

AyautopHass pabora mnpoBoauTca B (oOpMe MPAKTUUYECKUX 3aHATHM.
[ToaroroBka K 3aHATUSAM JOJKHA HOCUTh CUCTEMATHYECKUN XapaKTep. ITO MO3BOJIAT
oOy4aroniemMycst B OJTHOM 00beMe BBITIOJIHUTE BCEe TPEOOBAaHMSI MPEIIOAaBaTENS.

CamocrosiTenbHas paboTa sIBIsETCS 0053aTeIbHBIM KOMIIOHEHTOM Ipoiiecca
MOATOTOBKHU OakanaBpoB, OHa dbopmupyet OTBETCTBEHHOCT,
JUCHMIUTMHUPOBAHHOCTD U CIIOCOOCTBYET OCO3HAHHOM MO3HABaTENIbHON aKTUBHOCTH,
BBIPAOOTKE MPAKTUYECKUX HABBIKOB PabOTHI ¢ y4eOHOM JTUTEpaTypOH.

OO0mmii 00beM ayJUTOPHONM M CaMOCTOSTEIBHOW pabOTHl OmMpenesieTcs
y4e0HO-TEMaTHUECKUM IJIaHOM (CM. paHee). M3yueHWe NUCUMIUIMHBI 3aBEPIIACTCS
3a4€TOM Ha MPOMEKYTOUHBIX ATAlax, IK3aMEHOM (Ha 3aBEpIIAIOIIEM 3Tare Kypca).

VYcnenHoe wH3ydeHHWE JUCUUIUIMHBI TpeOyeT MOCEUIeHUsI MPaKTUYECKHUX
3aHSTHI, aKTUBHOM pabOThI B MPOIECCE 3aHSTHM, BBHIMOIHEHUS y4eOHBIX 3aJaHUMN
IpernoaBaressi, 03HaKOMJIEHUS! C OCHOBHOM U JIONIOJIHUTENIbHOM JIUTEpaTypOH.

B xoze mpakTU4yecKux 3aHATUNA MPOUCXOIUT U3YYEHUE U OCBOCHUE YUEOHBIX
TeM. OHU choyXar I O3HAaKOMJIGHHS C MaTepualioM, pPa3BUTUS HEOOXOIUMBIX
KOMMYHUKATUBHBIX YMEHUW U HABBIKOB, IPUOOPETEHHS OMbITA YCTHBIX MYyOJIUYHBIX
BBICTYIUIEHUW, BEIEHUS JUCKYCCUHM, apryMEHTalluh W 3alllUThl BBIJIBUTAEMBIX
MOJIOXKEHUH, a TAaKXKe JJIsl KOHTPOJIA IMPENOJaBaTeNIeM CTEIEHH IOATOTOBIEHHOCTU
CTYJEHTOB 110 U3y4aeMOM JUCLHILINHE.

[Ipu mOAroTOBKE K MPAKTUYECKOMY 3aHSATHUIO, 00yUaronieMycs He00X0IuMO:

MOBTOPATH MPOMIECHHBIN paHee y4eOHbIH MaTepHall 0 PEKOMEHI0BAHHOMY
Y4eOHUKY, a TAKXKE C OMOPOU Ha JINYHbIE KOHCTIEKTHI 3aHITUH;
BBINIOJIHATH 3a/IaHHbIE MPENOJaBaTeeM YCTHbIE M NUCHbMEHHBIE 3aJaHus,
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CIlIyKalue CUCTEMATU3alTINN 3HAaHUU U HOI[FOTOBKOﬁ K CICAYOIICMY 3aHATHIO.

OCHOBHOIM  IIEJIBI0  CaMOCTOATENBHON  pabOThl  CTYACHTOB  SIBJISIETCS
yllydlieHue Npo(eCcCUOHATBbHOW MOATOTOBKM OOY4YaroIIMXCs, HalpaBiIE€HHOE Ha
dbopmupoBaHre IEHCTBEHHONW CHUCTEMBbl (yHIAMEHTAIBHBIX M TPOohecCHOHATBHBIX
3HAaHUHM, YMEHUN U HaBBIKOB, KOTOPbIE OHU MOTJIM Obl CBOOOJHO U CaMOCTOSITEIHHO
NPUMEHATH B IPAKTUUECKOHN JEATEIHHOCTH.

CamocrosiTenbHas paboTa CTYJEHTOB MO AUCHUIUINHE «HOCTpaHHBIN A3BIK
crocoOCTByeT 0OoJiee IIIyOOKOMY YCBOCHHMIO HM3y4aeMOI'o Kypca M IMPOBOJIUTCA B
CIIEYIOIINX BUAAX:

— TMOATOTOBKA K 3aHATHUSM B COOTBETCTBHMM C 33/IaHUsSMH  Ha
CaMOCTOSITENIbHYI0 paboTy € UCHOJIb30BAaHUEM PEKOMEHJIOBAHHOTO
y4eOHHUKa, MAaTepUAIOB MPAKTUUECKUX 3aHATUN U MPUBEICHHBIX HHUKE
HCTOYHHUKOB JINTEPATYPHI;

— BBINIOJTHEHUE UHIUBUYaJbHBIX JTOMAIIHUX 33aHUA;

— TMOATOTOBKY YCTHOTO BBICTYIUICHUS Ha MPAKTUICCKOM 3aHSTHU;

— TMOATOTOBKY IMPE3CHTALNN K BBHICTYIUICHUSIM;

— TMOATOTOBKY JHMAJIOra, 3CCe;

— TMOATOTOBKA K MPOMEXYTOYHON aTTeCTaLlUU.

[TonroToBka K MPOMEKYTOYHOH aTTECTAllMU OCYIIECTBIACTCS CTYACHTOM
CaMOCTOSITEIFHO C HCIIOJIb30BAaHMEM TIEPEYHS BOIPOCOB K MPOMEKYTOYHON
aTTecTalui, KOHCTIIEKTa JICKIUH MO0 TUCIUIUIMHE W PEKOMEHIOBAHHBIX MCTOYHHKOB
JUTEPaTYPHI.

B mepwon moAroToBKM K MPOMEKYTOYHOW aTTECTAllUU CTYJIEHTHI BHOBB
oOpalaroTcss K mpoilieHHoMy ydeOHoMy Martepuainy. [Ipy 3TOM OHM HE TOJIBKO
YKPEIUIAIOT TOJyUYeHHbIE 3HAHUS, HO W MOJy4aroT HOBbIE. IloaroroBka cryaeHra k
IPOMEXKYTOUHOM aTTECTallMM BKIIIOUAET B ce0s CIEIyIOIINEe ITalbl:

- CaMOCTOsTeIbHAsI paboTa B TEUEHUE CEMECTPA;

- HEMOCPEACTBEHHAs TOJTOTOBKA B THU, MPEALICCTBYIONINE MPOMEXKYTOIHON
aTTeCTaluy 1Mo TeMaM Kypca;

- TIOCETIIEHUE CTICIIMATBHBIX YaCOB KOHCYJIBTAIUN C TIPETOIaBaTeIIeM.

CamocrosiTenbHas paboTa CTY/IEHTOB SIBIISIETCSI BAXKHBIM STAllOM MOJTOTOBKU
K 3a4eTy/dPK3aMeHy, TMOCKOJIbKY CTYIEHT HMMEET BO3MOXKHOCTH OIICHHTH YpPOBEHB
COOCTBEHHBIX 3HAHUI U CBOEBPEMEHHO BOCIIOIHUTH UMEIOIITHECS MPOOEIIbI.

OCHOBHBIM HMCTOYHHKOM IIOJATOTOBKH K TIPOMEKYTOYHOW aTTECTAIUU
SBIISIIOTCS  PEKOMCHJIOBAaHHBIC YYCOHWKH, T/e Yy4YeOHBIH MaTepuan JaeTcs B
CUCTEMAaTU3UPOBAaHHOM BH/[IE, a TAK)KE€ KOHCHEKThI 3aHATHM, B KOTOPHIX OCHOBHBIE
MOJIOKEHUS €ro JeTAM3UPYIOTCS, MOJKPEIUISIIOTCS YTOUHEHUSIMU NpernoaBaTens. B
X0/ TOJITOTOBKU K IIPOMEXKYTOUHOM aTTecTallui CTyJeHTaM HE0OX0AUMO 00pamiaTh
BHUMAHUE HE TOJIbLKO HAa YPOBEHb 3allOMHUHAHMS, HO U HA CTENEHb MOHUMAaHUS
U3J1araeMoro Matepuana.
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8. Y4yeOHast IuTepaTypa u pecypchbl HH(POPMAIIHMOHHO-
TeJIEKOMMYHUKAIIMOHHOM ceTu UHTEpHeET

8.1. OcHoBHas nuTeparypa

AHTTTUACKUH S3bIK

1. MakapoBa, E. A. Anrmwmiickuili s3eik mjis ncuxosnoroB (B2—Cl1) :
y4eOHUK U TpakTUKyM s By30B / E. A. MakapoBa. — 4-e u3z., nepepad. u AOIL.
— Mockga : U3pgatensctBo IOpaiit, 2025. — 355 ¢. — (Briciiee obpa3oBaHue).
— ISBN 978-5-534-12143-8. — Texkcr : anektpoHHbIM // OOpa3oBaTenabHas
atgopma FOpaiir [caiiT]. — URL: https://urait.ru/bcode/559661.

2. Croramesa O. H., bakynes A. B., [TaBnosckas I'. A., MykoBHukoBa E. M.
Anrnmiickuii s3uik st rymanutapueB (B1-B2). English for Humanities : yueO6auk
st By3oB / O. H. CroruueBa, A. B. bakynes, I'. A. IlaBnosckas, E. M.

MyxkoBaukoBa. — Mocksa : M3narensctBo IOpaiit, 2026. — 178 c. — (Bricuiee
obOpaszoBanue). — ISBN 978-5-534-14982-1. — Tekct : SIeKTpOHHBIA //
O6pa3zoBarenbHas matdopma Opaiit [caliT]. — URL:

https://urait.ru/bcode/586709

3. Kpynuenko, A. K. Aurnumiickuii si3bik 151 egaroroB: Academic English
(B2) : yuebnuk nns By3oB / A. K. Kpymuenko, A. H. Ky3sunenos, E. B. Ilpununko ;
nox oomet penakiuedt A. K. Kpymuenko. — 2-e u3j., nepepad. u gon. — MockBa
: UznarensctBo IOpaiit, 2026. — 227 c. — (Beicmee o6pazoBanue). — ISBN
978-5-534-19785-3. — Texkcr : anekTpoHHbI // ObOpa3oBarenbHas miaaTdopma
FOpaiit [caiit]. — URL: https://urait.ru/bcode/586835.

4. Ky3pMmenkoBa, 1O. b. Aurnmiickuit si3p1k (A2—B2) : y4eOHUK U PaKTUKyM

st By3oB / FO. b. Ky3smenkoBa. — Mocksa : WU3narensctBo Opaiit, 2026. —
412 c¢. — (Bwicmee oOpazoBanme). — ISBN 978-5-534-15064-3. — Texkcr :
anekTpoHHbl // OOpaszoBarenbHas Tutatrgopma IOpaiit [caiit]. — URL:

https://urait.ru/bcode/582721.

Hemenxuit si3plk
1. KartaeBa, A. I'. HeMeukuil si3bIK AJ11 TyMaHUTapHBIX BY30B : YUYEOHUK U

npaktukyM st By3oB / A. I'. Karaesa, C. JI. Karaes, B. A. 'annensman. — 5-¢
u3n. — MockBa : M3pgarensctBo IOpaiit, 2026. — 311 c¢. — (Beicmee
oOpa3zoBanue). — ISBN 978-5-534-18933-9. — Tekct : 5IeKTpOHHBIA //
OO6pazoBaTtenbHast matgopma Opaiit [caliT]. — URL:

https://urait.ru/bcode/582742.
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2. Bunraiikuna, P. B. Hemenxui#i s3pik (B1) : yueOnuk ans By3oB / P. B.

Bunraitkuna, H. H. HoBukoBa, H. H. CaknakoBa. — 3-e u3a., ucnp. u J0m. —
Mockgsa : M3ngatensctBo FOpaiit, 2026. — 379 c. — (Bricuiee obpa3oBaHue). —
ISBN 978-5-534-13919-8. — Tekcr : onexktpoHHsld // OOpa3oBatenbHas

iatgopma FOpaiir [caiiT]. — URL: https://urait.ru/bcode/583802.

3. Usnesa, I'. I'. Hemenkuii sS3bIK : y4eOHUK U TIPAKTUKyM 1715t By30B / . T
WBneBa. — 3-e u3n., ucnp. u gon. — Mocksa : UznarensctBo FOpaiit, 2026. —
264 c¢. — (Bwicmee obOpazoBanme). — ISBN 978-5-534-08697-3. — Texkcer :
anekTpoHHbI // OOpaszoBatensHas 1uatdopma FOpailt [caiit]. — URL:
https://urait.ru/bcode/598443.

4. CutnukoBa, 1. O. JlenoBoit Hemenkuii si3bik (B2—C1). Der Mensch und
seine Berufswelt : yueObnuk u npaktukym ans By3oB / M. O. Cutnukosa, M. H.
I'y3p. — 3-e u3x., nepepad. u gomn. — Mocksa : U3natensctBo HOpaiit, 2026. —
210 c¢. — (Bwicmiee obOpazoBanme). — ISBN 978-5-534-14033-0. — Texer :
anekTpoHHbll //  OOpaszoBarenbHas 1uiargopma IOpaiit [caiit]. — URL:
https://urait.ru/bcode/583919.

@paHILy3CKUH S3bIK
1. baptenesa, . FO. ®panmysckuii s361k. A2-Bl : yuebHOoe mocobue st
By30B / U. 1O. baprenesa, M. C. Jlesuna, B. B. Xapay3oBa. — 2-e¢ uza., ucnp. u

gon. — MockBa : WznmarensctBo HOpaiit, 2026. — 281 c¢. — (Bsiciuee
oOpazoBanue). — ISBN 978-5-534-06030-0. — Tekct : >3I€KTpOHHBIA //
O6pa3zoBarenbHas matdopma Opaiit [caiiT]. — URL.:

https://urait.ru/bcode/586311.

2. Jleeuna, M. C. ®panny3ckuii 36K (A1—A?2) : y4eOHHMK M MPAKTUKYM
s By3oB / M. C. Jlesuna, O. b. CamconoBa, B. B. XapayszoBa. — 4-¢ wu3.,
nepepad. u non. — Mocksa : M3natensctBo FOpaiit, 2026. — 383 ¢. — (Bricmiee
oOpaszoBanue). — ISBN 978-5-534-18228-6. — Tekct : 5SIeKTpOHHBIA //
OO6pazoBaTtenbHast matdopma Opaiit [caliT]. — URL:
https://urait.ru/bcode/585031.

3. JleBuna, M. C. ®panny3ckuil s3blk (A2—B1) : yyeOHUK U NPaKTHUKyM
st By30B / M. C. Jleeuna, O. b. CamconoBa, B. B. Xapay3oBa. — 4-¢ u3n.,
nepepad. u gon. — Mocksa : U3narensctBo FOpaiit, 2026. — 223 ¢. — (Briciiee
obOpazoBanue). — ISBN 978-5-534-18279-8. — Tekct : 5JIeKTpOHHBIA //
O6pa3zoBarenbHas matdopma Opaiit [caiiT]. — URL.:
https://urait.ru/bcode/585032.

4. XoppkoBa, A. II. ®panuysckuii s3bIK. JIEKCHKO-rpaMMaTHYECKHE
TpyAHOCTH : yueOHuK g By3oB / A. I1. XoaskoBa, M. C. Ans-Panu. — Mockaa :
N3narensctBo FOpaiit, 2026. — 189 ¢. — (Briciiee odpa3zoBanue). — ISBN 978-
5-534-09251-6. — TekcT : anexkTpoHHbIi // Ob6pazoBaTenbHas miatdopma FOpaiit
[catiT]. — URL: https://urait.ru/bcode/586761.
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8.2. JlonoysiHUTENbHAS JTUTEpaATypa

AHTTUHACKUH S3BIK

1. Personality: highs and lows. AHMHMIICKUI S3BIK JJIS TICUXOJIOTOB M HE
tonbko M3narenbctBo: ®@nunta ABTOpHI: KyprysenkoBa JKanna BsdeciaBoBHa,
KpuBonuisikoBa Jlrogmuina BramumupoBHa, [loHckas Mapesana BiagumupoBHa
['oxg u3nanus: 2021 Kon-Bo ctpanuir: 104 https://znanium.com/read?1d=388221.

2. OOpasoBatensHas  mnatdgopma  FOpaitt  [caiit]. —  URL:
https://urait.ru/bcode/535495

bapanosckas T. A., 3axapoBa A. B., Ilocnenosa T. b., Cysopona 1O. A. ;
ITon pen. bapanoBckoil T.A. AHIVIMICKUH S3bIK ISl AKaJEMHYECKUX LEIICH.
English for Academic Purposes.: ydeOHoe mnocobue mus ByzoB / T. A.
bapanosckas, A. B. 3axapoma, T. b. IlocmenoBa, FO. A. CyBopoBa ; mnoja
penakmueir T. A. bapanoBckoil. — 2-¢ u3a., mepepad. m gon. — Mocksa :
NznarensctBo FOpaiit, 2024. — 203 c¢. — (Bricmee odpa3zoBanue). — ISBN 978-
5-534-18544-7. — Texkct : anexTpoHHbIi // Ob6pazoBaTenbHas miatdopma FOpaiit
[caiiT]. — URL: https://urait.ru/bcode/535332.

3. JleBuenko, B. B. AHrIuNACKUN SA3bIK U1 H3yYaOIMX FOCYIapCTBEHHOE U
MyHUITUTIATbHOE yrnpaBieane (A2-B2) : yueOHUK 1 pakTUKyM i1 By30B / B. B.
Jleuenko, O. B. Memepsakoa, E. E. Jlonmranésa. — Mocksa : M3marenbcTBO
Opaiit, 2024. — 391 c. — (Bricmiee obpazoBanue). — [SBN 978-5-534-15563-1.
— TekcT : anextpoHHbIil // ObpazoBarenbHas mwiatdopma FOpaiit [caiit]. — URL:
https://urait.ru/bcode/537329.

Hemenkmuii 13561k
1. Abpamos, b. A. TeopeTudeckasi TpaMMaTHKa HEMEIIKOTO S3bIKa | YYSOHUK

U mpakTUKyMm ais By30B / b. A. AGpamoB. — Mocksa : U3narensctBo FOpaiiT,
2024. — 284 c¢. — (Bwicmiee obOpazoBanme). — ISBN 978-5-534-08613-3. —
Texcr : snextponnsiii // ObpazoBatenbhas miaatdopma HOpaiir [caiit]. — URL:

https://urait.ru/bcode/535725.

2. CuraukoBa, M. O. Jlenooit Hemenkuid s361k (B2—C1). Der Mensch und
seine Berufswelt : yueOnuk u npaktukym ans By3oB / M. O. CutHukosa, M. H.
['y3b. — 3-e u3a., nepepad. u non. — Mocksa : U3gartensctBo HOpaiit, 2024. —
210 ¢. — (Bwicuiee obOpazoanue). — ISBN 978-5-534-14033-0. — Tekcer :
anekTpoHHbIN //  OOpaszoBatenbHas 1uiatdhopma FOpait [caiit]. — URL:
https://urait.ru/bcode/537075.

3. 3s6m0oBa, O. A. Hewmeukuil s3bIK I8 DSKOHOMHCTOB. JlemoBbIe
koMMmyHuKauu (B2) : yueGnuk mms By3oB / O. A. 3s6moBa. — Mocksa :
NznarensctBo KOpaiit, 2024. — 229 ¢. — (Bricmiee odpa3zoBanue). — ISBN 978-
5-534-18864-6. — TekcT : anexkTpoHHbIi // Ob6pazoBaTenbHas miatdhopma FOpaiit
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[caiiT]. — URL: https://urait.ru/bcode/551838.

OpaHIly3CKUH SI3bIK

1. barana, X. Le Francais des Affaires. JlemoBoit (paHiy3ckuii sI3bIK :
yueOnoe mocobue / XK. barana, A. H. Jlaaruep. - 6-¢ usn., crep. - Mocksa :
OJIMHTA, 2022. - 260 c. - ISBN 978-5-9765-1101-9. - TekcT : 31e€KTpOHHBIN. -
URL.: https://znanium.com/read?id=400705.

2. baprenesa, 1. 1O0. ®panny3ckuii s3p1k. A2-Bl : yueOHOe mocobue st
By30B / U. 1O. baprenesa, M. C. JleBuna, B. B. Xapay3osa. — 2-e uza., ucnp. u

non. — MockBa : WsznmarensctBo FOpaiir, 2023. — 281 c. — (Beiciiee
oOpazoBanue). — ISBN 978-5-534-06030-0. — Tekct : 5JI€KTpOHHBIA //
O6pa3zoBarenbHas matdopma Opaiit [caiiT]. — URL.:

https://urait.ru/bcode/516015.

3. Kpyrosen, B. C. ®paHity3ckuil S3bIK Ui W3YYAOIIUX KYJIbTYypy H
uckyccrsa (A2-B1) : yuebnoe nocodbue ans By3oB / B. C. Kpyrosen. — Mockaa :
NznarensctBo KOpaiit, 2024. — 240 c¢. — (Bricmiee odpa3zoBanue). — ISBN 978-
5-534-11831-5. — Texkct : anexkTpoHHbIi // Ob6pazoBaTenbHas miatdhopma FOpaiit
[caiiT]. — URL: https://urait.ru/bcode/540841.

4. Momenckas, JI. O. ®@panmysckuii s3eik (B1—C1). «Chose dite, chose
faite II» : yueOHuKk u npaktukyMm st By30B / JI. O. Momenckas, A. I1. {utepnen.
— 2-e u3na., ucnp. u pon. — Mocksa : U3parensctBo [Opaiit, 2024. — 455 ¢. —
(Briciiee oopazoBanue). — ISBN 978-5-534-18382-5. — TekcT : 31€KTpOHHBIH //
O6pa3zoBarenbHas matdopma Opaiit [caiiT]. — URL.:
https://urait.ru/bcode/568902.

8.3. HopmaTuBHbIe npaBoBbIE JOKYMEHTBI U MHAs ITpaBoBasi HHGOpMaIus
He ucnone3yrores

8.4. nTepHeT-pecypchl
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https://quizlet.com/ru

https://deepenglish.com/

https://listenaminute.com/

https://breakingnewsenglish.com/

5. Miller, Edwin L. “Personnel/Human Resources.” The Academy of
Management Review, vol. 1, no. 2, 1976, pp. 134-135. IJSTOR,
www.jstor.org/stable/257499

6. Loeffler, Pauline. “The Art of Communication.” Improving College and
University Teaching, vol. 25, no. 1, 1977, pp. 29-30. JSTOR,
www.jstor.org/stable/27565048

7. Alesina, Alberto, and Paola Giuliano. “Culture and Institutions.” Journal of
Economic  Literature, vol. 53, no. 4, 2015, pp. 898-944.,
www.]jstor.org/stable/43927694.

el

bazbl JaHHBIX, I/IH(I)OpMaLII/IOHHO-CHpaB0‘-IHBI€ H ITIOUCKOBBIC CUCTCMBI

1. www.biblio-online.ru — DOnektponHo-Oubnmoreunas cucrema [ObC]
FOpaiir;

2. http://www.iprbookshop.ru — 3Onexrponno-6mbnuoreunas cuctema [ObC]
«Iprbooks»

3. https://e.lanbook.com - DOnexkrponHo-OMOMMOTEUHass cuctemMa [DbC]
«JlaHby.

4. http://elibrary.ru/ - Hayunas snextponnas ouonuorexaElibrary.ru.

5. https://new.znanium.com  DnexkTpoHHO-OMOMUOTEeYHass cuctemMa [DBC]
«Znanium.comy.

6. https://dlib.eastview.com — Mndopmarmonnsiii cepruc «EastViewy.

7. https://www.jstor.org- Jstor. IlonHbIE TEKCTHI HAay4HBIX KYPHAJIOB M KHUT
3apyOeKHBIX H3aTEIBCTB.

8. https://elibrary.worldbank.org - OnexkrponHas OuOmmuoreka BcemupHOTO
banka.

0. https://link.springer.com - ITloJTHOTEKCTOBBIE TMOJIUTEMATHUYECKHE Oa3bl

aKaJeMUYECKHX )KYPHAJIOB M KHUT U31aTelIbCTBA Springer.

10.  https://ebookcentral.proquest.com - Ebook Central. IlonHble TEKCThI KHUT
3apyOEKHBIX HAYYHBIX M3aTCIbCTR.

11.  https://www.oxfordhandbooks.com - Jloctym K TOJHBIM TEKCTam
cpaBouHukoB Handbooks wuzmarensctBa Oxford mo mnpeameTHbIM 00JaCTIM:
HPKOHOMUKA U (DMHAHCHI, TIPaBO, OM3HEC U yIpaBIICHHUE.
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http://www.jstor.org/stable/43927694

12.  https://journals.sagepub.com - IlomHoTekcTOBass 0a3a Hay4YHBIX >KypPHAJIOB
aKaJeMUYECKOT0 U3/1aTehCTBa Sage.

13.  CnopaBouHo-npaBoBas cuctema «KOHCYyIbTaHT».

14.  DnexTpOHHBIN NEPUOIUUECKUIN CIIPABOYHUK «I apaHT».

HMHbIe HICTOUYHUKU

1. New Market Leader Pre-Intermediate David Cotton, David Falvey, Simon Kent,
Pearson Longman. — 2007

2. Intelligent Business Pre-Intermediate — Irene Barrall, Nikolas Barrall, Pearson
Longman. — 2006

9 MarepuajbHO-TeXHMYeCKasi 0a3a, MHGOPMAIMOHHbIE TEXHOJIOTHH,
NporpaMMHoe odecrnevyeHne 1 MHPOPMALMOHHbIE CIIPABOYHbIE CHCTEMbI

MarepuanbHO-TEXHUYECKOE 00ecIiedeHne JUCIUILTUHBI BKIIIOUAET B CeOs:

- JIGKIMOHHBIC  AyJIUTOpHH, OOOPYIOBaHHBICE  BUICOMPOCKIIMOHHBIM
o0opyoBaHWEM ISl  TIPE3EHTAIlMid, CPEeACTBAMHU  3BYKOBOCIIPOHW3BEICHHS,
DKPaHOM;

- TIOMCIICHHUS JJIsi TPOBEACHHUS CEMHWHAPCKUX W TMPAKTHYECKHX 3aHSATHH,
o0opy10BaHHBIE YueOHON MeOebIO.

JuciumuiiHa ~ mojjep)kaHa — COOTBETCTBYIOIIMMH  JIMIIEH3MOHHBIMU
nporpaMmmMHbeIME Tipoayktamu: Microsoft Windows 7 Prof, Microsoft Office 2010,
Kaspersky 8.2, CIIC I'apant, CIIC KoncynbTaHT.

[Tporpammubie cpeacTBa oOecrieueHus: yueOHOTO poIiecca BKIIFOYAIOT:

- mporpaMmbl Tpe3eHTannoHHod rTpaduku (MS PowerPoint — s
MOJTOTOBKH CJIAMI0OB M IIPE3CHTALIM);

- TekcrtoBble penaktopsl (MS WORD), MS ECXEL — pans Tabnwil,
JTUarpaMM.

By3 oOecneunBaer Kkaxaoro oOydarmierocss pabodynMM MECTOM B
KOMITBIOTEPHOM KJIaCCE B COOTBETCTBHM C OOBEMOM H3Yy4YaeMbIX JHCIUILINH,
oOecrieynBaeT BBIXO] B CE€Th IHTEpHET.

[Tomemienust 11l CaMOCTOSITENbHOM PAOOThI 00yYarOUIUMXCSl BKIHOYAIOT
CJIEIIOUIYI0 OCHAIIIEHHOCTh: CTOJIbl ayJAUTOPHBIC, CTYJbs, JOCKH ayJIUTOPHBIE,
KOMITBIOTEPHI C TTOJKIIOYEHUEM K JIOKAIbHOW CETH MHCTUTYTA (BKJIIOYAs TPaBOBBIC
cucteMbl) U IHTepHET.

Jlist n3ydenusi yueOHOW AUCIMIUIMHBI UCTIOJIB3YIOTCS aBTOMATHU3MPOBAHHAS
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OoubnuoreuHas HWHQPOpMAIIMOHHAS CHUCTEMa U JJIEKTPOHHbIE OUOIMOTEYHBIC
cucteMbl:  «YHuBepcuterckas  Oubmuoreka  ONLINE»,  «3nexkrponHo-
oubnuoreunas cuctema wusaarensctBa JIAHby», «3QnexkrpoHHO-O0MOIMOTEUHAS
cuctema u3aarenbctBa  «tOpaitity, «DIeKTpoHHO-OMONIMOTEUHAsT  CcHCTEMa
[PRbooksy, «Hayunas anektponnas 6ubmuorexka eLIBRARY» u ap.
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